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Grand  jury  reform 
bills  include 
media  safeguards 
(see  page  7) 


New  papers 
widen  suburban 
NY  market  battle 
(see  page  8) 


Bama  paper’s 
story  creates 
convention  stir 


Looking  for  a  bargain? 

Copley  News  Service  has  two. 

Our  Daily  Mail  Service  is  available  to  your  newspaper  in  two  ways: 

TOTAL:  Six  packages  per  week  provide  your  editors  with  more  than  100  stories  to  choose  from. 

PORTIOyS:  Select  specific  sections  of  our  Daily  Mail  Service  to  help  shore  up  weak  sections  of 
your  paper  or  provide  added  depth  to  already  strong  ones. 


JUST  LOOK  AT  WHATS  AVAILABLE: 


THE  NEWS 

More  than  50  timely  news 
interpretives,  sidebars,  situationers 
and  backgrounders  for  the  general 
news  desk  every  week.  Many  lend 
themselves  to  localized  leads  or 
local  sidebar  stories. 


WOMEN’S  PAGE 

At  least  a  dozen  articles  ranging 
from  home  decorating  to  wines, 
and  from  family  life  to  food 
and  sewing. 


SPORTS 

From  7  to  10  top  notch  national 
sports  stories  touching  on  all 
major  sports  as  well  as  less 
publicized  but  popular  outdoor 
activities. 


ENTERTAINMENT 
AND  LITERATURE 

A  dozen  stories  covering  television, 
motion  pictures,  music,  books  and 
the  people  involved  with  them. 


TRAVEL 

Four  stories  a  week  from  Copley 
correspondents  visiting  popular 
and  little  known  areas  of  the  world. 


RELIGION 

Two  informative  and  inspirational 
columns  dealing  with  problems  of 
the  spirit  and  new  trends  and 
current  events  in  religion. 


OPINION 

Six  weekly  columns  dealing  with 
issues  of  national  and  international 
importance.  Commentary  from  both 
sides  of  the  political-ideological 
fence. 


FINANCIAL 

At  least  five  articles  each  week 
including  three  regular  columns 
on  federal  income  tax  problems, 
securities  investment  and  analysis 
of  the  latest  business  trends. 


HOMES 

AND  GARDENS 

About  five  stories  each  week 
ranging  from  real  estate  and 
gardening  to  home  repairs  and 
consumerism. 


HOBBIES 

Nine  columns  each  week  ranging 
from  leisure  time  activities  to 
coins,  stamps,  photography,  pets, 
chess,  bridge  to  handwriting 
analysis  and  astrology. 


HEALTH 

Three  or  four  national  medical 
stories  each  week  including  weekly 
columns  on  medical  problems  and 
staying  healthy. 


AMERICANA- 

BICENTENNIAL 

Three  regular  weekly  stories 
dealing  with  American  historical 
events  and  the  men  who  shaped 
them. 


EDITORIALS 
AND  CARTOONS 

A  bargain  in  itself!  Each  week  a 
cornucopia  of  editorial  material: 
15  editorial  cartoons  by  three  of 
the  nation’s  top  editorial 
cartoonists  plus  20  editorials 
to  choose  from. 


PUZZLES 
AND  GAMES 

Four  each  week  ranging  from 
crossword  puzzles  to  brain-teasing 
games  guaranteed  to  keep  readers 
constantly  challenged. 


Write,  wire  or  call: 

Copley  News  Service 
P.O.  Box  190 
San  Diego,  CA  92112 
Phone:  (714)  299-3131 


SERVING:  San  Ftandsco-  DalyOly  •|dSanfTandsco  -San  lure 


For  a  newspaper  to  grov^  it  needs  a  Carlos  Carvalha 


Carlos  Carvalho  has  just  won  Harte- 
Hanks’  Circulation  Supervisor  of  the  Year 
Award  and  it  is  well  deserved. 

Carlos  was  the  “make  or  break”  factor 
in  an  extensive  expansion  program  for 
The  Progress  in  San  Francisco.  Through 
his  efficient  planning,  good  management 
and  sensitive  training  of  new  carriers,  The 
PROGRESS  was  able  to  extend  circulation 
into  three  more  cities  and  add  42,000 
new  readers. 

The  tireless  vitality  and  leadership 
demonstrated  by  Carlos  Carvalho  is  indi¬ 
cative  of  many  enthusiastic  employees  of 
our  newspapers.  People  who  are  dedi¬ 
cated  not  only  to  performing  their  duties 
with  excellence,  but  who  are  making 
Harte-Hanks  newspapers  more  successful 
in  meeting  the  changing  informational 
needs  of  their  readers. 

^^HartE'Hai\I<s 

Newspapers,  Inc.  NATioNwidE 
PO.  Box  269,  Sain  AiNTONio,  Texas  78291 


i 

1 


EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


SEPTEMBER  1976 
“s  M  f  w  i  f  ~ 

-  -  -  1  2  3  4 

5  6  7  8  9  10  11 

12  13  14  15  16  17  18 

19  20  21  22  23  24  25 

26  27  28  29  30  -  - 


OCTOBER 

1976 

s  M  T  W  T 

I  s 
}  7 

3  4  5  6  7 

8  9 

to  11  12  13  14 

15  16 

17  18  19  20  21 

22  23 

24  25  26  27  28  29  30  ; 

31  -  -  -  - 

■  ■  I 

NOVEMBER  1976 
S  M  T  W  T  r  s 

-  I  2  3  4  5  6 

7  8  9  10  11  12  13 

14  15  16  17  18  19  20 

21  22  23  24  25  26  27 

28  29  30  -  -  -  - 


SEPTEMBER 

9-11 — Midwest  Graphics  76,  O'Hare  International  Trade  &  Expr^ition 
Center,  Rosemont,  III. 

9- 11 — Pennsylvania  Newspaper  Publishers  Association,  classified  clinic, 

Sheraton-Harrisburg  Inn. 

10- 12 — Ohio  Newspaper's  Classified  Clinic,  Marriott  Inn,  Columbus. 

10- 11 — Indiana  Newspaper  Ad  Executives  Association,  Sheraton  Motor 

Inn.  Indianapolis. 

11 —  Ohio  Press  Women,  workshop.  Hillcrest  Inn.  Akron. 

11-12 — New  York  State  Publishers  Association,  production  conference, 
Sheraton  Eagle  Bay  Inn,  Ossining. 

13- 15 — ANPA  Labor  Negotiators  Seminar,  Howard  Johnson  57  Motor 

Lodge,  Boston. 

14 -  Canadian  Press,  board  meeting.  St.  John's.  Nfid. 

15- 18 — American  Association  of  Sunday  and  Feature  Editors,  Hyatt  Re¬ 

gency.  Nashville,  Tenn. 

15- 18 — International  Newspaper  Promotion  Association.  European  meet¬ 

ing,  Arles.  France. 

16- 17 — Allied  Publishers.  Big  Sky,  Montana. 

16-17 — Hendrix  Users  Group.  Hilton  Inn.  Milwaukee. 

16-18 — Interstate  Advertising  Managers  Association,  Ramada  Inn,  Indi¬ 
ana,  Pa. 

16- 18 — Mid  America  Newspaper  Conference,  Branson,  Mo. 

17- 19 — Maryland-Delaware-D.C.  Press  Association,  Carousel  Hotel, 

Ocean  City,  Md. 

18- 21 — Central  States  Circulation  Managers  Association,  Cedar  Rapids. 

Iowa. 

19- 20 — Midwest  Newspaper  Advertising  Executives  Association,  Kansas 

City,  Mo. 

19-22 — 11th  ANPA  Conference  for  Young  Newspaper  Men  and  Women, 
Drake  Oakbrook.  Oak  Brook.  III. 

19- 22 — Western  Classified  Advertising  Association.  South  Coast  Plaza 

Hotel,  Costa  Mesa.  California. 

20- 24 — ANPA  Managerial  Skills  Workshop  (Administrative  Supiervisors) 

Executive  House.  Chicago. 

22- 24 — Suburban  Newspaper  Advertising  Conference,  Sheraton  Chicago 

Hotel.  Chicago.  III. 

23- 26 — Florida  Newspaper  Advertising  Executives,  sales  conference.  Key 

Biscayne  Hotel,  Miami. 

23- 26 — Pacific  Newspaper  Mechanical  Conference,  Town  and  Country 

Hotel,  San  Diego.  Calif. 

24- 25 — National  Board  for  Courses  by  Newspaper,  University  of  Califor¬ 

nia.  San  Diego 

24- 26 — Illinois  Newspaper  Production  Conference,  Ramada  Inn,  Quincy. 

25- 28 — New  York  State  Publishers  Association.  Otesaga  Hotel, 

Cooperstown.  N  Y. 

26- 28 — Southern  Circulation  Managers  Association,  Nashville.  Tenn. 
26-29 — International  Newspaper  Promotion  Association,  eastern  region. 

Great  Gorge.  N.J. 

29-Oct.  1 — Pennsylvania  Newspaper  Publishers'  Association.  Hershey 
Motor  Lodge  and  Convention  Center,  Hershey,  Pa. 

29- Oct.  2 — National  Conference  of  Editorial  Writers,  Hilton  Head  Island. 

S.C 

30- Oct.  3 — New  York  Press  Association,  Otesaga,  Cooperstown,  N  Y. 

OCTOBER 

1-3 — New  England  Press  Association.  Treadway  Samoset  Resort.  Rock- 
port.  Maine. 

3-6 — International  Newspaper  Promotion  Association,  southern  region. 
Louisville,  Ky. 

6- 8 — UPl  Edicon,  Statler  Hilton  Hotel,  Washington,  D.C. 

7- 9 — Advertising  Managers  Bureau  of  the  New  York  State  Dailies, 

Ramada  Inn,  Binghamton,  New  York. 

7-10— Women  in  Communications.  Inc.,  Marc  Plaza  Hotel.  Milwaukee. 
10-12 — Mid-Atlantic  Circulation  Managers  Association,  Sheraton- 
Crabtree  Inn,  Raleigh,  N.C. 

10-12 — Ohio  Circulation  Managers  Assoc.  Holiday  Inn  Central,  Akron. 
10-12 — Northern  States  Circulation  Managers  Association,  Radisson 
Hotel.  Duluth. 

10-16 — National  Newspaper  Week. 

12- 15 — Advertising  Media  Credit  Executives  Association,  Crown  Royal 

Hotel,  Kansas  City.  Mo. 

13- 14 — Inter  American  Press  Association,  Williamsburg.  Va. 

13- 16 — Association  of  National  Advertisers,  The  Broadmoor,  Colorado 

Springs. 

14- 15— New  England  Newspapier  Advertising  Executives  Association, 

Copley  Plaza.  Boston. 


Newsbriefs 


The  Call-Chronicle  Newspapers  has  filed  suit  against  seven 
Allentown,  Pa.  officials,  charging  them  with  violations  of  the 
city's  open  meetings  ordinances  and  Pennsylvania's  Sunshine 
Law. 

The  suit  seeks  immediate  release  of  a  transcript  of  tes¬ 
timony  taken  during  a  four-hour  closed  disciplinary  hearing 
for  a  policeman  accused  of  misconduct. 

The  newspapers'  motion  for  a  preliminary  injunction  ar¬ 
gues  that  since  six  Councilmen  decided  in  private  to  close 
the  hearing,  the  proceedings  are  invalid.  It  asks  that  the 
defendants — rather  than  the  taxpayers — pay  all  costs  of  the 
hearing. 

It  also  asks  the  court  to  restrain  Council  from  altering  or 
destroying  the  206-page  transcript  and  order  council  mem¬ 
bers  to  hold  open  meetings. 

The  policeman  was  charged  with  taking  an  apartment  rent 
free  under  the  pretext  of  conducting  police  surveillance.  He 
and  other  policemen  allegedly  used  the  apartment  for  about  a 
year  for  sexual  activities. 

The  suit  was  filed  in  Lehigh  County  Court  of  Common 
Pleas. 

*  sfc  * 

The  34-year-old  son  of  the  publisher  of  the  Baltimore 
(Md.)  Sun,  William  F.  Schmick  3rd,  resigned  last  week  as 
city  editor  of  The  Sun  for  “personal  reasons". 

Paul  A.  Banker,  managing  editor,  announced  the  change 
and  posted  a  notice  saying  John  E.  Woodruff  would  assume 
the  position  of  city  editor  on  September  14. 

Schmick  refused  to  comment  on  his  resignation. 

*  *  * 

Ottaway  Newspapers  Inc.,  a  subsidiary  of  Dow  ,|ones  & 
Co.,  has  agreed  to  purchase  a  majority  stock  interest  in 
Joplin  Globe  Publishing  Co.,  publisher  of  the  morning 
Joplin  (Mo.)  Globe  and  Sunday  Globe.  The  proposed  terms 
weren't  disclosed.  The  Joplin  Globe  Publishing  Co.,  has  an 
interest  in  the  local  TV  station.  KOAM-TV,  but  plans  to 
dispose  of  the  interest  separately  before  completing  the  sale. 
George  J.  Cooper  and  Maurice  K.  Henry  acted  as  con¬ 
sultants  in  the  transactions. 

3k  ♦  ♦ 

The  Asian  Wall  Street  Journal,  a  new  edition  of  the  Wall 
Street  Journal,  will  begin  publishing  Sept.  I  in  Hong  Kong. 

It  will  be  distributed  by  air  Monday  through  Friday  through¬ 
out  the  Far  F2ast. 

The  Asian  Wall  Street  Journal  will  retain  the  business 
daily's  six-column  format  familiar  to  advertisers  and  read¬ 
ers  throughout  the  U.S. 

In  addition  to  major  news  and  editorial  articles  published 
in  the  domestic  Journal,  the  Asian  Wall  Street  Journal  will 
offer  its  readers  extensive  international  business  and  finan¬ 
cial  news  coverage  of  special  interest  in  the  Far  East. 
The  Asian  Journal  will  have  its  own  staff  of  reporters, 
correspondents  and  advertising  sales  personnel  operating 
throughout  Asia. 

Joining  in  the  venture  with  Dow  Jones,  which  holds  the 
majority  interest,  are  four  Asian  publishers.  They  include 
The  South  China  Morniiifi  Post  (Hong  Kong);  The  Nihon 
Keizai  Shimhun  (Japan);  The  Straits  Times  of  Singapore: 
The  New  Straits  Times  of  Malaysia. 

The  South  China  Morning  Post  will  print  the  edition 
and  each  partner  will  be  responsible  for  distribution  in  its 
respective  area. 
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mr  GREATER 


The  nation’s  8th  largest  Market 


These  six  contiguous  counties  provide  a  most 
lucrative,  active  and  responsive  market  for  all 
consumer  goods  and  services.  .  .  . 

Ranks  8th  in  Population 
Ranks  9th  in  E.B.I, 

Ranks  9th  in  Retail  Sales 

Reach  it .  .  .  sell  it  most  effectively  through  the 
most  powerful  sales  medium  in  the  market.  .  . 


NEWHOUSE  NEWSPAPERS 


Editor  &  Publisher 

THE  FOURTm  estate 

Robert  U.  Brown  James  Wright  Brown 

Publisher  and  Editor  Publisher,  Chairman  of  the  Board,  1912-1959 


Allies  in  the  circulation  battle 

If  the  suggestion  made  by  Newspaper  Ad  Bureau  chair¬ 
man  Otto  Silha  to  the  ICMA  convention  that  the  Bureau 
offer  its  marketing  expertise  and  research  capabilities  in 
the  circulation  area  was  a  trial  balloon  it  just  may  fly  at 
that. 

As  reported  recently,  some  leading  circulation  execu¬ 
tives,  including  ICMA  president  Joe  Forsee  (St.  Louis 
Post-Dispatch)  say  that  they  “need  all  the  help  they  can  get” 
and  that  the  Bureau’s  specialized  assistance  Could  be  of 
great  value. 

And  as  Dick  Lakus  of  the  Worcester  (Mass.)  Telegram  and 
Gazette,  and  a  vice  president  of  New  England  Association  of 
Circulation  Executives,  said,  “Circulators  should  welcome 
any  and  all  input  they  can  get  from  the  Ad  Bureau.  We  have 
too  much  at  stake  for  the  industry  to  worry  about  petty 
differences.” 

While  it  is  natural  that  circulation  executives  don’t  want 
to  take  a  back  seat  or  be  subordinated  in  a  fight  that  is  really 
their  own,  most  seem  to  agree  that  it  is  in  their  enlightened 
self-interest  to  accept  any  help  they  can  get  in  solving  this 
industry-wide  problem. 

Guidelines  for  any  forthcoming  cooperative  effort  should 
surface  during  the  upcoming  board  meetings  of  ICMA  and 
the  Newspaper  Advertising  Bureau. 


Convention  covering 

The  story  in  Kansas  City  was  the  same  as  in  New  York. 
Newspaper  reporters  and  correspondents  played  second  fid¬ 
dle  to  their  television  counterparts  in  the  struggle  for  floor 
credentials. 

It  was  evident  to  even  the  casual  viewer  that  both  party 
conventions  were  television  spectaculars — with  the  empha¬ 
sis  on  entertainment.  The  frequent  calls  from  chairpersons 
for  delegates  to  “clear  the  aisles”  could  better  have  been 
directed  to  the  ubiquitous  tv-persons  with  their  antennaed 
headsets,  backpack  transmitters  and  hand-held  cameras, 
who  it  seemed  were  the  featured  performers,  always  on 
camera. 

The  print  reporters  who  had  to  weave  their  way  through  a 
maze  with  their  20-minute  floor  passes  must  surely  have 
agreed  that  the  aisles  should  be  cleared. 

The  fine  print  coverage  by  newspapers  and  wire  services, 
in  spite  of  the  disadvantages,  is  a  credit  to  the  newsmen 
assigned  to  both  conventions. 


Charter  Member 
Audit  Bureau 
of  Circulations 
Member  American 
Association  of 
Newspaper  Publishers 
Member.  American  Newspaper  Publishers  Assn. 
6  mo.  average  net  paid  June  30.  1976 — 25.009 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 


% 


With  which  have  been  merged:  The  Journalist  estab¬ 
lished  March  22.  1684.  Newspaperdom  established 
March.  1092.  the  Fourth  Estate  March  1, 1694:  Editor  & 
Publisher,  June  29.  1901,  Advertising.  January  22. 
192S 


Managing  Editor:  Jerome  H  Walker.  Jr 


!  Associate  Editors:  John  P  Consoli,  Jane  Levere, 
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Wilken 

i  Midwest  Editor:  Gerald  B  Healey 
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OFFICES 

General:  850  Third  Avenue,  New  York.  N  Y. 
10022.  Phone  212-752-7050.  TELEX  12  5102. 

Chicago:  111  East  Wacker  Drive  60601.  Phone 
312-565-0123.  Gerald  B  Healey.  Editor,  Wil¬ 
lard  F.  Pierce,  Advertising  Representatives. 


Los  Angeles:  1830  West  8th  Street  90057.  Phone 
213-382-6346.  Scott,  Marshall,  Sands  &  Latta, 
Inc.,  Advertising  Representatives 

San  Francisco:  433  California  St.,  Suite  505 
94104.  Phone  415-421-7950.  Scott,  Marshall, 
Sands  &  Latta,  Inc.,  Advertising  Representa¬ 
tives. 

Washington:  1295  National  Press  Building, 
Washington,  D  C.  20045.  Phone  202-628- 
8365.  I.  William  Hill,  Correspondent. 

London:  23  Ethelbert  Road,  Birchington,  Kent 
England  Alan  Delafons,  Manager 


INDEX  TO  THIS  ISSUE 


Cantone’s  cartoon  .  5 

Circulation  .  24 

News  people  in  the  news  .  22 

Newsbriefs  .  2 

Photography 
Syndicate  . . 


Microfilms  of  Editor  &  Publisher  are  available 
from  Micro  Photo  Division.  Bell  &  Howell.  Old 
Mansfield  Road.  Wooster.  Ohio  44691 _ 


4 


EDITOR  &  PUBLISHER  for  September  4,  1976 


a  8 


THE  ONE  THAT  ©OT  AWAT- 


Letters 


WRONG  APPROACH 

The  New  York  Times  could  have 
avoided  the  in-house  flap  over  its  em¬ 
ployee  evaluation  system  by  simply 
having  the  editors  tell  employees  the 
reasons  for  dissatisfaction. 

Resourceful  and  dedicated  editors  re¬ 
tain  proof  of  employee  incompetency — 
tangible  evidence  that  even  a  union  must 
accept. 

“Communication”  and  “relating  to” 
are  merely  trendy  euphemisms  for  say¬ 
ing:  “You  have  failed  to  measure  up  and 
here’s  the  proof:  your  writing  is  un¬ 
grammatical,  incomprehensible  and  re¬ 
portage  full  of  holes,  etc.” 

E«&P  quotes  Guy  T.  Garrett,  Jr.,  vice- 
president  for  personnel  at  the  NYT,  as 
having  said  that  a  “lot  of  time  and  a  great 
deal  of  money”  were  spent  to  produce 
the  evaluation  system.  Why  it  took 
much  time  and  money  to  decide  to  tell 
employees  they’re  bumming  off  is 
somewhat  mysterious  until  one  realizes 
that  Garrett  is  a  relatively  new  employee 
and  apparently  felt  a  need  to  aggrandize 
a  simple  situation. 

A  valuable  personnel  director  would 
have  advised  editors  to  speak  to 
employees  about  alleged  deficiencies  and 
produce  the  copy  which  pinpoints  the 
failures.  A  worthy  personnel  director 
would  also  ascertain  whom  the  boss 
(bosses)  hates  and  carefully  study  the 
evidence  of  bosses  with  grudges  against 
specific  employees.  Editors,  like 
everyone  else,  harbor  biases. 

William  T.  Moss 

New  York  City 

Hi  ^ 

DON’T  CARE 

The  advice  which  advertising  mana¬ 
gers  were  handing  out  to  business  writers 
at  the  recent  California  Newspaper  Pub¬ 
lishers  Association  session  (E&P,  Aug. 
7)  was  disturbingly  conclusive  as  evi¬ 
dence  that  ad  execs  do  not  care  about 
their  publications’  responsibility  to  read¬ 
ers. 

In  effect,  they  defined  news  as  what 
their  advertisers  would  like  to  read;  news 
is  what  would  help  them  sell  ads. 

How  many  readers  care  about  how 
long  a  store  has  been  in  business  or 
whether  the  store  wins  sales  awards  or 
remodels  or  sends  personnel  to  sales 
meetings.  The  opening  of  new  stores, 
charity  give-aways,  and  classes  on  oper¬ 
ation  of  store  merchandise  are  clearly 
promotional — its  a  slow  news  day  indeed 
when  this  stuff  should  see  type. 

And,  not  only  do  they  offer  ridiculous 
advice,  they  even  tell  us  whether  to  run  a 
picture. 

These  boys  have  gotta  go. 

Walker  Roberts 

Tampa,  Florida 


DESERVE  MERIT 

Like  most  INAE  Conventions  the  one 
recently  held  in  Philadelphia  contributed 
to  greater  recognition  of  the  newspaper 
as  an  advertising  medium,  as  well  as  out¬ 
lining  the  problems  the  industry  faces 
advertisingwise. 

Based  on  your  report  (7/24,  P.  7)  it 
would  appear  to  me  that  the  highlight  of 
the  Convention  was  the  Breakfast  Ad¬ 
dress  of  James  C.  Bowling,  Philip  Mor¬ 
ris,  Vice  President  and  Director  of  Cor¬ 
porate  Affairs.  Encouraging  were  the 
remarks:  “Since  the  ban  on  TV  cigarette 
advertising  in  1971,  Marlboro  has  been 
the  best  selling  cigarette  in  the  United 
States  and  the  world”  and  “Some  might 
argue  that  the  Marlboro  Country  Theme 
was  established  first  on  TV  and 
Marlboro  had  considerable  momentum 
going  for  it  before  the  TV  ban,  but  look 
at  the  recent  Merit  campaign  that  began 
in  January.  In  just  the  first  three  months 
Merit  leapfrogged  over  more  than  eighty 
established  brands  that  were  established 
with  TV  advertising.” 

Discouraging  were  his  remarks  con¬ 
cerning  anti-cigarette  group  efforts  to 
ban  all  advertising  of  cigarettes  not  just 
broadcast  commercials.  I  agree  with  Mr. 
Bowling  if  such  a  movement  is  success¬ 
ful  what’s  to  prevent  anti-advertising 
groups  from  trying  to  ban  most  types  of 
advertising. 

I  might  add  this  to  Mr.  Bowling’s  re- 

PROMOTION  PIECE 

We  have  read  with  interest  the  article 
on  “Advertisers  Rate  Papers”  on  page 
22  of  your  August  14  issue.  We  feel  we 
can  use  it  to  advantage  as  a  promotion 
piece  and  would  appreciate  your  permis¬ 
sion  to  reproduce  it. 

Joseph  P.  Amantia 
(Amantia  is  ad  manager,  County  Courier, 
Damascus,  Md.) 


marks:  Some  newspapers  don’t  help  the 
situation  as  far  as  tobacco  advertising  is 
concerned.  I  have  seen  editorials  in  some 
papers  against  smoking  but  on  other 
pages  advertisements  for  cigarettes.  Isn’t 
this  sort  of  biting  the  hand  that  feeds 
them? 

I’m  not  a  smoker  but  it’s  a  great  an¬ 
noyance  to  me  to  see  some  anti-cigarette 
groups,  for  some  justification  of  their 
own  existence,  do  everything  possible  to 
ban  cigarette  advertising. 

Mr.  Bowling’s  remarks  certainly  de¬ 
serve  some  Merit. 

S.  Austin  Brew 
(Brew  was  formerly  head  of  newspaper 
space  buying  at  BBDO.) 

*  *  * 

THANKS 

Thanks  for  publishing  the  cartoon  on 
the  subject  of  representation  (E«&P,  July 
10). 

To  my  knowledge  this  is  the  first  time 
that  anyone  has  clearly  distinguished  the 
difference  between  the  independently 
owned  representatives  and  the  prolifera¬ 
tion  of  “do  it  yourself’  companies. 

There  is  no  question  in  my  mind  that 
there  are  many  strengths  among  the 
independently-owned  companies  that 
somehow  or  other  get  lost  in  the  criticism 
of  some  of  the  weaknesses  within  the 
entire  sales  end  of  our  industry. 

Francis  J.  Stapleton 
(Stapleton  is  president  of  Branham  News¬ 
paper  sales.) 

Short  fake 

Basking  in  unusually  balmy  weather, 
the  candidate,  dressed  in  a  navy  knit 
skirt  and  checked  slacks,  strolled 
through  the  park  shaking  hands  with  the 
crowd,  mostly  young  people,  and  stop¬ 
ping  briefly  to  eat  fried  chicken  and  cole 
slaw. — Honolulu  Star-Bulletin. 
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The  safety  of 
3yd40i600 square  miles  of 
America^  coastal  waters, 
all  major  ports  and  our 
inland  waterways 
Bthe  responsibiliWof  a 
group  of  peoi^ 
that  wouldrVt  &/en  fill 
\hnkee  Stadium. 

The  Coast  Guard’s  job  is  that  helps  us  locate  oil  spills  Finally,  the  Coast  Guard 

big.  And  growing  every  day.  and  track  down  the  offending  will  be  overseeing  and  en- 

The  men  and  women  in  the  vessels  that  cause  them.  We  forcing  adherence  to  the  new 

Coast  Guard  are  equal  to  the  even  get  in  on  the  clean-up  200  mile  fishery  conservation 

task.  But  all  too  often  the  job  from  time  to  time.  And  if  zone.  One  more  part  of  the 

they  do  goes  unnoticed.  waterfowl  and  finned  inhabi-  good  job  we  do. 

Saving  lives  is  a  tradition  tantsof  the  sea  could  talk,  our  Quietly, 

with  the  Coast  Guard.  It’s  the  conservation  efforts  would  be  We’re  a  small  service  with 

one  thing  we  do  that  everybody  well-known  worldwide.  a  big  service  to  perform,  but 

knows  about.  Probably  because  As  vessel  traffic  in  major  we’re  not  complaining, 

the  3000  or  so  people  we  ports  increases,  so  does  our  What  we  really  want  to  do 

rescue  every  year  tell  that  job  in  safely  guiding  ships  out  is  put  out  the  good  word  about 

story  for  us.  But  there  are  other  to  sea  and  in  from  it.  We’re  the  Coast  Guard  to  young 

missions  the  Coast  Guard  is  designing,  installing  and  people  who  can  help  us  do  our 

equally  dedicated  to.  And  operating  innovative  vessel  good  work.  Because  we  need 

performs  equally  well.  traffic  systems.  And  with  them,  more  of  them  to  help  us  do  it. 

The  Coast  Guard  is  the  we’re  significantly  improving  So  the  next  time  you  hear  about 

watchdog  of  our  maritime  the  capability  of  our  ports  to  something  new  that  we’re 

resources.  We  have  sophisti-  safely  accommodate  growing  doing,  you  may  even  want  to 

cated  monitoring  equipment  maritime  commerce— com-  pass  it  on  yourself. 

merce  necessary  to  fuel  our 
nation’s  economy.  Increased 
inspections  of  foreign  and 
domestic  vessels  in  our 
coastal  waters  has  added  yet 
another  dimension  as  our 
responsibility  for  intercepting 
narcotics  smugglers  expands. 

The  Coast  Guard. 
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Grand  jury  reform  bills 
include  media  safeguards 


By  I.  William  Hill 

With  Congress  beginning  to  give  seri¬ 
ous  attention  to  grand  jury  reform, 
newsmen  have  begun  to  eye  the  ten  bills 
before  the  House  and  three  before  the 
Senate  to  see  how  the  media  might  be 
affected. 

Chairman  Peter  Rodino  of  the  House 
Judiciary  Committee  has  approved  the 
idea  of  reform,  a  Judiciary  subcommittee 
has  begun  hearings,  and — without  await¬ 
ing  House  action — Democratic  Senators 
Abourezk  and  McGovern  of  South 
Dakota  and  Gravel  of  Alaska  have  spon¬ 
sored  a  comprehensive  reform  bill  on  the 
Senate  side,  S.3274. 

Meantime  the  Coalition  to  End  Grand 
Jury  Abuse,  with  support  that  includes 
19  national  organizations,  is  leading  the 
campaign  and  quickening  its  efforts  to 
make  current  reform  proposals  familiar 
to  anyone  interested. 

The  Senate  omnibus  bill  is  a  slightly 
revised  version  of  the  strong  reform 
bill — H.R.  11660 — introduced  by  Rep¬ 
resentative  John  Conyers,  Democrat  of 
Michigan,  with  24  co-sponsors. 

As  charges  of  grand  jury  abuses  in¬ 
creased,  the  first  omnibus  grand  Jury  re¬ 
form  bill  was  introduced  three  years  ago 
by  Representative  Joshua  Eilberg, 
Democrat  of  Pennsylvania.  It  was  not 
until  June  of  this  year,  however,  that  his 
Judiciary  subcommittee  on  Immigration, 
Citizenship  and  International  Law  con¬ 
ducted  the  first  hearings  on  grand  jury 
reform  ever  held. 

No  support  from  Ford 

As  hearings  began.  Attorney  General 
Edward  Levi  testified  that  the  Ford  ad¬ 
ministration  would  not  support  the  pro¬ 
posed  reforms.  To  prevent  abuse,  he  said 
we  must  look  to  those  "authorities  that 
are  responsible  for  the  proper  conduct  of 
grand  jury  proceedings,  that  is,  the 
courts  and  the  prosecutors" — the  very 
people  reform  advocates  hold  responsi¬ 
ble  for  abuse  in  the  first  place. 

Nevertheless,  reform  sponsors  predict 
favorable  House  action  either  this  fall  or 
early  in  1977,  with  Senate  action  to  fol¬ 
low  directly  thereafter. 

Eilberg’s  bill — H.R.  1277 — is  expected 
to  serve  as  the  framework  of  whatever 
reform  measure  passes  the  House,  al¬ 
though  at  the  time  of  mark-up,  debate 
will  probably  center  on  which  sections  of 
the  Conyers  bill  should  be  amended  into 
the  Eilberg  legislation. 


Following  are  some  of  the  ways  that 
the  media  can  expect  to  be  affected: 

•  The  Eilberg  bill  would  give  a  sub¬ 
poenaed  reporter  seven  days  between  a 
subpoena  service  and  appearance  date, 
time  enough  to  arrange  for  a  lawyer  and 
prepare  a  presentation.  Further,  the  sub¬ 
poena  would  have  to  inform  the  reporter 
of  the  exact  subject  matter  of  the  grand 
jury  investigation  and  the  criminal  stat¬ 
utes  involved.  At  present,  reporters  can 
be  summoned  to  the  grand  jury  chamber 
blind.  Having  to  specify  the  investigation 
would  help  prevent  prosecutors  from 
"going  fishing." 

•  The  Eliberg  bill  provides  that  a  report¬ 
er  testifying  before  a  grand  jury  shall 
have  a  chance  to  examine  and  copy  a 
transcript  of  his  testimony  afterward. 
The  Conyers  bill  provides  that  a  tran¬ 
script  be  made  available  to  the  witness 
and  counsel  within  48  hours.  Either,  of 
course,  would  help  a  reporter  maintain 
credibility  with  his  sources. 

At  present,  a  reporter  may  promise  a 
source  that  he  or  she  will  answer  only 
those  grand  jury  questions  that  don’t  per¬ 
tain  to  the  source  but  since,  under  pre¬ 
sent  law,  a  reporter  witness  is  not  enti¬ 
tled  to  a  copy  of  the  transcript,  there  is 
no  way  a  source  can  be  sure  whether  or 
not  he  was  betrayed  in  the  grand  jury 
chamber.  Usually,  now,  to  maintain  the 
trust  of  their  sources,  reporters  refuse  to 
answer  all  grand  jury  questions. 

•  If  a  reporter  should  refuse  to  testify, 
the  Eilberg  bill  requires  that  the  reporter 
be  given  ten  days  notice  before  a  show 
cause  hearing  on  why  the  reporter  should 
not  be  held  in  contempt  can  be  held,  a 
change  from  immediate  imprisonment. 
Under  H.R.  1277  also,  no  reporter  can 
ever  be  jailed  for  refusing  to  answer  a 
question  based  on  the  violation  of  the 
federal  wiretap  statute. 

•  Once  a  recalcitrant  reporter  is  con¬ 
fined,  the  Eilberg  bill  provides  the  con¬ 
finement  may  only  be  for  six  months  in¬ 
stead  of  the  present  18-month  maximum. 
And,  after  serving  six  months  for  con¬ 
tempt  confinement,  a  reporter  cannot  be 
re-subpoenaed,  asked  the  same  ques¬ 
tions  and  jailed  again.  This  six-month 
limitation  would  help  a  reporter  resist 
questions  that  violate  First  Amendment 
rights.  Six  months  behind  bars  is  easier 
to  face  than  the  prospect  of  indefinite 
imprisonment. 

Conyers'  H.R.  1 1660  includes  the  Eil- 


EsP 

Every  Saturday  since  1884 


berg  safeguards  plus  some  additional 
ones.  For  instance,  at  present,  a  pros¬ 
ecutor  can  get  grand  jury  backing  for  a 
subpoena  without  necessarily  telling  the 
grand  jurors  all  he  has  in  mind  and  why. 
The  Conyers  bill  stipulates  that  grand 
jurors  must  be  instructed  fully  by  the 
court  on  their  rights  and  responsibilities 
and  will  be  expected  to  require  the  pros¬ 
ecutor  to  justify  a  subpoena  before  they 
vote  to  have  it  served  on  a  reporter.  This 
makes  it  less  likely  for  a  vindictive  pros¬ 
ecutor  to  vent  his  feelings  on  an  aggres¬ 
sive  reporter. 

Once  subpoenaed,  the  Conyers  bill 
gives  a  reporter  three  grounds  on  which 
to  challenge  the  subpoena: 

1.  The  reporter’s  appearance  may  be 
unreasonable. 

2.  The  subpoena  is  punitive  against 
the  reporter. 

3.  The  purpose  of  the  subpoena  is  to 
secure  information  for  the  trial  of  a  per¬ 
son  already  under  indictment.  (H.R. 

1 1660  would  thus  make  it  impossible  for 
the  government  to  indict  someone  on 
trumped-up  charges,  then  subpoena  right 
and  left  in  a  desperate  attempt  to  get 
enough  evidence  to  support  the  charge.) 

If  the  court  should  find  that  any  of 
these  is  true,  the  reporter  would  not  be 
required  to  testify. 

If  the  reporter  still  must  testify,  H.R. 

1 1660  provides  that  he  or  she  cannot  be 
found  in  contempt  for  refusing  to  answer 
any  question  where  the  request  to  testify 
is  based  on  a  violation  of  the  reporter’s 
constitutional  rights.  The  importance  of 
this  is  that  it  would  make  violation  of  the 
First  Amendment  a  defense  in  a  con¬ 
tempt  hearing. 

The  Conyers  bill  would  make  a  major 
change  in  the  immunity  law.  It  provides 
that  no  witness,  reporters  included, 
could  be  granted  immunity  from  pros¬ 
ecution  and  then  be  forced  to  testify. 
Under  H.R.  1 1660,  he  or  she  would  have 
to  accept  the  grant  of  immunity.  In  ef¬ 
fect,  this  restores  the  Fifth  Amendment 
to  the  grand  jury  chamber.  The  Fifth  is 
not  merely  a  privilege  against  self¬ 
incrimination;  it  is  a  right  of  silence,  to 
which  reporters  are  entitled  as  much  as 
anyone  else. 

The  citizens  group  leading  the  cam¬ 
paign  for  grand  jury  reform  put  its  case 
before  a  hearing  of  the  Eilberg  sub¬ 
committee  last  week  (August  26).  Judith 
Avner,  co-director  of  the  Coalition  to 
End  Grand  Jury  Abuse,  declared  that 
"liberty  and  the  current  functioning  of 
the  grand  jury  cannot  co-exist." 

She  said  it  was  the  view  of  the  Coali¬ 
tion  that  "there  is  no  process  or  institu¬ 
tion  more  potentially  destructive  than 
the  unregulated,  unchecked,  unbalanced 
(Continued  on  page  20) 


7 


Battle  over  suburban  N.Y.  market 
widens  with  new  Sunday  papers 


By  Jane  Levere 

When  the  eight  Westchester  dailies  in 
the  Westchester- Rockland  (N.Y.)  Gan¬ 
nett  group  begin  Sunday  publication  Sep¬ 
tember  5.  a  new  front  will  be  opened  in 
the  already  stormy  battle  for  the 
Westchester  sector  of  the  New  York 
metropolitan  market. 

Offering  advertisers  a  six-month 
150,000-circulation  guarantee  and  read¬ 
ers  editorial  covering  local  news  of  eight 
different  communities,  WRN  hopes  to 
exceed  the  penetration  of  the  Sunday 
New  York  Times  (27.9%  in  Westchester 
County,  according  to  Circulation  74-75) 
and  the  Sunday  New  York  News  (44.7% 
in  Westchester). 

"We  project  that  we  will  have  a  much 
higher  Sunday  coverage  than  either  of 
the  two  papers.”  WRN  chairman  and 
publisher  Thomas  P.  Dolan  said  in  an 
interview  recently.  “We  will  apply  what 
we  do  daily.”  The  eight  Gannett 
Westchester  county  papers  now  domin¬ 
ate  the  daily  market.  (56.9%  penetration 
compared  to  25.3%  for  the  N.Y.  News 
and  17.7%  for  the  N.  K.  Times,  according 
lo  Circulation  74-75.) 

"There  is  a  trend  for  Sunday  suburban 
papers  to  outpace  the  dailies,”  he  con¬ 
tinued.  “You  have  the  Sunday  paper  to 
cuddle  up  to  the  fire  to  read.  It's  a 
leisurely-read  paper,  an  American  in¬ 
stitution.” 

WRN  is  not  starting  Sunday  publica¬ 
tion  of  its  papers,  the  White  Plains  Re¬ 
porter  Dispatch,  Yonkers  Herald 
Statesman,  New  Rochelle  Standard- 
Star,  Mt.  Vernon  Daily  Argus,  Port 
Chester  Daily  Item,  Mamaroneck  Daily 
Times,  Ossining  Citizen  Register  and 
Tarrytown  Daily  News,  strictly  for  such 
sentimental  reasons,  however. 

According  to  a  Creative  Research, 
Inc.  survey  of  over  1900  individuals  and 
families  commissioned  by  WRN,  81%  of 
the  people  who  live  in  Westchester 
County  work  there  and  in  the  suburbs 
adjacent  to  New  York  City.  Ten  and 
even  five  years  ago,  this  figure  was  much 
lower;  the  bulk  of  Westchester  residents 
commuted  daily  to  work  in  New  York. 

But  with  the  advent  of  such  major  cor¬ 
porations  as  IBM,  Xerox,  General  Foods 
and  PepsiCo  to  this  suburban  county, 
more  Westchester  residents  found 
employment  locally. 

In  addition,  they  began  to  shop  locally. 
(A  recent  article  in  New  York  Magazine 
stated  that  20  years  ago  major  New  York 
retail  stores  had  17  branches  in  the  sub¬ 
urbs;  now  they  have  over  150.)  And  they 
found  entertainment  locally.  (The  CRl 
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survey,  Dolan  said,  showed  that  "people 
go  into  New  York  City  as  a  major  event, 
for  a  hockey  game,  the  ballet,  the 
theatre.  Most  of  the  arts  are  available  in 
Westchester.”) 

Thus  came  the  evolution,  in  WRN’s 
own  description,  of  the  "richest  New 
York  suburban  market,  where  almost 
half  the  families  earn  $20,000  or  more.” 

And  it  was  the  "coming  of  age”  of  this 
market  that  convinced  WRN  to  go  from 
six  day  to  seven  day  publication. 

The  company's  strategy  to  develop  its 
new  product  has  so  far  focused  on  two 
groups,  the  advertiser  and  the  reader. 

Major  pitch 

The  major  pitch  to  potential  advertis¬ 
ers  is  a  six-month  150,000-circulation 
guarantee,  a  technique  commonly  used 
by  magazines  but  unusual  for  newspap¬ 
ers. 

This  figure,  according  to  Dolan,  repre¬ 
sents  90%  of  the  eight  papers’  combined 
daily  circulation  of  163,()00.  All  current 
daily  subscribers  will  receive  the  first 
four  issues  of  the  Sunday  edition  free, 
thus  guaranteeing  circulation  for  the  first 
month  of  the  six. 

After  that,  "when  (the  papers)  start  to 
go  paid,”  Dolan  said,  “if  the  first  week 
we  have  145,000,  we  will  sample  a 
minimum  of  5,000,  to  find  softness  or 
why  one  community  has  a  higher  ratio 
(of  non-subscribers).  We  will  plan  to 
maintain  it  (guaranteed  circulation)  if  we 
have  to  because  we  want  to  build  the 
paper  up  as  fast  as  we  can.” 

In  addition  to  the  guaranteed  base, 
WRN  is  offering  all  Sunday  retail  adver¬ 
tisers  a  10%  discount  on  their  present 
contract  for  “at  least  the  first  six 
months.”  They  have  also  been  given  a 
single  package  option,  which  includes  all 
eight  Westchester  papers  plus  the 
group’s  Rockland  Sunday  Journal  News 
and  affiliated  Peekskill  Sunday  Star. 
Gannett  Newspaper  Advertising  Sales  is 
handling  ads,  available  in  spot  as  well  as 
full  color,  for  all  eight  papers. 

250  per  Sunday  copy 

Because  WRN  readers,  said  Dolan, 
“pay  more  attention  to  Mt.  Vernon  than 
to  Mt.  Vesuvius,”  editorial  for  the  new 
Sunday  papers  has  been  developed  ex¬ 
pressly  with  them  in  mind.  Priced  at  250 
per  copy  (cf.  750  for  the  Times,  350  for 
the  News)  all  papers,  which  will  be 
printed  offset  early  Sunday  morning  at 
WRN’s  White  Plains  headquarters,  will 
be  divided  into  nine  sections. 

Sections  on  area  news,  on  national  and 
world  news  (with  an  emphasis  on  how 


they  affect  the  local  reader)  and  a  “life¬ 
style”  feature  section  will  differ  in  each 
newspaper. 

A  local  Sunday  magazine  (to  contain  a 
“pub-crawling”  feature,  a  crossword 
puzzle  by  a  local  resident  and  "suburban 
strategy”  consumer  features,  among 
others),  sports,  a  business  section  with 
an  eight-page  “Marketplace”  pullout, 
TV-Radio  Week  complete  with  sum¬ 
maries  of  all  soap  operas  (including 
“Mary  Hartman,  Mary  Hartman”),  and 
a  tabloid  King  Feature  comic  section,  27 
strips  plus  national  advertising  (the 
largest  Sunday  comic  section  in  the  New 
York  metropolitan  area,  according  to 
Dolan)  will  be  carried  by  all  eight  papers. 
They  will  also  carry  Family  Weekly. 

To  prepare  the  new  Sunday  papers, 
which  will  each  run  a  minimum  of  56 
pages,  WRN  has  added  26  reporters  to 
its  county  bureau,  increasing  its  total 
editorial  staff  to  234. 

Full  scale  promotion 

And  to  make  the  papers  more  market¬ 
able,  it  has  launched  a  full-scale  promo¬ 
tion  campaign. 

A  trade  ad,  featuring  a  scantily-clad 
blonde  holding  a  Sunday  paper  under  the 
caption  “Never  before  on  Sunday,”  ran, 
in  August,  in  a  dozen  advertising- 
oriented  publications,  including  AJ  Age. 
Media  Decisions ,  Madison  Avenue, 
MAC,  SAM,  Travel  Weekly,  as  well  as 
the  New  York  Times. 

In  addition,  throughout  the  summer 
WRN  brought  a  "full-screen  presenta¬ 
tion”  to  every  community  served  by  the 
papers  to  show  potential  advertisers  the 
value  of  the  new  medium. 

Among  promotion  efforts  aimed  at  the 
reader  during  the  summer  were  news 
seminars  by  editorial  staffers  at  various 
local  clubs  and  organizations  to  explain 
to  these  groups  how  they  could  get  their 
news  in  their  edition  of  the  Sunday 
paper. 

All  current  WRN  subscribers  received 
a  nine-page,  four-color  tabloid  on  the 
new  edition  in  their  Tuesday,  August  31 
issue.  And  an  overrun  of  the  tabloid  was 
distributed  by  carriers  to  non¬ 
subscribers  throughout  the  county  from 
August  31  through  September  3. 

Heavy  print  campaign 

Finally,  a  heavy  consumer  print  and 
radio  schedule  was  slated  to  start  at  the 
end  of  August  and  run  through  the  wint¬ 
er.  Ads  have  been  placed  in  the 
Westchester  Business  Journal,  N.Y. 
News,  local  pennysavers.  Time,  News- 
(Continued  on  page  32) 

EDITOR  &  PUBLISHER  for  September  4,  1976 


Birmingham  News  story 
creates  convention  stir 


tivity  caused  by  one  headline  in  one 
newspaper  far  from  the  convention  floor 
shows  how  dramatically  a  seemingly 
routine  situation  can  be  affected  by  what 
politicians  fear  most;  The  unexpected. 


By  Jim  Jacobson 

It  says  something  about  the  volatility 
of  the  Republican  National  Convention 
that  a  story  and  headline  published  in  a 
newspaper  hundreds  of  miles  from  Kan¬ 
sas  City  came  within  inches  of  causing  a 
dramatic  reversal  of  fortunes  on  the  con¬ 
vention  floor. 

As  it  was,  the  article  in  The  Birming¬ 
ham  News  created  a  furor  which  for  an 
hour  or  so  got  nearly  as  much  national 
television  coverage  as  the  convention  it¬ 
self. 

The  unlikely  sequence  of  events  lead¬ 
ing  up  to  the  Tuesday  night  flap  began  at 
a  Monday  morning  breakfast  with  Presi¬ 
dent  Ford's  campaign  manager,  Rogers 
Morton,  organized  by  Godfrey  Sperling 
Jr.  of  the  Christian  Science  Monitor  and 
attended  by  some  30  political  reporters 
including  Newhouse  News  Service 
White  House  correspondent  Saul 
Kohler. 

Most  of  the  reporters  present  focused 
their  stories  on  Morton's  disclosure  that 
the  White  House  had  made  several 
changes  in  the  first  draft  of  Sen.  Howard 
Baker's  keynote  speech  dealing  with 
Watergate. 

But  Kohler,  cognizant  of  the  impor¬ 
tance  of  Southern  electoral  votes  in  pres¬ 
idential  elections,  put  his  lead  on  Mor¬ 
ton's  observation  that  the  President 
would  concentrate  on  large  industrial 
states  and  peripheral  Southern  states 
rather  than  the  states  of  the  “Cotton 
South”  where  polls  show  Democratic 
nominee  Jimmy  Carter  of  Georgia  run¬ 
ning  well  ahead. 

In  response  to  a  question,  Morton 
listed  the  “Cotton  South”  as  the  states 
of  Alabama,  Georgia,  Mississippi,  Ar¬ 
kansas  and  South  Carolina  and  “part  of 
Louisiana." 

Kohler's  story,  omitting  the  Louisiana 
reference,  moved  on  the  Newhouse  wire 
to  more  than  KX)  newspapers,  including 
the  Birmingham  News. 

The  News  put  the  Kohler  article  on 
page  one  in  its  first  edition  Tuesday  with 
a  five-column  headline  reading,  “Ford 
would  write  off  ‘Cotton  South'?” 

For  years  The  Birmingham  News  has 
flown  copies  of  each  day's  paper  (featur¬ 
ing  coverage  by  three  staffers — 
Managing  Editor  James  E.  Jacobson, 
Washington  correspondent  James  Free 
and  political  writer  A1  Fox — in  addition 
to  Newhouse  bureau  writers)  to  the 
hotel  of  the  Alabama  delegation  at  each 
party's  national  convention. 

In  this  case,  Tuesday's  papers  arrived 
just  as  the  Alabama  delegates — all  com¬ 
mitted  to  Ronald  Reagan — were  about  to 
EDITOR  &  PUBLISHER  for  September  4,  1976 


leave  for  Kemper  Arena,  where  a  vote 
was  scheduled  on  a  crucial  rules  question 
which  many  observers  thought  would 
signal  the  eventual  outcome  of  the  nomi¬ 
nation  contest. 

The  Alabamians,  sensing  the  explosive 
potential  of  the  Morton  quote,  circulated 
The  Birmingham  News  in  the  until-then 
uncommitted  Mississippi  delegation, 
hoping  to  sway  the  sister  “Cotton 
South”  state,  leaning  toward  Ford,  to 
Reagan. 

That's  when  the  fuss  started,  with  Dan 
Rather  of  CBS  trailing  an  agitated  Mor¬ 
ton  down  the  aisles  toward  the  Missis¬ 
sippi  delegation,  where  Chairman  Clarke 
Reed,  who  had  swung  over  to  Ford  after 
Reagan  announced  the  selection  of  Sen. 
Richard  Schweiker  of  Pennsylvania  as 
his  choice  for  a  running  mate,  was  mak¬ 
ing  noises  about  switching  back  to 
Reagan. 

Other  networks  began  picking  up  the 
story  and  reporters  for  other  newspapers 
scurried  around  the  press  section  hunting 
Kohler  and  Birmingham  News  staffers  to 
find  out  what  was  happening,  while 
Treasury  Secretary  William  Simon  and 
other  Ford  emissaries  reasoned  with 
Reed  on  the  floor. 

Finally,  casting  its  votes  unanimously 
on  the  basis  of  a  31-28  vote  within  the 
delegation  (alternates  and  delegates  had 
half-a-vote  apiece),  Mississippi  backed 
the  Ford  position  30-0  and  the  ball  game 
for  all  practical  purposes  was  over. 

But  it  was  close — and  the  flurry  of  ac- 

Sen.  Baker  ‘focuses’ 
for  Nashville  Banner 

Has  U.S.  Sen.  Howard  Baker  become 
something  of  a  journalist? 

The  Nashville  (Tenn.)  Banner  devoted 
the  entire  page  15  of  its  August  19  issue 
to  the  senator's  photography.  Seven  pic¬ 
tures  grace  the  page,  headlined  “Sen. 
Baker  ‘Focuses'  In.”  The  story  says 
Baker  never  goes  anywhere  without  his 
camera,  that  the  “shutterbug-senator 
took  the  pictures  while  ambling  across 
the  GOP  convention  floor”  before  and 
after  delivering  the  keynote  address.  The 
Banner  had  requested  that  Baker  for¬ 
ward  the  film  for  processing  and  display. 

Baker,  then  one  of  the  contenders  for 
the  Republican  vice  presidential  spot, 
saw  his  pictures  run  the  same  day  Presi¬ 
dent  Ford  announced  the  selection  of 
Sen.  Robert  Dole  as  his  running  mate. 

The  Gannett-owned  daily  also  had 
Banner  political  writer  Tom  Ingram  and 
Washington  bureau  chief  Frank  van  der 
Linden  covering  the  convention. 


(Jacobson  is  managing  editor  of  the 
Birmingham  News  and  one  of  three  staff 
members  who  covered  the  GOP  conven¬ 
tion  in  Kansas  City.) 

Reporters  receive 
free  haircuts 

Reporters  covering  the  Presidential 
conventions  took  time  out  from  busy 
schedules  for  a  free  haircut.  That's  the 
word  from  Seligman  &  Latz,  beauty 
salon  operators. 

Over  1,300  members  of  the  press  re¬ 
ceived  free  “fresh-up”  services — 
including  haircuts,  hairsets,  nail  man¬ 
icuring  and  makeup  jobs — during  the  two 
political  conventions.  “We  had  a  lot  of 
very  tired  reporters  and  editors  come  in 
to  get  rejuvenated,”  Miraed  Peake 
Smith,  director  of  public  information  for 
Seligman  &  Latz,  Inc.,  told  E&P. 

In  New  York,  The  S&L  Fresh-Up 
Lounge  was  in  the  Statler  Hilton  Hotel 
July  10-16,  and  over  800  journalists  had 
their  hair  worked  on.  In  Kansas  City,  the 
lounge  was  on  the  mezzanine  of  the 
Aladdin  Hotel,  next  door  to  the  Republi¬ 
can  headquarters  hotel,  the  Muehlebach, 
and  500  reporters  were  taken  care  of  by 
25  hairdressers,  complimentary.  Of  these, 
450  had  haircuts. 

Before  reporters  saw  a  hairdresser  in 
Kansas  City,  they  were  handed  a  towel 
and  given  a  dab  of  shampoo  and  sent  to  a 
unisex  public  lavoratory  in  the  hotel. 
Signing  in  for  the  “special  treatment” 
were  reporters  from  Cox  Newspapers, 
Knight  Newspapers,  the  AP,  UPl,  all  of 
the  Kansas  City  newspapers,  the  St. 
Louis  Post  Dispatch,  the  Chicago  Sun- 
Times,  the  Australian  Herald,  London 
Daily  Telegram,  the  Jerusalem  Post,  the 
South  Middlesex  Daily  News  at 
Framington,  Mass.,  and  even  the  Chil¬ 
dren's  Express  reporters  rallied  around 
the  “Fresh-Up”  area  and  consumed  free 
Cokes. 

“It  got  awkward;  reporters  wanted  to 
tip  in  New  York,”  said  Miraed  Smith, 
“so  in  Kansas  City,  we  suggested  they 
donate  to  the  Bob  Considine  Scholarship 
Fund,  Ohio  University.  Exactly  $92.50 
was  given  by  reporters  in  lieu  of  tipping, 
she  said. 


Bureau  relocates  office 

The  Western  Newspaper  Industrial 
Relations  Bureau  has  relocated  its  San 
Francisco  office  to  830  Market  St.,  Suite 
606.  Its  telephone  number,  (415) 
982-4773  remains  the  same. 
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Daily  creates  supplement 
to  garner  young  readers 


In  an  effort  to  reach  a  greater  segment 
of  the  youth  audience,  the  Lo/ig  Beach 
(Cal.)  Independent  Press-Teleftram  on 
September  10  will  introduce  a  new 
weekly  supplement  to  its  Friday  papers. 

Leisure,  a  tabloid  sized  section,  will  be 
“written  and  edited  to  appeal  to  active- 
spirited  readers."  according  to  a 
spokesman  for  the  paper.  “It  will  em¬ 
phasize  the  entire  spectrum  of  get-away 
activities  that  are  so  important  to  South¬ 
ern  California  living.  Get-away  will  not 
necessarily  mean  travel,  but  more  aptly 
getting  away  from  the  hum-drum  of  work 
and  everyday  chores.” 

Terry  Sattoria.  city  editor  of  the  Inde¬ 
pendent  has  been  named  editor  of  Lei¬ 
sure  and  Molley  Burrell,  a  former  gen¬ 
eral  assignment  reporter  for  the  Inde¬ 
pendent  Press-Telegram,  will  be  as¬ 
sociate  editor  of  the  supplement. 

“There's  a  prevailing  concern 
throughout  the  newspaper  industry  re¬ 
garding  the  building  of  younger  audi¬ 
ences."  said  Miles  Sines,  executive 
editor  of  the  Independent  Press- 
Telegram. 

“Leisure  is  part  of  the  Independent 
Press-Telegram's  overall  effort  to  appeal 
to  that  on-the-go  segment  of  our  society 
that  does  not  now  regularly  read  news¬ 
papers."  he  said. 


Suburban  Life  group 
expands  circulation 

The  Suburban  Life  newspapers,  serv¬ 
ing  more  than  30  southwest  suburban 
communities  in  the  Chicago  metropolitan 
area,  have  expanded  into  two  distinct 
circulation  areas  and  added  30.000  pap¬ 
ers  for  a  total  of  62,5(X). 

Operations  are  keyed  to  the  Cook- 
DuPage  county  line,  with  three  separate 
editorial  zones  for  Cook  County  and  two 
for  Du  Page. 

“The  emphasis  will  be  on  news  of 
local  interest.”  publisher  John  F.  Kubik 
said.  “Our  communities  have  grown 
tremendously  since  the  Suburban  Life 
was  founded  more  than  26  years  ago. 
This  is  another  move  on  our  part  to  serve 
them  better.” 

The  Cook  County  papers  have  a  circu¬ 
lation  of  32,500.  The  DuPage  circulation 
is  30,000. 

With  the  Berwyn-Cicero  Life  offering 
an  additional  30,000  for  a  total  of  92,500, 
the  combined  papers  have  the  largest 
readership  in  the  southwest  suburbs  of 
Chicago,  Kubik  said. 

Display  advertising  is  sold  separately, 
with  combination  rates  available  for  any 
two  or  all  three  circulation  areas.  Clas¬ 
sified  advertising  is  carried  in  the  full  run 
of  both  Suburban  Life  papers,  with  com¬ 
bination  rates  to  include  the  Berwyn 
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“We're  going  to  be  reaching  an  area 
uncovered  in  our  newspaper,  with  an  ap¬ 
peal  to  apartment  dwellers  and  high-rise 
people  that  now  seek  their  outside  in¬ 
terests  through  magazines  rather  than 
through  a  newspaper,”  said  Al  Lowder- 
milk,  the  papers'  circulation  director. 
“Leisure  on  Fridays  is  a  great  way  to  get 
them  into  the  daily  newspaper  and  keep 
them,”  he  said.  “It's  going  to  be  a  tre¬ 


mendous  asset  in  broadening  our  sub¬ 
scriber  base  in  the  under  25  age  group." 

Although  its  primary  goal  is  to  pick  up 
young  readers.  Leisure  will  not  appeal 
exclusively  to  the  young  set.  “Its  attrac¬ 
tion  will  be  universal  for  singles,  for 
families,  for  recreation  oriented  readers 
young  or  old,  who  find  their  leisure  at 
home  or  on  the  road,”  Sattoria  said. 

Leisure  topics  will  range  from  tennis 
to  backpacking,  from  movies  to  books  to 
photography.  Any  pastime  from  car  trips 
to  skateboarding  can  come  under  the 
Leisure  sphere  of  articles,  he  said. 


Terry  Sattoria 


Cicero  Life. 

Suburban  Life  papers  are  published  on 
Wednesday  and  Saturday  and  the 
Berwyn-Cicero  Life  on  Wednesday.  Fri¬ 
day  and  Sunday. 

With  the  expansion  the  Suburban  Life 
Graphic  has  opened  new  offices  in  Dow¬ 
ners  Grove.  DuPage  County.  The  Sub¬ 
urban  Life  Citizen  remains  in  La  Grange 
Park,  Cook  County.  All  papers  are  pub¬ 
lished  by  Life  Printing  and  Publishing 
Co.,  which  has  its  headquarters  in  Ber¬ 
wyn  and  is  in  its  50th  year. 

Richard  Stern  continues  as  general 
manager  and  display  advertising  man¬ 
ager  of  the  Suburban  Life  Citizen,  with 
Orville  Lifka  as  editor.  Kenneth 
Guenther  is  general  manager  and  display 
advertising  manager  of  the  Suburban 
Life  Graphic,  and  Dean  Linton  is  the 
editor.  Jack  R.  Kubik  is  managing  editor 
of  the  Berwyn-Cicero  Life,  and  Sean 
O’Gara  is  the  editor.  Paul  Donars  is  in 
charge  of  classified  advertising  for  all 
papers.  Assisting  with  over-all  supervi¬ 
sion  of  the  operations  is  Don  Randa,  vice 
president. 

Agency  moves 

Greenstone  &  Rabasca  Advertising, 
Inc.  has  moved  to  a  new  location — One 
Fluntington  Quadrangle,  1N05,  Melville, 
N.Y.,  11746. 


Molley  Burrell 


July  newsprint  use 
up  over  last  year 

Estimated  U.S.  newsprint  consump¬ 
tion  was  720.649  tons  in  July — 4  per  cent 
more  than  in  July  of  1975.  the  American 
Newspaper  Publishers  Association  re¬ 
ports.  Consumption  for  July  of  last  year 
was  692.954  tons.  Both  years  had  four 
Sundays. 

For  the  first  seven  months  in  1976. 
estimated  U.S.  newsprint  consumption 
has  been  5,316.554  tons,  compared  with 
5.241.266  tons  in  the  first  seven  months 
of  1975.  This  is  an  increase  of  \A7c. 

Meanwhile,  the  Canadian  Pulp  and 
Paper  Association  reported  Canadian 
mills  shipped  735.535  tons  of  newsprint 
to  all  markets  in  July,  down  10.6%  from 
June  but  13.1%  more  than  in  July  1975 
when  nearly  23%  of  Canadian  capacity 
was  affected  by  strikes  for  over  half  the 
month. 

July  shipments  to  the  U.S.,  according 
to  the  association,  totaled  540,967 
tons — down  4%  from  the  month  before. 

Production  totaled  813,883  tons  in  July 
against  812,192  tons  in  June  and  26.1% 
greater  than  July  1975. 

Shipments  to  all  markets  in  the  first 
seven  months  stood  at  4.8  million  tons. 
This  was  a  decline  of  9.2%  from  a  year 
earlier  while  production  fell  7.5%  to 
about  5  million  tons. 
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AT&T  initiates  rates 
to  replace  Hi-Lo 

The  American  Telephone  and  Tele¬ 
graph  Company  put  new  rates  for  inter¬ 
state.  private  line  voice  grade  services 
into  effect  on  August  20. 

The  rates,  which  were  originally  to  be¬ 
come  effective  last  May  19,  will  mean 
increases  for  most  of  the  affected  busi¬ 
ness  customers  and  reductions  for  some. 

The  Federal  Communications  Com¬ 
mission  claimed  in  its  January  1976  order 
that  AT&T  had  not  sufficiently  justified 
its  two-year-old  Hi-Lo  rates,  which  set 
lower  rates  for  private  lines  on  the  com¬ 
pany's  high-density  routes  and  higher 
rates  on  its  low-density  routes,  and  di¬ 
rected  AT&T  to  submit  a  replacement 
tariff.  The  Hi-Lo  rates  were  ruled 
“unlawful.” 

AT&T  submitted  a  new  replacement 
tariff  called  Multi-schedule  Private  Line 
(MPL)  last  April  19  in  response  to  the 
FCC's  January  order. 

In  May.  the  FCC  suspended  the  new 
MPL  rates  for  90  days  and  began  an  in¬ 
vestigation  of  the  plan.  The  MPL  plan 
(now  in  effect)  will  mean  higher  monthly 
rates  for  customers  where  services  are 


less  than  25  miles  in  length  (estimated  to 
be  75%  of  customers)  and  either  the 
same  rates  or  less  for  the  remaining  25% 
of  customers  using  the  service. 

The  new  plan  also  establishes  a  simpli¬ 
fied  pricing  structure  containing  only  two 
rate  elements  for  pricing  a  private  line 
service — an  interexchange  channel  (or 
mileage)  charge  and  a  station  terminal 
charge.  A  private  line  is  a  circuit  leased 
at  a  fixed  rate  for  the  exclusive  use  of  the 
customer. 

Taking  effect  August  20  were  new 
rates  for  voice  grade  Telpak  circuits  that 
are  25  miles  in  length  or  less.  Telpak  is  a 
bulk  communications  service  that  ena¬ 
bles  a  customer  to  utilize  up  to  60  or  240 
private  line  circuits  at  a  time.  The  new 
rates  price  such  circuits  at  the  same  rates 
as  the  new  MPL  rates. 

Voice  grade  circuits  that  are  250  miles 
in  length  or  less  in  the  company's  Series 
8000  service,  which  provides  trans¬ 
mission  capacity  for  12  private  line  cir¬ 
cuits,  also  will  be  priced  at  the  new  rates. 

Other  Series  8(X)0  services,  such  as 
wideband  data,  will  not  be  affected. 

The  FCC  has  imposed  an  accounting 
order,  which  means  AT&T  will  keep 
special  records  for  affected  customers  in 
case  it  is  ordered  to  make  refunds. 


Ad  Bureau  reports  sizable 
first  half  food/drug  ad  gains 


FoihI  and  drug  stores  led  all  other  re¬ 
tail  categories  in  the  rate  at  which  they 
increased  their  newspaper  advertising 
during  the  first  half  of  1976,  according  to 
the  Newspaper  Advertising  Bureau,  Inc. 

Retail  food  and  drug  advertising  in 
daily  newspapers  amounted  to  $318.8 
million  in  the  first  six  months,  up  26.4% 
over  the  same  period  last  year.  Drug  re¬ 
tailers  raised  their  January-June  news¬ 
paper  advertising  by  27.8%  to  $64.8  mil¬ 
lion  and  food  retailers  by  26. 1%  to  $254.0 
million. 

Newspapers'  total  retail  advertising 
revenues  for  the  first  half  of  1976 
amounted  to  $2.63  billion,  a  16.9%  in¬ 
crease  over  the  previous  year. 

Housing  and  decoration  had  the  sec¬ 
ond  biggest  increase,  up  21.2%  in  the  six 
months  to  $478.1  million.  Furniture  and 
furnishings  stores'  newspaper  advertis¬ 
ing  paced  this  group,  up  22.5%  to  $257.4 
(  million.  Other  strong  advertisers  in  the 

housing  field  included  building, 
hardware  and  farm  equipment  stores,  up 
20.5%  to  $106.5  million  and  real  estate 
dealers,  up  20.0%  to  $%.l  million. 

General  merchandise  and  apparel 
stores  make  up  the  largest  category  of 
retail  advertisers  in  daily  newspapers. 
Their  newspaper  advertising  for  the  first 
half  of  1976  came  to  $1.2  billion,  13.3% 
over  the  previous  year.  Department 
stores  advertising  for  the  six  months 
came  to  $672.6  million,  up  13.7%. 
Major  general  merchandise  stores  at 


$186.7  million  were  up  9.0%  and  other 
general  merchandisers  with  $119.0  mil¬ 
lion  were  up  25.0%.  Similarly,  apparel 
and  accessories  stores  with  $135.3  mil¬ 
lion  were  up  14.7%  and  shoe  stores,  with 
$20.7  million  were  up  14.4%. 

For  the  entertainment  and  hobbies 
group  of  retailers,  first  half  newspaper 
advertising  amounted  to  $378.4  million, 
up  17.3%  over  last  year.  Radio,  tele¬ 
vision,  phonograph  and  record  stores' 
advertising  amounted  to  $52.0  million,  up 
29.7%;  camera  and  photo  supply  stores 
increased  their  newspaper  advertising  to 
$10.3  million,  up  28.8%;  books,  station¬ 
ery  and  printing  stores'  ads  rose  24.3%  to 
$13.3  million  and  eating  and  drinking 
places  were  ahead  19.0%  to  53.8  million. 

Tires  and  auto  supplies  stores  at  $82.5 
million  were  up  14.1%,  and  financial  in¬ 
stitutions  increased  their  newspaper  ad¬ 
vertising  by  5.6%  to  $88.0  million. 

Other  retail  categories  as  a  grouping 
increased  their  newspaper  advertising  by 
21.6%  to  $132.9  million.  Among  these 
advertisers,  cleaners  and  launderers 
were  up  44.4%  to  $3.9  million;  liquor 
stores  at  $  1 1 .3  million  were  up  32.9%  and 
advertising  by  beauty  salons,  barbers 
and  hair  goods  retailers  went  ahead 
25.5%  to  $6.9  million. 

Bureau  estimates  of  newspapers’  re¬ 
tail  advertising  revenues  by  category 
are  based  on  linage  measurements  by 
Media  Records,  Inc.  in  its  index  cities. 
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TV  anchor 
loyal  to  AP 

By  Jane  Levere 

The  first  woman  to  anchor  a  prime-time 
TV  news  series  says  her  first  loyalty  is  to 
the  Associated  Press. 

Lynn  Sherr,  newly  appointed  anchor 
for  the  Public  Broadcasting  System’s 
“U.S.A.;  People  and  Politics,”  told 
E  &  P  last  week  she  would  always  be 
indebted  to  the  wire  service  because  that 
was  where  she  “learned  how  to  be  a 
reporter.” 

A  1963  graduate  of  Wellesley  College 
and  former  reporter  for  WCBS-TV,  New 
York,  Sherr  was  employed  by  the  AP  in 
New  York  from  March  1965  through  Au¬ 
gust  1972,  working  in  the  book  division, 
film  strip  division,  and  as  an  original 
member  of  the  “Living  Today  Mod 
Squad,”  a  group  of  feature  reporters  as¬ 
signed  to  cover  social  trends  and  move¬ 
ments. 

Although  she  has  technically  beaten 
out  Barbara  Walters,  who  will  co-anchor 
the  ABC-TV  News  starting  in  Sep¬ 
tember,  as  the  first  female  TV  news  an¬ 
chor,  Sherr  said  she  doesn't  “think  it 
matters  who's  first  as  long  as  there  are  a 
lot  (of  women)  there.  The  real  break¬ 
through  will  come  when  a  woman  is 
news  director  or  general  manager  of  a 
station.” 


Implement  circulation 
training  program 

The  circulation  department  of  The 
Columbia  (S.C.)  Newspapers,  Inc.  has 
initiated  and  implemented  a  training 
program  for  all  of  its  district  sales  mana¬ 
gers. 

J.  K.  Davis,  the  newspapers’  circula¬ 
tion  director,  through  the  cooperation  of 
Dean  A.  T.  Scroggins  of  University  of 
South  Carolina  College  of  Journalism, 
put  together  the  program  aimed  at  aiding 
the  papers’  carrier  force  by  giving  them  a 
well-trained  manager  who  knows  the 
answers  and  is  capable  of  helping  them 
with  their  problems. 

A  training  seminar,  recently  held  for 
the  papers’  current  district  sales  mana¬ 
gers,  was  conducted  in  three  sessions  of 
two  days  each.  All  district  sales  man¬ 
agers  attended  one  session. 

Among  the  topics  discussed  were  con¬ 
tracting  a  carrier,  proper  delivery, 
proper  settlement  of  subscriber  com¬ 
plaints,  route  book  audit,  convenience 
pay  and  radio  communications. 

The  papers  have  also  developed  a  car¬ 
rier  manual  for  its  carrier  staff,  which 
answers  any  questions  that  may  arise  on 
topics  such  as  those  discussed  at  the 
seminar. 
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Travel  mix  of  converted  yachts,  taxis, 
and  fast  running  across  front  lines  .  .  . 

Newsgathering  in  Lebanon  hectic  mix 
of  chaos,  conflicting  reports,  artiliery 


(Note:  Editor  &  Publisher  asked  Associated 
Press  and  United  Press  International  for  re¬ 
ports  from  their  Beirut  newsmen  on  the 
hazards  of  covering  the  war  in  Lebanon.) 

UPl  Beirut  bureau  staffer  DOYLE 
McMANl'S  filled  the  following  report — 
Covering  Lebanon's  civil  war  is  a 
lively  mix  of  anarchy,  chaos,  eternally 
conflicting  reports,  gunbattles  outside 
the  office  window,  balky  telephones, 
dead  Telexes  and  living  conditions  that 
range  from  primitive  (at  best)  to  danger¬ 
ous. 

It  takes  16  hours  a  day,  seven  days  a 
week — a  blessing  in  disguise,  since  if  we 
had  any  free  time  there  wouldn't  be  any¬ 
thing  to  do  with  it — but  easily  could  take 
more. 

The  UPl  bureau,  its  windows  taped 
against  shelling  and  its  exterior  walls 
pocked  by  half  a  dozen  bullet  holes,  is 
strangely  quiet.  Until  June,  UPl  had  the 
best  communications  of  any  agency  in 
Beirut.  Now  all  wires  are  out  and,  al¬ 
though  a  gas-driven  generator  supplies 
electricity  about  12  hours  a  day,  the  si¬ 
lence  is  often  broken  only  by  the  curses 
of  staffers  searching  for  a  working  tele¬ 
phone. 

Bureau  manager  Michael  Ross  directs 
the  UPl  Beirut  operation,  assisted  by 
me,  Tewfic  Mishlawi,  Edmond  Hajj  and 
Pierre  Nasr.  David  Zenian  has  been 
transferred  to  Nicosia  where  he  monitors 
various  Arab  radios  and  backstops  when 
Beirut  communications  are  down. 

Newsgathering  is  a  hectic  affair  of  sift¬ 
ing  the  often-dreary  truth  from  a  flood  of 
colorful,  and  conflicting,  propaganda. 
Each  major  faction  has  a  radio  station. 
They  report  battles  that  don't  exist,  mis¬ 
quote  their  enemies  with  glee  and  occa¬ 
sionally  contradict  their  own  reports  in 
the  space  of  an  hour.  But  if  all  four  radios 
report  a  battle  in  the  mountains,  chances 
are  something's  going  on. 

Everything  must  be  checked,  re¬ 
checked  and  checked  again  the  next 
morning.  The  Palestinians  and  Phalan- 
gists  have  official  spokesmen.  The  lef¬ 
tists  have  not  yet  gotten  around  to  ap¬ 
pointing  one.  We  have  three  local  strin¬ 
gers,  who  must  usually  be  checked 
against  each  other. 

On  anything  significant,  we  go  to  our 
own  contacts,  who  include  diplomats, 
PLO  officers,  Phalangists,  Red  Cross  de¬ 
legates  and  politicians  on  both  sides.  Fi¬ 
nally,  one  of  us  is  in  the  field  almost 
every  day  for  a  first-hand  look — the  only 
way  to  be  sure. 
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The  only  way  around  town  is  by  taxi, 
and  this  is  costing  a  lot  more  now,  partly 
because  of  the  hazards  of  driving  on  the 
streets  and  partly  because  gasoline  is 
now  in  such  short  supply  that  drivers  are 
paying  up  to  10  dollars  a  gallon  for  it.  In 
peacetime,  for  example,  a  one-way  ride 
from  the  office  to  the  U.S.  Embassy  cost 
5  Lebanese  pounds  (2  dollars)  but  now 
costs  nearly  50  (20  dollars). 

Taxi  vs.  telephone 

Equally  maddening  are  the  sheer  phys¬ 
ical  difficulties  of  gathering  information. 
Telephones  now  work  most  of  the  day, 
but  it's  impossible  to  call  most  of  East 
Beirut  or  anywhere  outside  the  city.  This 
sometimes  means  resorting  to  taxis  to 
hunt  the  sources  down — a  matter  of  an 
hour  or  so  instead  of  the  10  minutes  a 
phone  call  would  take. 

Filing  can  also  take  hours.  UPl's  per¬ 
manent  leased  line  to  Brussels  went 
down  for  good  on  June  23  when  fighting 
around  the  Tal  Zaatar  refugee  camp  cut 
the  city's  main  power  supply. 

For  two  weeks  we  were  unable  to  file 
except  when  New  York  could  get 
through  by  telephone  (we  were  unable  to 
call  out).  Then  the  PLO's  engineers,  who 
control  the  PTT  facilities  in  West  Beirut, 
fixed  up  six  outgoing  Telex  lines  at  vari¬ 
ous  places.  Extra  costs  ran  more  than 
500  dollars  a  day  until  A1  Fatah  “disci¬ 
plined"  the  profiteering  owners.  They 
now  are  about  125  dollars  a  day. 

Our  principal  photo  stringer  is  on  the 
Christian  side  of  the  line  and  sends  pic¬ 
tures  by  boat  to  Cyprus,  a  six-hour  trip. 
Photographers  for  the  newspaper  An 
Nahar,  whose  premises  we  share,  supply 
us  with  pictures  on  this  side,  but  it  takes 
hours  for  Brussels  to  get  a  call  through 
and  even  then  the  transmissions  are 
often  cut  off  or  unusable 

Bureau  near  trenches 

Beirut  is  a  front-line  area.  The  bureau 
is  exactly  1.3  kilometers  (0.8  mile)  from 
the  trenches,  close  enough  for  stray  roc¬ 
kets.  Beyond  the  normal  risk  of  being  hit 
during  the  periodic  spells  of  indiscrimi¬ 
nate  shelling,  the  bureau  is  particularly 
favored  by  being  across  the  street  from 
the  Leftist-held  National  Radio,  a  favo¬ 
rite  Rightist  military  target. 

The  risks  involved  in  crossing  the 
green  line  or  visiting  the  fronts  are  obvi¬ 
ously  greater.  They  are  unavoidable. 

At  least  50  foreign  correspondents 
(including  four  Americans)  have  been 
wounded.  Many  more,  including  Michael 


Ross  and  former  UPl  manager  Michael 
Keats,  have  been  detained  by  guerrillas 
at  one  time  or  another.  And  last  March, 
UPl  operator  Tony  Attallah  was  kid¬ 
napped  and  murdered  as  he  was  en  route 
to  the  office  from  a  nearby  hotel. 

The  risks  might  be  more  bearable  if 
Beirut  offered  the  pleasures  of  other  war¬ 
time  capitals.  It  does  not.  Ross  and  I 
have  moved  into  a  hotel  for  the  luxury  of 
(cold)  showers  and  flush  toilets  (and 
slightly  more  safety  against  shells).  Food 
and  drinking  water  are  plentiful  in  the 
two  (count  'em)  restaurants  open  after 
dark  in  the  area,  but  the  monotony 
makes  gourmands  weep.  There  are  al¬ 
most  no  women  left  to  charm  and  no 
amusements  save  the  war  movies  shown 
in  the  hotel  bar — small  consolation  that. 

Of  course,  it’s  still  a  good  story. 

• 

Prime  AP  coverage 
is  Beirut  staff 

The  AP  continues  to  cover  the 
Lebanese  civil  war  with  a  staff  stationed 
in  Beirut. 

The  only  change  has  been  to  move 
administrative  responsibilities  for  the 
Middle  East  from  Beirut  to  Nicosia, 
Cyprus,  from  which  point  staffers  also 
monitor  Arab  language  radio  stations, 
relay  messages  to  and  from  Beirut,  and 
handle  copy  to  and  from  Beirut  via 
Telex,  telephone,  etc. 

But  the  prime  responsibility  for  the 
day  by  day  reportage  of  the  bloody  war 
in  Lebanon  rests  with  the  staff  in  Beirut, 
both  American  and  national,  frequently 
implemented  by  former  war  correspon¬ 
dents  brought  in  from  Washington  and 
London. 

Nick  Ludington,  AP  Chief  of  Middle 
East  services,  has  moved  his  headquar¬ 
ters  to  Nicosia,  but  frequently  goes  back 
to  Beirut  to  cover  the  war  there,  spelling 
American  staffer  Ed  Cody  during  R  and 
R.  In  addition,  such  former  Vietnam 
hands  as  Dick  Pyle,  now  in  Washington, 
and  Dick  Blystone,  now  in  London,  have 
beefed  up  the  Beirut  staff  when  rein¬ 
forcements  were  necessary. 

Travel  by  yacht 

But  at  all  times  an  AP  staff  is  stationed 
in  Beirut.  Traveling  in  and  out  has  be¬ 
come  a  problem  because  the  airport  is 
closed.  Most  travel  is  on  converted 
(Continued  on  next  page) 
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yachts  from  Larnaca,  Cyprus  to  Jounieh, 
the  unofficial  Christian  capital  12  miles 
north  of  Beirut.  From  there,  it’s  a  quick 
taxi  ride  and  a  tense  dash  across  the  front 
line  to  the  temporary  Beirut  offices  in  the 
King’s  Hotel  in  the  Moslem-controlled 
territory.  The  AP  moved  into  the  King’s 
last  fall,  when  its  Beirut  office  was  en¬ 
gulfed  in  war. 

For  Moslem  staffers  such  as  Aly 
Mahmoud  and  Farouk  Nassar,  the  only 
way  to  and  from  Cyprus  is  through  Si- 
don,  a  Moslem-controlled  port  25  miles 
south  of  the  capital.  Both  have  made  the 
round  trip  on  small  cargo  ships. 
Mahmoud  was  aboard  a  Cypriot  ship 
boarded  by  Israeli  soldiers  after  it 
strayed  into  Israeli  waters.  The  Israelis 
took  away  two  Lebanese  leftists  for 
questioning  but  only  searched 
Mahmoud,  an  Egyptian. 

One  injury 

Once  in  Beirut,  it’s  a  costly,  sweaty 
and  sometimes  dangerous  job.  Mah¬ 
moud’s  bed  at  the  King’s  was  cov¬ 
ered  with  glass  shards  one  day  by  a 
pair  of  artillery  shells  that  landed  just 
in  front  of  the  office.  So  far,  though 
photographer  Zohair  Saade  has  been  in¬ 
jured,  a  slight  wound  from  shrapnel 
during  a  downtown  battle  he  was  photo¬ 
graphing. 

Communications  have  gone  off  and  on 
for  the  last  six  months,  although  Palesti¬ 
nian  guerrillas  now  have  set  up  good 
Telex  links  for  most  news  organizations, 
including  the  AP’s  offices. 

Full-time  leased  lines  are  a  thing  of  the 
past  and  telephone  communications  are 
spotty.  The  Palestinian-sponsored  lines 
are  the  only  thing  left  and  no  one  knows 
how  long  they  will  last.  The  guerrillas 
have  made  no  attempt  to  take  advantage 
of  the  situation  by  controlling  the  news. 
But  being  headquartered  on  the  leftist- 
Moslem  side  has  made  it  difficult  to 
cover  both  sides  of  the  war. 

Fire  not  all  bad 

A  trip  to  the  Christian-controlled  east¬ 
ern  sector  of  Beirut  means  crossing  the 
front  lines  where  snipers  are  sometimes 
active  and  shells  drop  regularly.  The  ar¬ 
tillery  fire  is  not  all  bad,  though. 

Cody  was  being  detained  by  a  stub¬ 
born  Christian  militiman  at  the  en¬ 
trance  to  Christian  territory  when  heavy 
rounds  began  slamming  into  the  area. 
The  militia  officer  fled  for  cover,  where¬ 
upon  Cody  gunned  his  car  and  sped  into 
the  Christian  quarter  without  further  de¬ 
lay. 

Ludington  spent  a  week  on  the  Christ¬ 
ian  side  during  the  siege  of  Tal  Zaatar 
refugee  camp,  providing  exclusive 
coverage  of  the  Christian  assault.  When 
he  finally  crossed  into  Moslem  territory, 
no  taxis  were  willing  to  make  the  trip.  So 
he  picked  up  his  suitcase,  his  typewriter 
and  his  courage  and  walked  across. 


Reporter  sees  it  all:  prostitutes 
working  out  of  N.Y.  morgue! 


By  Carla  Marie  Rupp 

It’s  always  kind  of  satisfying  for  a  re¬ 
porter  to  know  he  was  right  all  along  and 
to  show  up  big  city  officials.  Tom  Hallis- 
ton,  city  hall  reporter  for  United  Press 
International  in  New  York,  knows  how 
nice  this  feeling  is. 

When  he  read  in  the  newspapers  this 
past  week  that  three  men  were  charged 
with  operating  a  ring  of  prostitutes  out  of 
the  New  York  City  morgue  at  prices 
ranging  up  to  $250,  Halliston  knew  his 
digging  and  sources  were  responsible. 

The  three  men  used  the  medical 
examiner’s  office  in  the  morgue  complex 
next  to  Bellevue  Hospital  as  a  nighttime 
base  for  dispatching  “at  least  10’’ 
women  to  locations  throughout  the  city. 

Stories  reported  that  investigators 
working  under  city  Investigations  Com¬ 
missioner  Nicholas  Scoppetta  arrested 
the  men  after  undercover  policewomen 
infiltrated  the  ring  working  on  informa¬ 
tion  supplied  by  UPl. 

How  did  Halliston  learn  of  the  prosti¬ 
tutes  ring?  “More  than  one  source  told 
me,’’  he  said,  in  an  interview.  “And 
another  source  collaborated,  unaware  of 
who  else  we  were  talking  with.  The 
sources  had  found  contraceptives  on  the 
premises.  We  considered  this  further 
proof.  We  saw  some  other  things — 
glasses  with  liquor.  Our  sources  knew 
we  were  reporters.  As  a  reporter.  I’d 
been  to  the  morgue  many  times.’’ 

Dick  Sisk,  a  New  York  UPI  general 
assignment  reporter,  said  it  was  “basi¬ 
cally  Tom’s  sources,  and  it  came  out 
through  Tom’s  digging.  I  helped  him  in 
protecting  his  sources  in  some  research 
and  phone  calls.’’ 

Halliston  and  Sisk,  who  shared  a  half 
dozen  bylines  in  detailing  questionable 
practices  in  the  medical  examiner’s  of¬ 
fice,  became  aware  of  the  existence  of 
the  prostitutes  ring  in  June  in  the  course 
of  another  examination.  June  1 1  the  in¬ 
formation  of  the  ring  was  turned  over  to 
New  York  City  Commissioner  Scoppeta 
for  prosecution.  “1  can’t  arrest  some¬ 
one,’’  said  Halliston.  He  had  a  story  the 
day  before  pointing  out  the  ring. 

Chief  medical  examiner  Dominick  Di- 
maio  and  the  Health  Services  Adminis¬ 
tration  had  earlier  looked  into  the 
charges  it  was  learned  but  had  dismissed 
them  as  “ridiculous  and  unfounded.’’ 

Halliston,  on  city  hall  for  a  year  and 
formerly  an  assistant  city  editor  in  the 
UPl  bureau,  said  he  thought  he’d  “seen 
everything  in  his  10  years  as  a  newsman" 
and  “never  expects  to  see  the 
prostitutes-morgue  story  matched." 

As  far  as  his  sources,  Halliston  says, 
“We’re  sworn  to  protect  the  sources  on 
that  story — workers  at  the  morgue — 
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because  they’re  involved  in  other  stories 
we’re  working  on.  We’re  expecting 
another  big  story  out  of  the  medical 
examiner’s  office.” 

Halliston  said  “UPl  had  evidence  that 
the  prostitutes  performed  services  even 
in  the  medical  examiner’s  office."  Did  he 
ever  witness  anything?  “No,  I  wasn’t  a 
customer.  My  wife  wa;.  asking  me  the 
same  question.”  But  he  trusted  his  in¬ 
formants,  acting  independently  of  each 
other. 

Last  May  he  and  Sisk  learned  of  a 
number  of  things  wrong  in  the  medical 
examiner’s  office  and  began  their  con¬ 
tinuing  investigation.  The  stories  have 
been  about  the  various  forms  of  theft, 
doctors  performing  private  work  on  city 
time  and  city  facilities  and  the  sale  of 
city  statistics. 

“Leads  developed  by  other  news  or¬ 
ganizations  can  definitely  be  attributed 
to  the  digging  by  Tom,”  said  Sisk.  The 
prostitutes  ring  was  just  one  aspect  of  the 
story.  “The  other  aspects  aren’t  so 
funny.” 

Because  of  UPl’s  stories  on  sloppy 
procedures  in  the  medical  examiners 
office.  Mayor  Abe  Beame  appoint¬ 
ed  a  special  blue  ribbon  committee — 
including  experts  from  other  cities  with 
New  York  officials — to  review  all  of  the 
practices  and  procedures  in  the  medical 
examiners  office  to  come  up  with  re¬ 
forms. 

One  of  the  leaks — from  someone  other 
than  Scoppetta — in  the  investigation  had 
gone  to  the  New  York  Times  involving 
the  work  of  a  University  of  California 
federal  study  on  drug-related  deaths  and 
needed  information  was  supplied  by 
medical  examiner  employes  for  their 
benefit.  The  New  York  Daily  News  and 
the  New  York  Post  also  have  had  stories 
on  the  problems  in  that  office. 

The  inquiries  date  to  two  years  ago 
when  Halliston  and  reporter  Andrew 
Tully  studied  New  York’s  methadone 
maintenance  program  and  found 
questionable  practices  in  the  medical 
examiner  organization,  including  those 
related  to  transplants  and  autopsies. 


July  ad  revenues  up 

Daily  newspapers  increased  their  July 
advertising  revenues  by  22.1%  over  the 
same  month  last  year  and  were  ahead 
20.1%  for  the  first  seven  months,  accord¬ 
ing  to  the  Newspaper  Advertising 
Bureau,  Inc. 

Newspapers’  ad  revenues  through  July 
were  running  at  a  $9  7  billion  annual  rate. 
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Seek  editor  input  on  future  of 
video  screen  newspapers 


By  I.  William  Hill 

Here's  another  shadow  of  coming 
events. 


ices  free  to  viewers.  Two-way  capabil¬ 
ity  makes  reservations  and  purchases 
possible. 


Consider  news  editor 
for  UNESCO  post 

A  newspaper  editor  is  under  consider¬ 
ation  for  appointment  to  the  U.S.  delega¬ 
tion  at  the  19th  General  Conference  of 
the  United  Nations  Education,  Scientific 


In  the  United  States,  Reuters'  IDR  will  and  Cultural  Organization  to  be  held  in 


John  W.  Ahlhauser,  now  on  the  fac¬ 
ulty  of  the  Indiana  University  School  of 
Journalism  after  25  years  with  the  Mil¬ 
waukee  Journal  and  Sentinel,  is  circulat¬ 
ing  a  questionnaire  based  on  the  e.\pecta- 
tion  that  electronic  delivery  of  news¬ 
paper  news  to  home  TV  screens  is  just 
around  the  corner. 

What  Ahlhauser  is  seeking  to  find  out 
from  editors  who  are  members  of  the  AP 
Managing  Editors  Association  is  what 
problems  a  newspaper  and  its  readers 
foresee  in  a  transition  from  paper  to 
video  screen  delivery. 

“Teletext"  it's  called  and  Ahlhauser 
points  out  that,  under  the  name  of 
CEEFAX,  it's  been  on  the  air  in  England 
for  almost  two  years. 

“At  least  three  other  British- 
originated  systems  of  text  on  home  video 
screens  are  currently  being  dem¬ 
onstrated,"  Ahlhauser  says.  "One, 
Reuters'  IDR  in  New  York,  intends  to 
compete  directly  with  American  news 
providers  on  cable  TV  in  1977." 

Besides  CEEFAX,  the  two  other 
British  systems  are  ORACLE  and  VIEW¬ 
DATA,  all  of  which  have  adopted  the 
same  technical  format.  The  screen  page 
has  a  capacity  of  40  capitals  and  lower 
case  letters  in  each  of  24  rows  (about  150 
words)  in  six  colors  plus  white  on  a  black 
background. 

“Only  crude  graphics  and  charts  are 
presently  possible,"  Ahlhauser  says. 
“Since  all  teletext  is  transmitted  digital¬ 
ly,  a  decoder  with  or  within  the  set  is 
needed.  Presently  $1800,  decoders  will 
be  only  $100  within  two  years.  Touching 
numbers  on  a  keypad  brings  up  any  de¬ 
sired  page  and  there  is  no  sound  track.” 

The  existing  teletext  services  differ  in 
these  respects: 

•  CEEFAX,  by  BBC,  is  an  over-the- 
air  signal  hidden  in  the  regular  TV 
transmission.  Capacity  of  the  “paper"  is 
60  to  100  screen-size  pages.  There  are  no 
commercials  or  advertising. 

•  ORACLE,  by  Independent  Tele- 
vison  Authority  is  similar  to  CEEFAX 
but  will  include  advertising.  Viewers 
with  decoders  get  both  ORACLE  and 
CEEFAX  without  charge. 

•  VIEWDATA,  by  British  Post  Office 
(and  telephone  system)  will  be  an  infor¬ 
mation  system  carried  on  ordinary  phone 
lines.  Sources  will  be  many  data  bank 
services  including  news,  encyclopedic 
information,  travel  and  entertainment, 
and  classified  ads.  It  will  have  many 
thousands  of  pages  and  will  be  paid  for 
like  metered  phone  calls,  with  ad  serv- 
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be  delivered  by  cable  TV,  with  a  capac¬ 
ity  of  many  thousands  of  pages  at  ex¬ 
tremely  high  speed  response. 

“Other  possible  transmission  forms 
are  by  fibre  optics  and  direct  satellite," 
Ahlhauser  says.  “Full-tone  photographs 
are  still  in  the  future,  but  possible." 

Here  are  some  of  the  things  Ahlhauser 
sees  as  possible  problems  and  on  which 
he  wants  editor  opinions; 

Whether  readers  will  continue  to  want 
to  hold  the  “paper"  within  their  hands; 
whether  they'll  resist  not  being  able  to 
keep  clippings;  whether  they'll  too  much 
miss  seeing  several  stories  together  on  a 
full  page;  how  seriously  they'll  react  to 
an  absence  of  photographs;  whether 
they'll  react  to  an  absence  of  photo¬ 
graphs;  whether  they'll  find  teletext  arti¬ 
cles  too  hard  to  find. 

Besides  such  general  questions,  Ahl¬ 
hauser  probes  into  the  views  of  editors 
regarding  the  kind  of  work  they'll  have  to 
do  on  video-screen  newspapers  and  how 
much  that  kind  of  “paper”  would  vary 
from  the  newspaper  of  the  present  time. 

Other  sections  of  the  questionnaire 
seek  editor  views  on  problems  related  to 
advertising,  media  control  and  regula¬ 
tion,  and  existing  attitudes  toward 
technology  on  the  newspaper  of  an  editor 
respondent. 

In  asking  his  questions,  Ahlhauser 
says;  “Assume  that  teletext  is  chosen  as 
an  alternative  form  of  newspaper  pub¬ 
lishing.  Pages  would  appear  something 
like  CEEFAX,  but  “subscriptions" 
would  be  controlled  by  the  newspaper 
(e.g.  by  pay  cable  TV).  And  the  number 
of  editorial  “pages"  available  daily 
would  be  l(X)0  (or  150,000  words). 

• 

Schenley  plans  four 
month  print  campaign 

Schenley  Distillers  Co.,  during  the  last 
four  months  of  this  year,  will  spend  $1 
million  advertising  O.F.C.  premium 
Canadian  whiskey  in  four  markets. 

The  four  markets  include  metro  New 
York,  upstate  New  York,  Massachusetts 
and  Detroit.  The  campaign  will  include 
newspapers  and  regional  editions  of 
magazines  in  all  markets  as  well  as  out¬ 
door  ads  in  metro  New  York  and  Mas¬ 
sachusetts.  Backing  the  print  and 
billboard  advertising  will  be  point  of 
purchase  materials  and  other  selling  aids. 

Shaller  Rubin  Associates  of  New  York 
is  the  agency  for  the  O.F.C.  account. 


Nairobi.  Kenya  October  26-30,  1976, 
White  House  Press  Secretary  Ron  Nes- 
sen  informed  the  American  Newspaper 
Publishers  Association  last  week. 

Nessen  was  responding  to  a  letter 
ANPA  had  sent  to  Secretary  of  State 
Henry  Kissinger.  The  letter,  written  by 
ANPA  General  Manager  Jerry  W. 
Friedheim  August  II,  said,  in  part: 

“.  .  .  U.S.  journalists  are  deeply  con¬ 
cerned  about  the  activities  under  UN¬ 
ESCO  auspices  which  appear  to  be  lead¬ 
ing  toward  severe  curtailment  in  the 
‘third  world'  of  free  press  rights,  access 
and  principles. 

“.  .  .  Publishers  and  editors  view  this 
UNESCO  activity  as  potentially  detri¬ 
mental  well  beyond  the  interest  of  press 
freedom  and  international  communica¬ 
tions  exchange  and  as  ultimately  con¬ 
tributing  to  an  isolation  of  the  United 
States  from  the  ‘third  world'  which  could 
only  benefit  other  world  powers  which 
do  not  always  wish  us  well." 

Of  concern  on  the  provisional  agenda 
as  “a  draft  declaration  of  fundamental 
principles  governing  the  use  of  the  mass 
media  in  strengthening  peace  and  under¬ 
standing,  and  in  combatting  war  prop¬ 
aganda,  racism  and  apartheid." 


• 

Ad  agency  offers 
1976  media  factbook 

The  media  research  department  of 
Ketchum,  MacLeod  &  Grove,  Inc.,  has 
compiled  a  1976  Media  Factbook  which 
serves  as  a  reference  tool  for  media/ 
marketing  planning. 

The  factbook  contains  market  data  on 
the  top  50  U.S.  markets  and  audience 
characteristics  and  cost  data  for  TV, 
radio,  consumer  magazines,  business 
publications,  newspapers,  transit  and 
outdoor  advertising.  National  Yellow 
Pages  Services,  college  media  and  major 
black  and  Spanish  media. 

• 


Preserve  Post  issue 

The  National  Archives  and  Records 
Center  has  asked  for  a  copy  of  the  July  4, 
I976  edition  of  the  Washington  Post  to 
include  in  the  National  Bicentennial 
Time  Capsule. 
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\'  <y  Dust  was  the  color  of  the  town. 

The  young  sheriff  moved  toward  the  railway  platform, 
pausing  only  to  wipe  his  moist  palms  on  his  holsters. 

He  watched  the  Union  Pacific  engine  hurtle  around  the 
bend  and  screech  to  a  clanging,  hissing  stop.  Silently, 
the  Dalton  boys  swung  from  the  train  onto  the  station 
platform.  Suddenly  the  sheriff  found  himself  staring  down 
the  barrels  of  three  shotguns.  The  street  behind  him  was 
empty  but  for  the  dust. 

There  was  no  turning  for  help. 

As  his  hands  crept  slowly  toward  his  gun  belt  he  knew 
he  had  to  say  it  now  or  forever  hold  his  peace.  A  crooked 
smile  played  about  the  comers  of  his  mouth,  as  he  drawled, 
“Boys,  I  want  you  to  hear  me  and  hear  me  good.  Just 
remember,  that  Xerox  is  a  registered  trademark  of  Xerox 
Corporation  and,  as  its  brand  name,  should  be  used  only 
to  identify  its  products  and  services’.’ 


Future  newsprint  consumption 
tied  to  diverse  factors 


By  Burnett  M.  Thall 

If  the  newspaper  business  were  in 
what  might  be  called  by  a  scientist  a 
steady  state,  i.e.  remained  relatively  in 
equilibrium  with  its  environment,  then 
simple  extensions  of  the  existing  trends 
for  consumption  and  price  would  be 
realized  in  practice.  However,  such  is 
not  the  case. 

Newspapers,  like  all  businesses  to¬ 
day.  depend  upon  change  for  their  very 
survival.  In  the  next  10  or  20  years  the 
impact  of  the  electronic  media  will  be  felt 
to  an  extent  not  yet  experienced.  It  is 
still  a  guess  as  to  how  cable  TV  and 
information  systems,  library  banks  and 
satellite  communication  will  affect 
newspaper  readership  of  the  future. 

For  the  first  time  over  any  5-year 
period,  new  spaper  circulation  has  shown 
a  decline.  The  problem  posed  is  to  ques¬ 
tion  and  assess  this  new-  factor.  Undoub¬ 
tedly,  our  modem,  leisure  time  society, 
along  with  electronic  competition,  are 
having  an  effect  on  readership.  This  new 
phenomenon  will  be  the  challenge  to  the 
newspaper  industry.  It  will  be  the  news¬ 
papers  that  will  have  to  innovate  and  re¬ 
spond  to  the  change  in  reader  habits. 
Newsprint  industry  executives  are  con¬ 
fident  that  this  challenge  will  be  met — so 
confident,  in  fact,  that  hundreds  of  mill¬ 
ions  of  dollars  are  continuing  to  be  in¬ 
vested  to  meet  future  newsprint  de¬ 
mands. 

Future  threat 

A  panel  of  what  might  be  charac¬ 
terized  as  “The  Who's  Who”  of  the 
newsprint  industry  established  by  PPRIC 
(Pulp  and  Paper  Research  Institute  of 
Canada)  conducted  a  survey  from  a 
select  group  of  people  concerning  the  fu¬ 
ture  technological  threat  to  the  newsprint 
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market.  The  select  group  consisted  of  the 
top  opinion  makers  in  the  newsprint  in¬ 
dustry  (presidents  and  vicepresidents — 
about  80  in  all).  The  period  being  asses¬ 
sed  was  from  1980  to  1990  and  beyond. 
Included  in  their  discussions  were  fac¬ 
simile  and  electronic  distribution  of 
newspapers  directly  to  the  home.  While 
a  minority  felt  there  “could  be  a  drama¬ 
tic  reduction  in  North  American  news¬ 
print  consumption,"  the  majority  felt 
that  “newsprint  consumption  will  con¬ 
tinue  to  rise."  Let  me  emphasize  that 
this  was  a  most  prestigious  panel  which, 
unfortunately,  from  the  published  list  of 
participants,  did  not  include  one  solitary 
newspaper  executive. 

The  observations  of  the  panel  are  most 
significant,  however.  Members  anticipate: 

•  New  grades  of  newsprint  will  be  re¬ 
quired  by  1990. 

•  A  single  furnish  sheet  by  1980. 

•  Light  clay  coatings  for  color  print¬ 
ing. 

•  Readily  bleachable  inks. 

•  50-inch  roll  diameter. 

•  Reduction  in  wood  percentage  per 
area  of  paper  (reduced  basis  weight). 

•  Lighter  newspapers. 

•  Easier  newspaper  to  read  and  pos¬ 
sibility  of  a  rapid  gravure  plate. 

•  Natural  wood  fibres  would  continue 
to  be  cheaper  than  synthetics. 

•  Considerable  recycled  raw  material. 

The  newsprint  industry  panel  is  confi¬ 
dent  that  the  newspaper  industry  will 
meet  the  challenge  as  effectively  as  did 
the  newsprint  industry. 

What  are  the  factors  in  our  future? 
May  I  suggest  a  few,  all  of  which  will 
impact  on  our  consumption  of  newsprint. 

in  order  to  offset  rising  prices,  the 
newspaper  will  have  to  become  more  ef¬ 
ficient  in  the  use  of  newsprint.  This  will 
mean  a  lower  basis  weight,  a  smaller 
news  hole,  web  width  reduction,  fewer 
returns,  larger  diameter  rolls,  elimination 
of  unneeded  circulation,  elimination  or 
reduction  of  free  distribution,  better  pro¬ 
duction  control  of  press  runs,  reduced 
waste,  and  tighter  editing. 

Overcome  readership  challenge 

In  order  to  reverse  the  trend  of  lower 
readership,  it  will  be  necessary  to  en¬ 
large  on  the  number  of  special  sections 
and  provide  even  more  special-interest 
attractions  in  our  newspapers  to 
capitalize  on  the  growing  appeal  of 
specialized  magazines.  In  addition,  more 
new  products  (in  the  form  of  feature 
pages  or  sections)  will  be  needed  to  at¬ 
tract  new  readers  on  specific  days  of  the 
week.  This  will  continue  the  approach 


that  has  been  successful  on  week-ends 
and  on  special  food  days. 

I  am  confident  newspapers  will  over¬ 
come  the  readership  challenge  and  con¬ 
tinue  to  hold  and  increase  their  dominant 
position  in  the  marketplace.  This  means 
that  the  current  trend  of  circulation  must 
be  reversed. 

In  this  presentation  it  has  not  been 
possible  to  mention  all  the  factors  in¬ 
fluencing  newsprint  consumption.  Un¬ 
doubtedly  technological  innovations  in 
the  newsprint  industry  should  be  more 
carefully  assessed.  Also,  the  effect  of  the 
Canadian  anti-inflationary  regulations 
will  have  a  short-term  impact  on  price.  In 
addition,  one  should  also  take  into  ac¬ 
count  the  increasing  burden  of  environ¬ 
mental  regulations  which  can  only  add  to 
cost. 

By  far  the  most  significant  indicator 
having  an  influence  on  consumption  and 
price,  and  probably  the  most  dominant  of 
all.  is  the  growth  of  the  economy. 

It  is  significant  to  note  the  direct 
relationship  between  the  U.S.  economy 
and  the  consumption  of  newsprint.  Most 
experts  project  an  increase  of  some¬ 
where  between  3%  and  5%  real  growth 
for  the  economy  and.  if  this  indicator 
were  reliable  in  every  instance,  we 
should  be  able  to  anticipate  a  parallel 
growth  in  consumption.  However,  there 
are  just  too  many  disturbing  influences  to 
predict  such  an  eventuality  on  this  occa¬ 
sion. 

Cost  will  rise 

The  price  of  newsprint  is  going  to  con¬ 
tinue  to  rise  in  order  for  the  manu¬ 
facturers  to  offset  their  increasing  costs. 
Besides  manufacturing  costs  which  re¬ 
flect  increasing  wage  rates  (which  are  in¬ 
herent  in  labor  settlements),  there  is  the 
energy  cost.  In  terms  of  oil  or  electricity, 
this  is  now  in  excess  of  $40  per  ton.  With 
the  modest  rate  of  return  on  investment 
of  somewhere  between  5%  and  1 1%, 
based  on  whether  replacement  cost  or 
book  value  is  used,  the  newsprint  com¬ 
panies  cannot  be  expected  to  absorb 
these  increasing  costs.  While  efficiencies 
will  undoubtedly  have  offsetting  influ¬ 
ences,  nevertheless  there  are  too  many 
other  aspects  which  will  have  to  be  over¬ 
come  in  order  to  hold  the  price  line.  For 
environment  alone,  estimates  of  between 
four  hundred  million  and  a  billion  dollars 
over  the  next  10  years  have  been  referred 
to  by  responsible  industry  representa¬ 
tives. 

With  the  declining  circulation  trend 
among  the  daily  newspapers  and  the 
higher  price  of  newsprint,  we  can  expect 
that  newspapers  will  continue  their  pro¬ 
grams  of  more  efficient  utilization  of 
their  newsprint.  In  1975  it  was  estimated 
that  savings  of  well  over  half  a  million 
tons  per  year  were  introduced  and  it  can 
be  anticipated  that  the  same  or  even 
larger  savings  will  be  introduced  to  offset 
(Continued  on  page  18) 
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Richard  L.  Hart  PratidenL  Hare  Associates 

Q  &  A  ON  THE  HARE  AT 
O'HARE  SEMINAR 

O.  Who  is  Dick  Hare? 

A.  Dick  is  recognized  as  one  of 
the  top  marketing  executives  in 
the  U .  S .  He  formerly  was  with  Gannett 
for  1 6  years  in  key  advertising 
and  marketing  roles.  His  last 
assignment  (1971-76)  was  Director 
of  Advertising  and  Reasearch 
for  Gannett. 

O.  What's  Hare  Associates? 

A.  Hare  Associates  is  a  marketing 
management  consulting  firm  headed 
by  Dick  Hare.  Dick  utilizes  other 
top  marketing  specialists,  when 
needed,  to  successfully  complete 
a  marketing  consulting,  marketing 
research,  or  seminar  project  for 


print  media,  retailing,  banking 
or  universKy  marketing  clients. 

O.  Why  is  Hare  Associates 
sponsoring  this  seminar? 

A.  Several  newspaper  requests 
have  been  received  to  do  airport 
setting  seminars  such  as  this  which 
have  been  proven  to  be  highly 
effective  and  cost  efficient. 

Q.  How  do  I  know  I'll 
get  my  money's  worth 
from  my  investment? 

A.  Hare  Associates  operates  on 
the  thesis  if  you're  not  satisfied  you 
don't  pay  -  satisfaction  guaranteed 
and  assured  by  Hare  Associates. 

FEATURING  J.  WARREN  McCLURE 
Former  owner  and  publisher  of 


J.  Warran  MeClura 

McClure  Newspapers,  which  merged 
with  Gannett  Newspapers  in  1 971 .  He 
retired  at  age  55  and  established 
his  own  firm,  McClure  Media 
Marketing  Motivation  Co.,  which 
works  with  daily  and  weekly 
newspapers  in  the  U.S.  A.  and  abroad. 

Mac  has  helped  increase  sales  and 
profits  of  over  90  daily  newspapers 
and  1 5  weeklies  with  a  total 
circulation  of  more  than 
million  in  25  states  and  Canada. 

Mac  is  known  for  his  "found  money" 
ideas  and  his  expertise  in 
evaluating  newspapers  from  the 
reader's  and  advertiser's 
standpoint.  He  has  worked  wKh 
newspapers  ranging  in  circulation 
from  2,500 


•  Proven  Newspaper  Sales  Ideas  •  Tested  Newspaper  Research  for  $ales]|m^^^> 

•  Top  Marketing  Sales  Promotion,  Incentive,  and  Organizational  PractIcM 

•  Better  Newspaper  Management  Techniques  •  Time  Management  for  Newspaper  Salespeople 
SPECIAL  BONUS  -  Othor  Promlnont  Quost  Markoting  Spaakara  will  alao  participatal 


Your  Investment  for  the  2-day  seminar  Is  only  $300  per  person,  which 
Includes  3  meals.  We  will  arrange  hotel  accomodations,  If  you  wish. 

ACT  NOW! 


Seminar  reservations  are  limited  to  allow 
for  full,  personalized  one-on-one  discussion. 
Send  your  check  payable  to  Hare  Associates, 


62  Black  Walnut  Drive,  Rochester,  N.Y.  14615 
or  call  716/621-6873  today  for  Immediate 
reservation  or  for  more  Information. 


Newsprint  use 


(Continued  from  page  16) 


the  increasing  price  over  the  next  few 
years. 

I  would,  therefore,  expect  that  con¬ 
sumption  of  newsprint  would  deviate 
from  its  traditional  direct  association 
with  the  growth  in  the  economy  and  we 
should  expect  that  the  consumption  of 
newsprint  to  remain  at  approximately  its 
current  level  for  the  next  few  years.  Pro¬ 
jecting  beyond  1980  will  depend  upon 
newspapers  digesting,  accommodating 
to.  or  regurgitating  the  electronic  com¬ 
petition.  overcoming  declining  reader- 
ship  and  once  again  riding  the  crest  of 
economic  growth  in  North  America. 

Newspapers  have  a  continuing  raison 
d'etre.  Therefore,  one  has  to  be  confi¬ 
dent  about  the  future  and  expect  that 
newspapers  will  overcome  the  challenge 
of  the  eighties.  This  in  effect  means  that 
the  newspaper  will  continue  to  play  an 
important  role  in  our  society  and  news¬ 
print  consumption  will  continue  to  grow 
with  it. 

Thall  is  senior  vicepresident  of  the  To¬ 
ronto  Star  Limited.  These  remarks  are 
excerpted  from  his  talk  at  the  Newsprint 
Economics  session  at  the  Las  Vegas, 
AN'PA/RI  Conference. 


Newspaper  Associations  cite 
need  for  industry  cooperation 


Representatives  of  ten  major  news¬ 
paper  organizations  met  at  Airlie  House, 
in  Warrenton.  Va.  recently  (August  II 
and  12)  to  discuss  steps  to  meet  the  chal- 
enge  of  changing  newspaper  reading 
habits. 

The  meeting  was  called  to  review  pro¬ 
grams  already  being  conducted  by  the 
separate  professional  groups  and  to  con¬ 
sider  additional  activities  in  the  areas  of 
research,  training,  promotion  and  intra¬ 
industry  communication. 

Organization's  represented  were  the 
American  Newspaper  Publishers  As¬ 
sociation,  the  American  Society  of 
Newspaper  Editors,  the  AP  Managing 
Editors  Association,  the  Associated 
Press,  United  Press  International,  Inter¬ 
national  Newspaper  Advertising  Execu¬ 
tives,  the  Newspaper  Advertising  Bureau, 
the  International  Circulation  Managers 
Association,  the  International  News¬ 
paper  Promotion  Association,  and  the 
American  Press  Institute. 

Those  participating  agreed  that  the 
building  of  circulation  and  readership 
had  high  priority  for  the  industry  and 
would  require  the  close  cooperation  of 
all  the  organizations  concerned.  Specific 
suggestions  along  these  lines  will  be 
discussed  at  the  September  board  meet¬ 


ings  of  AN  PA  and  NAB. 

The  August  meeting  was  chaired 
jointly  by  ANPA  Chairman  Joe  D. 
Smith,  Jr.,  publisher  of  Alexandria  (La.) 
Daily  Town  Talk,  and  NAB  Chairman 
Otto  A.  Silha,  president  of  the  Min¬ 
neapolis  Star  and  Tribune  Co.,  and 
chairman  of  ANPA's  format  and  printing 
material  standards  committee. 

• 

ANPA  workshop 

Developing  a  basic  understanding  of 
people  to  improve  worker  supervision 
will  be  the  goal  of  a  Managerial  Skills 
Workshop  sponsored  by  the  American 
Newspaper  Publishers  Association  at 
Executive  House  in  Chicago,  September 
20-24,  1976. 

Subjects  to  be  covered  include  under¬ 
standing  and  working  with  people,  lead¬ 
ership  patterns  and  practices,  problem 
recognition  and  solving,  communication, 
how  to  motivate  and  handling  frustration 
on  the  job. 

Participation  in  the  workshop  is  open 
to  supervisors  in  the  newspaper  adminis¬ 
trative  positions  of  editorial,  advertising, 
circulation  and  business  office  depart¬ 
ments.  Cost  of  participation  in  the  work¬ 
shop  is  $250  a  person. 


Pallet  truck  or  fork-lift? 

Actually,  it’s  a  Caterpillar  T40B  Lift  Truck,  which 
moves  and  stacks  pallets  of  goods  in  ware¬ 
houses  and  storerooms.  With  a  52"  wheelbase, 
it’s  about  half  the  size  of  the  ordinary  car. 

Yet  it  weighs  nearly  twice  as  much  and  can  lift 
and  carry  two  tons. 

There  are  many  makes  of  lift  trucks  like  this 
one.  But  the  T40B  is  made  only  by  Towmotor,  a 
subsidiary  of  Caterpillar  Tractor  Co. 
CATERPILLAR  and  CAT  are  Trademarks  of 
Caterpillar  Tractor  Co.  TOWMOTOR  is  a 
Trademark  of  Towmotor  Corporation.  When 
you  use  our  names,  please  make  sure  you’re 
talking  about  our  products.  We  also  make  track 
and  wheel-type  tractors  and  loaders,  motor 
graders,  tractor-scrapers,  off-highway  trucks, 
coal  haulers,  diesel  engines,  and  excavators 
as  well  as  lift  trucks. 

Thanks. 


CATERPILLAR 


Caterpillar.  Cat  and  CB  are  Trademarks  of  Caterpillar  Tractor  Co 


Healthrare 

Stakes 


Odds  favor  higher  medical  care  costs  jf 
prescription  drug  prices  are  arbitrarily  cut. 

A  gamble?  Yes,  considering  the  following: 

Drugs  markedly  reduce  the  costs  of 
hospitalization,  surgery,  psychiatry,  inten- 
sive  care,  and  other  forms  of  health  care. 

Examples: 

1.  Polio  vaccines  eliminated  iron 
lungs,  lengthy  hospital  stays,  and 
saved  thousands  of  potential 

2.  Since  drugs  to  treat  mental  illness 
were  introduced,  the  number  of 
patients  in  mental  hospitals  has 

been  more  than  cut  in  half:  from  558,000  B 
in  1955  to  about  225,000  in  1974?  B 

3.  Antibiotics  save  millions  of  lives  and  B 

billions  of  health  care  dollars?  ^ 

4.  Drugs  that  cure  tuberculosis  closed  most 
sanatoriums? 

The  stakes  are  these:  new  drugs  to  fight  cancer, 
viral  infections,  heart  ailments,  psychoses  and 
other  diseases.  But  — 

•  New  drugs  come  only  from  research,  a  very 
sophisticated  form  of  roulette. 

•  Most  new  drugs  are  discovered  by 
U.S.  research-oriented  pharmaceu¬ 
tical  companies? 

•  Their  research  funds  come  from 
current  prescription  drug  sales. 

•  For  every  drug  that's  a  winner, 
there  are  thousands  of  other 
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1  promising  chemical  compounds  that 
never  make  it  to  the  gate. 

•  Cutting  drug  prices  arbitrarily  is  a  sure- 
shot  loss  for  research  investment. 

What  may  be  gambled  away  Is  much  of 
the  future  progress  in  health  care  for  the 
sake  of  short  term  savings. 

Dr.  Louis  Lasagna,  a  leading  clinical 
|.  pharmacologist,  puts  it  this  way: 

^  "It  may  be  politically  expedient,  for 
the  short  haul,  to  disregard  the  health  of 
United  States  drug  industry, 
but  its  destruction  would  be  a 
gigantic  tragedy."* 

^Bj^BjUll^M  One  last  point:  Between 
1967  and  1975,  according  to 
the  U.S.  Bureau  of  Labor  Statistics 
BBR^  Consumer  Price  Index,  the  cost  of  all 
consumer  items  rose  61%,  and  medical  care 
costs  increased  69%,  while  prescription  drug  costs 
increased  only  9%. 

1 .  Pharmdc  v  Times.  March  1976,  pp  36-39. 

2.  "Health  in  the  United  States,"  U.S.  Department  of  Health,  Education,  and 
Welfare,  1975,  p.  40. 

3.  National  Health  Education  Committee,  "Facts  on  the  Major  Killing  and 
Crippling  Diseases  in  the  United  States,"  1971,  p.  5. 

4.  Lambert,  P.D.  and  Martin,  A.  (National  Institutes  of  Health),  Pharmacy 
Times.  April  1976,  pp  50-66. 

5.  deHaen,  Paul,  "New  Drugs,  1940  thru  1975,"  Pharmacy  Times.  March 
1976,  pp.  40-74. 

6.  Lasagna,  L.,  The  American  lournal  of  Medical  Sciences.  263.72  (Feb.) 
1972. 

LEDERLE  LABORATORIES, 

A  Division  of  American  Cyanamid  Company, 
Pearl  River,  New  York  10965 


Grand  jury  bills 

(Continued  from  page  7) 

grand  jury  inquisition.  With  it.  pro¬ 
secutors  and  often  police  agencies  have 
the  power  to  compel  the  appearance  of 
any  person  anywhere  at  any  time,  to  in¬ 
troduce  illegal  evidence,  to  grill  witnes¬ 
ses  about  anything  in  the  absence  of 
Constitutional  restraints  and  to  Jail  with¬ 
out  trail. 

“It  must  be  a  top  priority  to  insure  that 
Congress  remove  the  political  grand  jury 
inquisition  from  .American  life,”  she 
said. 


Other  reform  bills 

Besides  the  Eilberg  and  Conyers  bills, 
the  following  grand  jury  reform  legisla¬ 
tion  has  been  introduced  in  the  House: 

•  H.R.  6207,  sponsored  by  Represen¬ 
tatives  Rangel,  Democrat  of  New  York, 
and  Eckhardt,  Democrat  of  Texas — an 
omnibus  bill  but  one  less  inclusive  than 
the  others. 

•  H.R.  6006,  sponsored  by  Represen¬ 
tatives  Kastenmeier,  Democrat  of  Wis¬ 
consin,  and  Railsback,  Republican  of 
Illinois — an  omnibus  bill  similar  to  the 
Conyers  bill  but  without  the  immunity 
provisions. 

•  H.R.  11870,  sponsored  by  Rep¬ 


resentative  Drinan,  Democrat  of 
Massachusetts — mainly  a  bill  to  get  rid  of 
forced  immunity. 

•  H.R.  10947,  sponsored  by  Rep¬ 
resentative  Badillo,  Democrat  of  New 
York — mainly  to  give  grand  jury  witnes¬ 
ses  a  right  to  counsel. 

•  H.J.  Res.  46,  a  resolution  Eilberg  is 
sponsoring  in  addition  to  H.R.  1277 — 
proposes  doing  away  with  indicting  func¬ 
tion  of  a  grand  jury  but  allowing  Con¬ 
gress  to  mandate  investigative  grand 
juries. 

•  H.R.  6048,  sponsored  by  Represen¬ 
tative  Rodino,  Democrat  of  New  Jersey, 
and  H.R.  6150,  sponsored  by  Represen¬ 
tative  Railsback — two  bills  affecting  pay 
and  job  security  of  grand  jurors. 

•  H.R.  14146,  sponsored  by  Rep¬ 
resentative  Holtzman,  Democrat  of  New 
York,  a  bill  mainly  to  limit  contempt  con¬ 
finement  to  six  months. 

Besides  the  Abourezk-McGovern- 
Gravel  omnibus  bill,  the  two  other  bills 
introduced  in  the  Senate  are  S.  539, 
sponsored  by  Senators  Burdick,  Demo¬ 
crat  of  North  Dakota,and  Schweiker, 
Republican  of  Pennsylvania,  and  S.  500, 
sponsored  by  Senator  Nelson,  Democrat 
of  Wisconsin — both  bills  aimed  at  setting 
fees  for  grand  jurors. 

Correction 

In  a  story  in  its  July  17  issue  (page  16), 
Editor  &  Publisher  reported  that  Robert 
A.  Juran  had  filed  suit  against — among 
others — Philadelphia  Inquirer  assistant 
managing  editor  Steven  Lovelady,  the 
Miami  Herald  and  several  of  its  execu¬ 
tives  and  editors,  Knight-Ridder  presi¬ 
dent  Alvah  H.  Chapman,  Jr.,  the  Knight 
News  Service  and  its  editor.  Dean 
Schoelkopf.  None  of  these  were  named 
in  the  suit  by  Juran  against  the  Philadel¬ 
phia  Inquirer,  Philadelphia  Newspapers, 
Inc.,  Rod  Nordland,  Eugene  L.  Robert 
and  Knight-Ridder  Newspapers. 

In  a  subsequent  story  in  the  August  21 
issue,  E&P  quoted  Juran  as  deciding  to 
“abandon  the  suit  on  advice  from  his 
lawyer,  who  told  him  that  under  the 
Pennsylvania  libel  laws  the  plaintiff  must 
prove  economic  loss  in  order  to  recover 
punitive  damages.” 

This  statement  is  inaccurate  and  “ex¬ 
tremely  one-sided,”  according  to  Samuel 
E.  Klein,  attorney  for  Philadelphia 
Newspapers,  Inc.,  who  said  that  “no 
Pennsylvania  case  has  held  that  the 
plaintiff  must  prove  economic  loss  in 
order  to  recover  punitive  damages,”  and 
that  “punitive  damages  may  be  reco¬ 
vered  if  it  can  be  proven  that  the  state¬ 
ments  complained  of  were  published 
with  knowledge  of  their  falsity  or  with 
substantial  doubts  as  to  truth.” 

“The  actions  were  simply  without 
merit  in  fact  or  in  law,”  Klein  said.  “Mr. 
Juran  dropped  the  action  after  obtaining 
the  publicity  he  sought.” 

EDITOR  &  PUBLISHER  for  September  4,  1976 


America’s 
Sea  Fever 
Explored 
in 

FREE 

Series 


The  Tall  Ships  proved  it:  Americans  everywhere  are  still  fas¬ 
cinated  by  the  sea. 

Now  your  newspaper  can  take  its  land-bound  readers  on  an  arm¬ 
chair  voyage  of  this  last  vast  frontier — a  tour  open  to  newspapers 
large  and  small  from  Courses  by  Newspaper.  In  this  16-part  series, 
entitled  “Oceans:  Our  Continuing  Frontier”  13  marine  experts  ex¬ 
plore  the  oceans’  potential  and  perils  and  show  how  their  influence 
on  America  will  multiply  in  the  future.  And  when  offered  with  a  co¬ 
operating  local  college,  this  series  is  the  basis  of  a  course  your 
readers  can  take  for  valuable  credit. 

So  if  you’ve  always  yearned  to  go  to  sea,  join  newspapers  like 
the  Kansas  City  Star,  Chicago  Tribune,  Washington  Post,  San 
Francisco  Examiner,  Baltimore  Sun,  Cincinnati  Enquirer,  Houston 
Post,  Albuquerque  Journal,  and  the  San  Diego  Union  and  come 
aboard. 


COURSES  BY  NEWSPAPER 
University  of  California.  San  Diego,  Q-056 

La  Jolla,  Calif.  92093  Phone  714-452-3405 

YES,  1  want  to  participate  in  “Oceans:  Our  Continuing  Frontier.” 

NAME  OF  NEWSPAPER 
ADDRESS  ... 

CITY  STATE  ZIP 

EDITORIAL  CONTACT 

TITLE 

Q  Please  send  me  more  information. 

Courses  by  Newspap^^r  is  a  project  of  University  F-xtension.  Un^ersity  of  Califomia.  San  r>e9o 
and  funded  by  the  National  Knck>v»aT»ent  for  the  Humanities 
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You  probably  can't  understand  it! 

It's  common  knowledge  that  insurance  policies  are  confusing  to  most  and  incomprehensible  to  many.  So,  we've 
developed  a  free  set  of  information  booklets  on  property  and  casualty  insurance.  We're  not  "puffing"  Kemper  in  these 
books;  they  explain  the  fine  print  in  everyday  language  with  no  sales  pitch. 

If  you  ever  have  occasion  to  write  a  story  about  insurance,  this  material  could  be  a  useful  resource.  You  might  even 
find  them  valuable  personally. 

We're  inviting  you  to  try  a  set,  and  if  you  think  they'll  be  helpful  to  consumers,  you  can  offer  them  free  to  the  public. 

If  you  have  questions  not  answered  in  their  pages,  call  our  News  Chief,  Don  Ruhter,  collect,  at  312-540-2518. 
Meanwhile,  back  at  the  office,  the  insurance  industry  is  working  on  simplified  insurance  policies  that  will  be 
somewhat  easier  to  read  and  to  understand.  Frankly,  we  think  consumer  education  is  good  business.  And  just 
as  important,  it  can  save  the  public  a  lot  of  time  and  trouble,  and  perhaps  some  money. 


insuRance 

companies 

t _ 

We're  leading  the  charge  for  consumer  education. 


Please  send  meyour  set  of  insurance  information 
booklets. 


Name 

Address 


City _ 

State _ Zip _ 

Return  to:  Kemper  Insurance  Companies 
Communications  &  Public  Affairs,  D-1 
Long  Grove,  IL  60049 


Please  allow  4-6  weeks  for  delivery. 
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Major  additions  to  the  San  Diego 
(Cal.)  Union  editorial  department  staff 
have  been  announced. 

Peter  Kaye,  until  recently  campaign 
press  secretary  for  President  Ford — 
named  to  the  new  position  of  associate 
editor.  He  will  coordinate  national  and 
regional  coverage,  including  investiga¬ 
tive  reporting.  Kaye  is  a  former  political 
writer  for  the  Union,  later  entering  the 
broadcasting  field  w  ith  the  Public  Broad¬ 
casting  System  in  Washington.  He  won 
an  Emmy  for  his  coverage  of  the  Senate 
Watergate  hearings. 

J.  D.  .Ale.xander,  former  assistant  na¬ 
tional  editor  of  the  Washington  (D.C.) 
Post,  and  more  recently  administrative 
assistant  to  John  M.  Shaheen — 
appointed  Union  news  editor.  Ale.xander 
had  been  involved  in  recruiting  executive 
and  editorial  personnel  for  Shaheen. 

Len  Borozinski,  editorial  cartoonist, 
Albuquerque  (N.M.)  Jonrnal,  will  serve 
the  Union  in  that  capacity. 

Karin  Winner,  West  Coast  editor  of 
Women's  Wear  Daily  in  Los  Angeles  to 
special  features  editor  of  the  Union.  Ms. 
Winner  is  great-granddaughter  of  Milton 
A.  McRae,  co-founder  of  the  Scripps- 
McRae  Newspapers. 

Phil  McCracken — promoted  from 
news  editor  to  assistant  managing  editor 
for  systems  development,  responsible 
for  specifications  and  design  of  an  elec¬ 
tronic  newsroom  editing  system. 

Gregory  Gross,  of  the  San  Diego  As¬ 
sociated  Press  bureau — named  general 
assignment  reporter  for  the  Union. 

tk  He 

Nancy  Jcne  Neiil  and  Terry  Neiu. 
former  Port  Stockton  (Tex.)  Pioneer 
staffers — given  the  general  excellence 
award  of  West  Texas  Press  Association 
for  their  Stanton  (Tex.)  Reporter. 


Curtis  J.  Sitomer  has  been  ap¬ 
pointed  American  news  editor  for  the 
Christian  Science  Monitor  and  moves 
to  Boston  from  Los  Angeles,  where  he 
has  been  bureau  chief.  Sitomer  joined 
the  Monitor  in  1965,  and  in  1973  re¬ 
ceived  an  award  of  merit  in  the 
California  State  Bar-Sigma  Delta  Chi 
Press  Award  competition  for  outstand¬ 
ing  coverage  of  the  Pentagon  Papers 
trial.  In  1975,  the  American  Bar  As¬ 
sociation  presented  him  with  a  certifi¬ 
cate  of  merit  for  articles  on  black  mar¬ 
ket  baby  sales. 


Charles  W.  Walk — named  editor  of 
the  Kansas  City  Kansan  and  Joe  Savage 
— named  comptroller.  Walk  has  been 
editor  of  the  Mason  City  (Iowa)  Globe- 
Gazette  for  the  last  two  years  and  was 
on  the  staff  for  more  than  18  years. 
Savage  has  been  with  the  Corvallis  (Ore.) 
Gazette-Times  as  manager  of  accounting 
for  two  years  and  was  with  the  Billings 
(Mont.)  Gazette  before  that. 


The  Len  Feighner  Agency,  Inc. 
extend  their  congratulations  to: 
LINDSAY-SCHAUB  NEWSPAPERS,  INC. 
on  the  recent  acquisition  of 
The  Huron  Daily  Tribune 
Clare  and  John  Hewens-Publishers 
Bad  Axe,  Michigan 
Daily  Circulation — 8731 

We  are  proud  to  have  been  a  part  of 
the  negotiations  and  sale. 

LEN  FEIGHNER  AGENCY,  INC. 

NEWSPAPER  BROKERS  SINCE  1920 
P.O.  Box  189,  Mt.  Pleasant,  Michigan  •  (517)  772-3261 
Sid  Smith,  President 


Newspeople 


A  SELF-ADDRESSED  STAMPED 
ENVELOPE  worked  wonders  for  vete¬ 
ran  Washington  editor  and  syndicated 
columnist  Philip  H.  l.ove. 

Wondering  whether  Jimmy  Carter,  if 
elected,  would  still  call  himself  Jimmy  or 
use  James  E.  Jr.,  Phil  thought  the  easiest 
way  to  get  the  answer  was  to  ask  through 
the  candidate's  mother.  Off  he  sent  a 
letter — with  the  SASE  enclosed — and 
also  added  half  a  dozen  other  questions 
to  the  sheet,  figuring  she  would  likely 
answer  seven  as  well  as  one. 

Right  back  that  envelope  came  from 
Plains.  Georgia  and  inside  was  the  tuigi- 
nal  sheet  of  questions  on  which  Mrs.  Lil¬ 
lian  Carter  had  hand  written  her 
answers.  Phil  commented  that  since  kids 
are  always  getting  hurt  and  asked  what 
was  the  worst  scare  that  Jimmy  ever 
gave  his  mother.  Her  answer:  “He 
turned  the  dresser  over  on  himself.” 

The  original  question  Phil  l.ove  had  in 
mind  was  last:  “Do  you  think  President 
Carter  will  continue  to  sign  himself 
‘Jimmy?’  ”  Answer:  “Yes.  Excuse 
this — I'm  conserving  time.  Lillian  Car¬ 
ter.” 

*  *  ♦ 

CHARLES  O.  COLE,  a  journalism 
professor  at  Washington  State  Univer¬ 
sity.  ends  his  fourth  summer  on  the 
copydesk  of  the  Spokane  (Wash.)  Daily 
Chronicle  on  Labor  Day.  Cole  reports  he 
has  been  28  years  in  summer  or  other 
service  of  newspapers. 


Warren  M.  Hoyt — appointed  execu¬ 
tive  director  of  Michigan  Press  Associa¬ 
tion.  He  succeeds  Ei  mer  E.  White, 
executive  secretary  for  2.3  years,  who 
has  retired.  Hoyt  joined  the  press  associ¬ 
ation  five  years  ago  as  general  manager 
of  Michigan  Newspapers,  Inc.,  the  ad¬ 
vertising  arm  of  MPA.  He  will  continue 
to  oversee  management  of  MNl.  He 
started  his  career  with  Guy  Gannett 
Newspapers,  Portland,  Maine,  in  adver¬ 
tising  sales.  Prior  to  joining  MPA,  he 
served  as  general  manager  of  Sentinel 
Suburban  Newspapers,  Inc.,  a  group  of 
suburban  Denver  weeklies. 

*  *  * 

Barbara  D.  Iwankki — named  assistant 
retail  advertising  manager  of  the  Meriden 
(Conn.)  Record  and  Journal.  She  has 
been  a  member  of  (he  advertising  de¬ 
partment  for  20  years. 

Glenn  T.  Pritcharu — named  manager 
of  the  Wallingford  office  of  the  Meriden 
Record. 

♦  ♦  ♦ 

Richard  B.  Philbrick,  Chicago 
Tribune  reporter  and  former  religion 
editor — a  special  award  for  his  work  in 
communications  from  John  Cardinal 
Cody  at  World  Communications  Day 
celebration. 
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in  the  news 


BOOTH  MOONEY,  former  assistant 
to  Lyndon  Baines  Johnson,  tells  in  his 
new  book  (“LBJ:  An  Irreverent  Chroni¬ 
cle”)  how  his  new  boss  personally  in¬ 
structed  him  in  the  assigned  task  of  read¬ 
ing  and  red-penciling  Texas  newspapers 
when  he  first  joined  the  Senator's  office 
family. 

"Get  the  heaviest-marking  red  pencil 
you  can  find.  Leaf  through  the  news¬ 
papers,  don't  waste  a  lot  of  time  reading, 
just  watch  out  for  my  name  or  any  politi¬ 
cal  story  that  we  might  be  interested  in. 
When  you  find  something,  draw  a  red 
circle  around  it  and  tear  out  the  page  and 
fold  it  so  the  story  you've  marked  with 
your  red  pencil  will  be  on  top.  Put  every¬ 
thing  on  my  desk  by  six  o'clock  every 
day.”  Mooney  says  he  learned  right 
away  that  Johnson  was  “a  finest  detail 


RETIRING  FOR  THE  SECOND 
TIME  is  George  “Buck”  Idedel,  staff 
writer  for  the  Melhoiirne  (Fla.)  Times 
and  former  Washington  correspondent 
for  Armed  Forces  Press,  Radio  and 
Television  Service,  and  Stars  and 
Stripes.  Liedel  retired  from  the  U.S. 
Army  October  .^1,  1963  and  since  then 
has  been  with  the  Orlando  Sentinel  and 
three  Gannett  newspapers  in  the  Space 
Coast  area.  He  leaves  the  Times  October 
I,  after  a  ne^'s  career  that  dates  back  to 
September  1927  as  copy  boy  on  the 
former  Cincinnati  Times  Star. 

*  *  * 

CLARK  R.  MOLLENHOFF,  the  vet¬ 
eran  investigative  reporter  and  Pulitzer 
Prize  winner,  leaves  his  post  as  Washing¬ 
ton  bureau  chief  of  the  Des  Moines  Re- 
fiisterand  Trihnne  for  the  role  of  national 
correspondent  for  his  newspaper  this 
Fall.  In  September,  he  adds  to  his 
schedule  teaching  on  the  journalism  fa¬ 
culty  at  Washington  and  Lee  University 
in  Lexington.  Virginia.  Mollenhoff,  a 
lawyer  as  well  as  journalist,  will  of 
course  continue  his  syndicated  column. 
"Watch  on  Washington.” 

The  Wasliint’ton  Star  reports  that  sev¬ 
eral  parties  and  celebrations  were  held  as 
“normally  worried  Washington  offi¬ 
cials"  heard  the  news  that  Mollenhoff, 
"a  large  war  horse  thirsty  for  facts.” 
will  be  spending  less  time  prowling 
around  Potomac's  marsh  lands. 

— by  Lenora  Williamson 

Hawi.ky  Quikr — relinquished  his  title 
of  publisher  of  the  Readinf>  (Pa.)  Eagle 
and  Reading  Times,  but  has  retained  his 
position  as  chairman  of  the  board. 
WiLi  iAM  J.  Rohn.  general  manager — 
named  to  succeed  Quier  as  publisher, 
and  Wii HAM  J.  A.  Rohn,  business  man¬ 
ager — named  to  general  manager. 


Joe  Kollin,  courts  and  crime  reporter, 
Naples  (Fla.)  Daily  News — took  first 
place  awards  in  the  series  and  features 
categories  of  annual  media  competition 
sponsored  by  the  Florida  Bar.  This  is  the 
sixth  consecutive  year  Kollin  has  won 
top  honors  in  the  statewide  contest. 

*  *  * 

Duane  K.  McCallister — named  gen¬ 
eral  manager  of  the  Suburban  News¬ 
paper  Group.  McCallister  will  fill  the 
position  left  vacant  by  the  death  of  Louis 
J.  Recchino  in  June. 

McCallister  was  general  manager  of 
Courtland  Communications  Corporation 
and  subsidiary  companies  and  also  of 
Gibralter  Publishing  Division  of  Court- 
land.  He  has  been  general  manager  of  the 
Richmond  (Va.)  Mercury,  a  weekly 
newspaper,  and  was  on  the  advertising 
sales  staff  of  Richmond  Newspapers,  a 
Media  General  newspaper. 

*  *  ♦ 

Steve  Krehu — named  advertising 
manager  of  the  Slidell  (La.)  Daily 
Sentry-News.  He  was  assistant  advertis¬ 
ing  manager  of  the  Imperial  Valley 
Press/Brawley  News  of  El  Centro, 
California. 

Larry  Grow — to  circulation  manager 
moving  from  circulation  manager  of  the 
Turlock  (Calif.)  Journal  and  Hayward 
(Calif.)  Review. 

*  *  * 

Ron  Taylor — joined  the  Clarksville 

(Tenn.)  Leaf-Chronicle  as  general  as¬ 

signment  reporter.  He  has  been  a  report¬ 
er  for  the  Coinmhns  (Mo.)  Dispatch  and 
editor  of  the  Manchester  Enterprise  in 
eastern  Kentucky. 

Roger  King,  recent  journalism  grad¬ 
uate  of  the  University  of  Tennessee — 
to  the  Leaf-Chronicle  as  a  reporter.  He 
has  been  an  assistant  program  director 
of  Athena  Cablevision  in  Knoxville  and 
was  an  aide  to  State  Representative 
Tom  Jensen. 

*  *  * 

Roger  Brown — named  grocery  adver¬ 
tising  manager  in  the  national  depart¬ 
ment,  New  York  Times.  He  joined  the 
newspaper  in  1972  and  most  recently  was 
specialty-store  advertising  manager. 

Lance  Primis,  assistant  classified  ad¬ 
vertising  manager  for  sales  since  1972 — 
named  manager  of  specialty-store  adver¬ 
tising  in  the  retail  department.  Ron 
Mos.s — to  succeed  Primis.  He  has  been 
manager  of  special  advertising  projects. 
Jerry  Schwartz — named  national  groc¬ 
ery  accounts  manager. 

*  *  * 

Fred  Lacey,  from  neighborhood  coun¬ 
selor  circulation  manager  to  circulation 
systems  manager  of  the  Norfolk  (Va.) 
Virginian-Pilot  and  Ledger-Star. 

John  Tayi.or,  zone  manager  for  the 
Ledger-Star,  Portsmouth — to  circulation 
sales  manager,  responsible  for  all  circu¬ 
lation  sales,  marketing  and  promotion  of 
the  two  newspapers. 

Raymond  Free,  district  supervisor — 
replaces  Taylor. 


Mrs.  Anastasia  N.  Przelomski  has 
been  appointed  managing  editor  of 
the  Youngstown  Vindicator  and  is  the 
first  woman  to  hold  the  newsroom's 
highest  job.  She  succeeds  Irving  L. 
Mansell,  who  has  retired  with  the 
longest  service  record  of  any  previous 
Vindicator  managing  editor,  27  years. 
Mrs.  Przelomski  has  been  city  editor 
and  will  be  succeeded  in  that  post  by 
Clarence  T.  Sheehan,  assistant  city 
editor.  The  new  managing  editor  has 
been  with  the  newspaper  34  years. 
Her  father,  the  late  Ernest  N.  Nemenyi, 
was  for  many  years  the  political  and 
industrial  editor. 

Art  Bowman — named  sports  editor  of 
the  Lawrenceville  (Ga.)  Gwinnett  Daily 
News,  succeeding  Earl  Simpkins,  res¬ 
igned.  He  has  been  a  copy  editor/sports 
writer  for  the  El  Paso  (Tex.)  Herald 
Post. 

Norman  E.  Mingle — named  circula¬ 
tion  manager  of  the  St.  Augustine  (Fla.) 
Record,  succeeding  Richard  Hartnett, 
who  moved  to  another  Florida  city. 
Mingle  has  been  with  the  Florida  Pub¬ 
lishing  Company  for  15  years,  working 
with  both  the  Florida  Times-Union  and 
the  Jacksonville  Journal  as  a  division 
supervisor. 

*  ^  * 

Donnie  Griffin,  education  reporter  for 
the  Spokane  (Wash.)  Daily  Chronicle — 
now  with  the  public  relations  staff  of 
Pacific  Northwest  Bell. 
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By  Gerald  B.  Healey 


Exploit  supermarket  sales 


Migration  of  city  dwellers  to  suburbia 
and  exurbia  and  the  steady  decline  of 
“mom-and-pop”  stores  where  news¬ 
paper  sales  have  been  traditionally 
strong  are  heavy  contributors  to  the  mis¬ 
eries  of  metropolitan  circulation  people. 

New  York  Daily  News  circulation 
manager  Tom  Walber  cited  those  major 
problems  recently  during  a  sales  session 
of  the  International  Circulation  Man¬ 
agers  Association  conference  in  Min¬ 
neapolis. 

Walber,  stimulated  by  remarks  of  Otto 
A.  Silha,  president  of  the  Minneapolis 
Star  &  Tribune,  who  stated  at  the  con¬ 
ference  that  newspapers  have  abandoned 
the  supermarket  circulation  franchise  to 
magazines,  disagreed  so  far  as  the  New 
York  Daily  News  is  concerned. 

That  publication,  in  fact,  is  “aggres¬ 
sively  pursuing  a  long-range  program  of 
selling  at  the  checkout  counter,”  Walber 
told  a  circulation  group  representing 
newspapers  with  over  150,000  sales 
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daily. 

Walber  described  the  News’  efforts  in 
this  regard.  “When  a  corner  store 
closed,  we  tried  to  find  another  outlet  on 
the  same  block  or  in  the  same  neighbor¬ 
hood.  And  we  still  do.  And,  of  course, 
our  sales  reps  are  constantly  on  the 
lookout  for  new  sales  outlets.” 

Food  chains  overlooked 

In  early  1975,  reviewing  city  and  sub¬ 
urban  sales  outlets,  it  was  determined 
that  the  giant  chain  food  store  operations 
had  all  but  been  overlooked,  except  as 
possible  locations  for  vending  machines. 

A  pilot  sales  program  headed  by  the 
News’  Bob  Quinn  met  initial  success  in 
approaching  smaller  mid-city  and  co-op 
food  chains. 

Walber  said  the  timing  was  on  the  but¬ 
ton.  In  late  1974  and  early  1975,  food 
chains  were  fighting  a  tight  profit 
squeeze.  Inflation,  coupled  with  zoom¬ 
ing  unemployment  in  the  metropolitan 
area  and  relaxed  Sunday  “blue  laws,” 
made  food  store  managers  receptive  to  a 
new  product  line  that  would  provide  a 
competitive  edge  and  stimulate  addi¬ 
tional  store  traffic. 

In  April  1975,  News  circulators  pre¬ 
sented  a  long-range  plan  to  News  pub¬ 
lisher  W.  H.  (Tex)  James.  He  gave  the 
program  an  enthusiastic  go-ahead  and  a 
Chain  Store  Development  Department 
was  established,  with  Quinn  heading  up  a 
staff  of  3  sales  reps. 

At  official  launching  time,  single  copy 
sales  of  the  News  numbered  only  in  the 
hundreds  daily  and  slightly  more  than 
3,000  on  Sunday.  Today,  according  to 
Walber,  daily  sales  are  just  under  1 1,000 
and  Sunday  sales  have  boomed  to  well 
over  35,000  every  week. 

This  road  to  success  wasn’t  lined  with 
roses  and  daffodils.  There  is  no  easy  way 
to  get  newspapers  into  hundreds  of  chain 
stores  in  the  New  York  metro  area.  Each 
presents  a  different  sales  problem, 
Walber  said. 

Care  in  selection 

In  some,  individual  store  managers  are 
all  but  autonomous  and  have  veto  power 
over  the  products  they  will  stock.  In 
others,  regional  managers  or  buyers  de¬ 
cide  what  goes  on  sale  at  markets. 

At  the  corporate  level,  decisions  can 
be  made  by  marketing  managers,  sales 
promotion  people  and  vp’s  for  sales,  or 
even  the  top  executive.  In  some  in¬ 
stances,  corporate  approval  is  necessary 
before  sales  presentations  can  be  made 
at  the  descending  levels  of  management 
ending  with  the  individual  store  man¬ 
ager. 


Walber  advised  researching  stores  be¬ 
fore  jumping  into  the  chain  store  sales 
arena.  “A  wrong  move  at  the  wrong 
level  can  doom  a  program  before  it  gets 
off  the  ground,”  he  observed. 

Assiduous  regard  for  staffing  the 
newspaper’s  chain  store  department  with 
effective  people  is  a  must.  “Ideally,” 
Walber  said,  “your  salesmen  will  have 
the  diplomacy  of  a  Kissinger,  the  tenac¬ 
ity  of  a  Churchill  and  the  patience  of  a 
saint.”  The  News  has  that  kind  of  team, 
Walber  said,  adding  that  “somehow, 
Quinn  manages  to  smile  through  it  all  and 
his  enthusiam  remains  high.” 

Flexibility  both  in  delivery  and  collec¬ 
tion  procedures  is  highly  important. 
Some  food  chains  require  central  billing, 
some  will  require  that  store  managers 
handle  all  phases  of  newspaper  sales; 
still  others  will  delegate  administrative 
duties  to  regional  managers  or  buyers. 

Relationship  important 

Development  of  a  one-on-one  relation¬ 
ship  is  paramount.  Unlike  small  inde¬ 
pendents,  the  average  supermarket 
stocks  thousands  of  items,  is  used  to 
spoilage  and  waste  and  won’t  take  time 
to  treat  newspapers  like  a  small  store- 
owner  would. 

In  a  supermarket  atmosphere,  the 
more  the  circulation  employee  can  do  to 
enhance  the  sale  of  the  paper,  the  better 
off  he  and  the  paper  will  be,  Walber 
cautioned,  and  the  less  trouble  there  will 
be  with  the  store  manager.  That  is  impor¬ 
tant  not  only  for  sales  but  also  with  col¬ 
lections  and  retaining  the  particular  store 
as  an  outlet,  he  stressed. 

Walber  told  his  audience  that  News 
circulators  are  convinced  they  have 
come  a  long  way  in  effectively  turning 
the  tide  against  the  problem  of  shrinking 
sales  outlets  in  a  changing  market.  But 
the  surface  has  only  been  scratched  so 
far  as  sales  potential  is  concerned. 

He  quoted  News  circulation  director' 
Jim  Artz,  who  called  supermarket  sales  a 
“major  breakthrough  in  newspaper 
marketing — an  opportunity  that  has 
existed  right  under  our  noses  for  dec¬ 
ades.  The  time  to  exploit  this  potential 
has  never  been  better  .  .  .  it’s  right 
now.” 


Diaz  resigns 

Arthur  Diaz,  50,  for  13  years  circula¬ 
tion  director  and  director  of  sales  for  the 
Sr  Louis  (Mo.)  Post-Dispatch ,  has  re¬ 
signed.  Diaz  also  resigned  directorships 
of  the  Pulitzer  Publishing  Company,  The 
Star  Publishing  Company  of  Tucson, 
Ariz.,  three  broadcasting  stations  and 
Million  Market  Newspapers,  of  which 
the  Pulitzer  Publishing  Company  is  part 
owner. 

Diaz  will  continue  as  consultant  on 
circulation  and  will  pursue  other  busi¬ 
ness  interests,  he  said. 
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The  most  popnlar 
smaller  newspaper  system! 

r  Sayswho? 


The  Daily  Mountain  Eagle, 

Jasper,  Ala.  (11,200) 

The  Sun  City  News-Sun, 

Sun  City,  Ariz.  (12,805) 

The  Batesville  Guard, 

Batesville,  Ark.  (6,900) 

The  Camden  News, 

Camden,  Ark.  (5,433) 

The  De  Queen  Bee  &  Citizen, 

De  Queen,  Ark.  (4,476) 

The  El  Dorado  News-Times, 

El  Dorado,  Ark.  (1 1 ,074) 

The  Jacksonville  News, 

Jacksonville,  Ark.  (19,168) 

The  Magnolia  Banner-News, 

Magnolia,  Ark.  (4,161) 

The  Stuttgart  Daily  Leader, 

Stuttgart,  Ark.  (4,350) 

The  Texarkana  Gazette-News, 

Texarkana,  Ark.  (34,437) 

The  Glenwood  Post, 

Glenwood  Springs,  Colo.  (4,933) 

The  Trumbull  Times, 

Trumbull,  Conn.  (6,031) 

The  Boca  Raton  News, 

Boca  Raton,  Fla.  (1 1 ,744) 

The  Bradenton  Herald, 

Bradenton,  Fla.  (26,075) 

The  Athens  Banner-Herald  &  Daily  News, 
Athens,  Ga.  (21,000) 

The  Kewanee  Star-Courier, 

Kewanee,  III.  (9,939) 

The  Sterling  Daily  Gazette, 

Sterling,  111.(14,365) 

The  Daily  Sentinel, 

Woodstock,  III.  (8,020) 

The  Daily  Herald, 

Jasper,  Ind.  (9,405) 

The  Madison  Courier, 

Madison,  Ind.  (9,381) 

The  Warsaw  Times-Union, 

Warsaw,  Ind.  (12,139) 


The  Carroll  Times  Herald, 

Carroll,  Iowa (6,013) 

The  Cherokee  Daily  Times, 

Cherokee,  Iowa  (4,854) 

The  LeMars  Daily  Sentinel, 

LeMars,  lovya  (5,571) 

The  Muscatine  Journal, 

Muscatine,  Iowa (11,793) 

The  Qttumwa  Courier, 

Qttumwa,  Iowa  (18,619) 

The  Spencer  Daily  Reporter, 

Spencer,  Iowa  (5,1 18) 

The  Kansas  City  Kansan, 

Kansas  City,  Kan.  (25,61 1)^ 

The  Marysville  Advocate, 

Marysville,  Kan.  (5,450) 

The  Newton  Kansan,  A 

Newton,  Kan.  (8,528)  { 

The  Morning  Sun, 

Pittsburg,  Kan.  (13,032) 

The  Albion  Recorder, 

Albion,  Mich.  (4,350) 

The  Greenville  News, 

Greenville,  Mich.  (7,791) 

The  Marshall  Chronicle, 

Marshall,  Mich.  (3,350) 

The  Worthington  Daily  Globe, 
Worthington,  Minn.  (17,650) 

The  Columbus  Commercial  Dispatch, 
Columbus,  Miss.  (13,329) 

The  Campus  Digest, 

Columbia,  Mo.  (15,000) 

The  Maryville  Daily  Forum, 

Maryville,  Mo.  (6,090) 

The  Montana  Standard, 

Butte,  Mont.  (22,255) 

The  Helena  Independent-Record, 
Helena,  Mont.  (10,888) 

The  Livingston  Enterprise, 
Livingston,  Mont.  (3,467) 

The  North  Platte  Telegraph, 

North  Platte,  Neb.  (16,949) 

The  Scotts  Bluff  Star— Herald, 
Scottsbiuff,  Neb.  (18,033) 


The  Hudson  Register-Star, 

Hudson,  N.Y.  (12,742)  ^ 

The  Mount  Vernon  News, 

Mount  Vernon,  Qhio  (1 1 ,534) 

The  Kent-Ravenna  Record-Courier, 
Ravenna,  Qhio  (24,123) 

The  Tiffin  Advertiser-Tribune, 

Tiffin,  Qhio  (11,167) 

The  Stillwater  News-Press, 

Stillwater,  Qkla.  (9,457) 

The  Weatherford  Daily  News, 
Weatherford,  Qkla.  (3,250) 

The  Corvallis  Gazette-Times, 

Corvallis,  Qre.  (12,982) 

The  Times  Democrat, 

Orangeburg,  S.C.  (14,375) 

The  Madison  Daily  Leader, 

Madison,  S.D.  (3,958) 

The  Athens  Post-Athenian, 

Athens,  Tenn.  (7,852) 

The  Athens  Daily  Review, 

Athens,  Tex.  (5,378) 

The  Denton  Record-Chronicle, 
Denton,  Tex.  (14,890) 

The  Mt.  Pleasant  Tribune, 

Mt.  Pleasant,  Tex.  (5,  258) 

The  Sulphur  Springs  News-Telegram, 
Sulphur  Springs,  Tex.  (5,342) 

The  Harrisonburg  News-Record, 
Harrisonburg,  Va.  (25,702) 

The  Daily  Record, 

Ellensburg,  Wash.  (5,331) 

The  Green  Bay  Press-Gazette, 

Green  Bay,  Wis.  (54,000) 

The  Marshfield  News-Herald, 
Marshfield,  Wis.  (25,702) 

The  Monroe  Evening  Times, 

Monroe,  Wis.  (8,300) 

The  Watertown  Times, 

Watertown,  Wis.  (9,434) 

The  Cobourg  Star, 

Cobourg,  Ont.  (5,C)04) 


inc  50  ENTERPRISE  DRIVE,  ANN  ARBOR,  MICHIGAN  48103  313  /  994-4136 


r 


1976 

June  linage 

The  (ollowing  linoge  lobulolioos  hove  been  compiled  by  Medic  Records. 
IIK  Tor  the  exclusive  poblicofion  ol  Editor  &  Publisher.  They  moy  ool  be 
reprinted  or  pubHshed  in  ony  (orm  without  the  explicit  pemisSMO  from 
Medio  Records,  Inc  NOTE;  Newspopers  morbed  with  code  below  rnclude 
odvertising  in  Porode  or  Fomily  Weelily,  opproximote  linoge  os  follows: 
•Porode— 51,732  fFomily  Weekly— 50,510 

1976  1»75 

FULL  RUN  PARI  RUN  FULL  RUN  PART  RUN 


ABERDEEN.  S.D. 

Americon  News-e  .  661,084  65,656 

fAmericon  News-S  .  290,179  16,896 

Grond  Totol  .  931,263  82,552 

NOTE:  Not  meosured  by  Medio  Records  hr  1975. 

AKRON,  OHIO 

Beocon  ioumol-e  .  2,810,083  181,856  2,652,650  133,200 

'Beocoit  Joumol  S  .  1,126,153  104,608  1,404,095  86,640 

Grond  Totol  .  3,936.236  286.464  4,056,745  219.840 

NOTE:  Beocon  Journol-e&S  chonged  from  eight  to  six-column  June  2, 
1975. 

ATLANTA,  GA. 

Constitulion-m  .  3,094,354  12,320  2,921,207 

Joumol-e  .  3,472,096  216,458  3,036,824  186,729 

Joumol  &  Constitution-S  .  1 ,630,202  83,168  1 ,940,579  _ 

Grond  Totol  .  8,196,652  311,946  7,898,610  186,729 

BALTIMORE.  MD. 

News  Amerkon-S  .  652,414  101,792  702,074  125,861 

'News  Americon-e  .  1,234,550  85,588  1.256377 

Sun-m  .  1,483,955  1,379,188  7,280 

Suo-e  .  2,059,787  48,864  1,920,079  46,832 

Suo-S  .  1,819,177  26,928  1,987,209  34,824 

Grond  Totol  .  7,249383  263,172  7,245,127  214,797 

BATON  ROUGE,  LA. 

Advocote  (See  Note)  .  . .  2,793,378  2,554,772 

•Advocote-S  .  974,792  1,055,807 


Grond  Totol  .  3,768,170  3,610,579 


NOTE:  Advocote-m  ond  State  Times-e  sold  in  combination;  linoge  of  one 
edition,  Advocote-m  is  shown. 

NOTE:  Advocote-m,  State  Times-e  ond  Advocote-S  chonged  from  eight  to 
six-column  Sept.  1,  1975. 

BERGEN  COUNTY,  N.J. 


Record-e  .  2,249,005  351,736  2,054,674  388,176 

tRecord-S  .  951,551  373,396  1,002,260  375,440 

Grond  Total  .  3,200.556  725,132  3,056,934  763,616 

NOTE:  Record-e  published  5  days  o  week  only. 

BINGHAMTON,  N.Y. 

Press-e  .  1,992,412  1,813,948 

•Press-S  .  600,531  614,575 

Grond  Totol  .  2,592,943  2,428,523 

NOTE:  Press-e&S  changed  from  on  eight  to  nine-column  Mor.  29,  1976. 

BOCA  RATON,  FLA. 

News-e  602,471 

News-S  .  256,824 

Grond  Total  .  859,295 

NOTE:  News-e  pubkshed  5  days  o  week  only,  not  measured  by  Medio 
Records  in  1975 

BOSTON,  MASS. 

Herold  Americon-m  ....  1.110.196  12316  1.136.539 

Herald  Advertiser-S  ...  655,357  454,100  785,319  388,849 

Globe-e  .  1,920,870  39,300  1,659,069 

Globe-m  .  2,225,070  39,012  1,926,109 

'Globe-S  .  1,928,152  341,464  1,993,957  486,572 

Grond  Totol  .  7,839,645  886,392  7,500,993  875,421 

NOTE:  Globe-e  pubkshed  5  days  o  week  only 
BOULDER,  COLO. 

Comero-e  1,559,277  13,888 

Cnmero-S  .  479,405 

Grond  Totol  .  2,038,682  13,888 

NOTE:  Not  measured  by  Medio  Records  in  1975. 

BRADENTON,  FLA. 

Herold-e  970,896 

fHerold-S  .  439,584 

Grond  Total  .  1,410,480 

BUFFALO,  N.Y. 

Courier  Express-m  .  772,207  6,550  764,185  9,515 

‘Courier  Express-S  .  1,101,647  39.844  1,225.790  6,816 

News-e  .  2,957,796  117,504  2,923,314  116,352 

Grand  Total  4,831.650  163,898  4.913.289  132  683 

CAMDEN,  N.J. 

Courier  Post-e  .  2.681,544  96,896  2,345.696  163,096 

NOTE:  Courier  Post-e  changed  from  eight  to  six-column  Dec.  1,  1975. 
CHARLOTTE,  N.C. 

News-e  .  1,776,384  12,320 

Observer-m  .  2,050.756  65,840 

'Observer-S  .  859,934  79,064 

Grond  Totol  .  4.687.074  157.224 

NOTE:  Not  meosured  by  Medio  Records  in  1975. 

CHICAGO,  ILL. 

Tribune-m  .  3654,559  2,403,965  3,225,008  1,851,484 

Tribone-S  .  2,037,979  772,349  2,147,584  901,993 

News-e  .  1,794,009  509,625  1,688,967  420627 

Sun  Tiraes-m  .  2,946,529  313,178  2,728,015  301,295 

‘Sun  limes-S  .  1,038,266  535,131  1,093,861  747,327 

Grond  Total  .  11,371,342  4,534,248  10.883.435  4,222,626 

NOTE:  Tribune-mAS  chonged  from  eight  to  nine-column  July  1,  1975. 

CINCINNATI,  OHIO 

Enquirer-m  2,889,659  2,750,674 

Enguirer-5  1,699,536  15,744  1,850,677 

l*ost-e  .  2,421,638  22,320  2,226,894  90,784 

Grond  Totol  7.010633  38.064  6,828,245  90,784 


NOTE:  Post-e  effective  June  2,  1975,  and  Enquirer-m&5  effective  June  3, 
1975,  chonged  from  eight  to  nine-column. 
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CLEVELAND,  OHIO 

Ploin  Oeoler-m  .  2,999,257  183,415  2,802,903  216,996 

Plain  Deoler-S  .  1,635,297  32,304  1,799,235  48,122 

Press-e  .  2,225,734  687,126  2,079,605  361,505 

Grond  Totol  .  6.860,288  902,845  6.681,743  626,623 

NOTE:  EHective  Sept.  1,  1975;  Plain  Deoler-m&S  chonged  from  eight  to 
nine-cotumn;  Press-e  chonged  from  eight  to  nine-column. 

COLUMBUS,  GA. 

Enquirer  (See  Note)  .  ...  1,333,428  41,435  1,183,344  41,473 

‘Udger  Enquirer-S  .  ...  571,058  498,615  10,402 

Grond  Totol  .  1,904,486  41,435  1,681,959  51,875 

NOTE:  Enquirer-m  and  Ledger-e  sold  in  combination;  linoge  of  one  edition, 
Enquirer-m  is  shown. 

COLUMBUS,  OHIO 

Dispotch-e  .  3,009,814  129,831  2,643,188  68,741 

Oispotch-S  .  1,813,839  1,905,366 

Ciliien  Joumol-m  .  1,016.906  933,626 

Grond  Total  .  5,840,559  129,831  5,482,180  68,741 

NOTE:  Dispotch-e&S  ond  Citizen  Joumol-m  chonged  from  eight  to  nine- 
column  Jon.  13,  1976. 


DALLAS,  TEXAS 


News-m  . 

. .  3,627,423 

200,458 

3,442,928 

112,560 

News-S  . 

. .  1,371,679 

67,840 

1421,346 

16,900 

Times  Herold-e  .  .. 

...  3,580,406 

156,416 

2,920,681 

89,113 

limes  Herold-S 

...  1,307,266 

73,252 

1,441,790 

146,144 

brand  Total  .... 

.  . .  .  9,886,774 

497,966 

9,326,745 

364,717 

NOTE:  News-mAS  chonged  from  eight  to  nine-column  Dec.  29, 1975.  Times 
Herold-eAS  changed  from  eight  to  nine-column  Dec.  29,  1975. 

DAYTON,  OHIO 


Joumol  Herold-m  .  .  .  . 

.  2,238,353 

147,375  2,010,818 

113,176 

Ne«vs-e  . 

.  .  2,431,920 

160,369  2,164,111 

123,772 

‘News-S  . 

913,496 

4,560  943,103 

Grond  Totol  . 

.  .  5,583,769 

312,304  5,118,032 

236,948 

NOTE;  Journal  Herold-rr 

1  and  News-e&S  chonged  from  eight  to  nine- 

column  Oct.  6,  1975. 

DENVER,  COLO. 

kocl^f  Mt.  News-m  .  .  . 

.  .  3424,112 

3,042,345 

‘Rocky  Mt.  News-S 

806,471 

813,668 

Po$t-e  . 

..  3,331454 

166,478  3,012,294 

153,690 

Po$t-S  . 

.  .  1,671,416 

1,859,989 

Grond  Total  . 

.  .  9,333,553 

166,478  8,728,296 

153,690 

NUlk;  Post-e&S  changed  from  eight  to  r 

line-column  Oct.  6,  1975. 

DETROIT,  MICH. 

Free  Pre$s-m  . 

.  .  2,151,915 

215,906  1,832,541 

205,358 

*Free  Press-S  . 

718,709 

267,293  738,620 

300,456 

News-e  . 

.  .  3,505,779 

569,844  2,555,849 

491,855 

News-S  . 

.  .  1,516,709 

314,007  1,561,793 

325.498 

Grand  Totol  . 

. .  7,893,112 

1.367,050  6,688,803 

1,323,167 

NUIl:  News-e&S  changed  from  eight  to 

nine-column  Dec.  29.  1975. 

DULUTH,  MINN. 

Herold-e  . 

1,064,637 

News  Tribune-m  . 

.  .  1,034,302 

News  Tribune-S  . 

573,374 

12,600 

Grand  Totol  . 

.  2,672,313 

12,600 

NOTE:  Herald-evening  pubkshed  5  days  o  week  only;  not  meosured  by 
Medio  Records  in  1975. 

NOTE:  News  Tribune-m  AS  and  Herold-e  changed  from  eight  to  nine- 
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ERIE,  PA. 

Times  (See  Note)  .  1,656,556  1,404,291 

‘Times  News-S  .  730,364  910,104 

Grond  Totol  .  2,386.920  2,314,395 


NOTE:  Times-e  and  News-m  sold  in  combination;  linoge  of  one  edition, 
Times-e  is  shown. 

FORT  LAUDERDALE,  FLA. 

News-e  .  3,583,375  207,856  3,364,581  172,489 

‘News-S  .  1,406,802  1,666,829 

News-sot .  858,999  771,110  _ 

Grond  Totol  .  5,849,176  207,856  5,802,520  172,489 

NOTE:  News-e  pubkshed  5  doys  o  week  only. 

NOTE:  News-eAS  and  sot.  chonged  from  eight  to  six-column  Moy  12,  1975. 


GARY,  IND. 


Post  Tribune-e  . 

. .  1,801,848 

285,688 

fPost  Tribune-S  . 

756,434 

Grond  Total  . 

..  2,558,282 

285,688 

NOTE:  Not  measured  by  Medio  Records 

in  1975. 

NOTE;  Post  Tribune  is  < 

in  established  i 

line  column  newspoper 

and  is 

measured  accordingly 

GRAND  FORKS,  N.D. 

Herold-e  . 

875,143 

1,640 

tHerold-S  . 

354,650 

15,672 

Grand  Totol  . 

1,229,793 

17,312 

NOTE:  Not  measured  by  Medio  Records 

in  1975 

HARTFORD,  CONN. 

Couront-m  . 

..  2,806,364 

2,660,943 

1,182,960 

548,198 

1,505,479 

464,584 

776,488 

12,730 

933,146 

75,575 

fTimes-S  . 

268,657 

70,564 

304.202 

165,921 

Grond  Totol  . 

5,034,469 

631,492 

5,403,770 

706,080 

HONOLULU,  HAWAII 

Advertiser-m  . 

2,952,357 

2,726,241 

Star  Bulletin-e  . 

..  3,125,193 

2,847,024 

‘Stor  Bulletin  & 

Advertiser-S  . 

.  .  1,104,065 

1,363,171 

Grand  Total  . 

.  ..  7,181,615 

6,936,436 

NOTE:  Advertiser-m,  Stor  Bulletin-e  ond  Stor  Bulletin  ond  Advertiser-S 

changed  from  eight  to  nine-column  May  3,  1976. 

HOUSTON, 

TEXAS 

Chronicle-e  . 

.  4,256,981 

579,132 

3,855,575 

298,852 

Chronicle-S  . 

.  1,975,422 

155,124 

2,058,379 

200,292 

Post-m  . 

.  .  3,560.206 

385,594 

3,430,866 

259,560 

‘Posl-S  . 

.  . .  1,373,418 

177,280 

1,526,335 

124,025 

Grand  Total  . 

.  . .  11,166,027 

1,297,13010,871,155 

882,729 

NOTE:  Chronicle-e&S  ond  Post-m&5  chonged  from 

eight  to  nine-column 

July  1,  1975. 

LEXINGTON,  KY. 

Herold  (See  Note) 

...  1,658,803 

1,603,740 

‘Herald  Leoder-S  .  .  . 

.  717,418 

852,798 

Grond  Totol  . 

.  2,376,221 

2,456,538 

NOTE:  Herold-m  end  Leoder-e  sold  in  combinotion; 

linoge  of  on 

e  edition. 

Herold-m  is  shown. 

LITTLE  ROCK,  ARK. 

Arkonsos  Gozette-m 

1,618,595 

1,427,456 

‘Arkonsos  Gozette-S 

.  619,746 

723,879 

Arkonsos  Democrot-e 

678,884 

705,699 

fArkonsos  Democrot-S 

350,094 

374,781 

Grond  Total  . 

3,267,319 

3,231.815 

EDITOR  &  PUBLISHER  for  September  4,  1976 


Ad  Expenditure  Trends 
June  1976 


A  summary  of  newspaper  advertising  compiled  by  EDITOR  & 
PUBLISHER  from  Media  Records — 64  Cities  Repoi’t 


197(> 

1975 

Dollar  Change 

Classirications 

(000) 

Omitted 

(000) 

Omitted 

(000) 

Omitted 

Retail 

June  . 

.  28.‘L510$ 

202,108 

^  31,402 

+ 15.5 

First  Six  Months 

1,346,0.86 

1,121,826 

+  224,210 

-20.0 

Department  Stores 
(Included  in  Retail) 

June  . 

. .  56,.541 

52,581 

+  3,960 

+  7.5 

F'irst  Six  Months 

337,203 

294,801 

-  42,402 

+  14.4 

(ieneral 

June  . 

.58,382 

49,226 

+  9,1.56 

+  18.6 

First  Six  Months 

352,016 

282,225 

+  69,791 

+  24.  t 

.\utomotive 

June  . 

9,476 

8,942 

+  .534 

+  6.0 

First  Six  Months 

58,756 

49,243 

+  9,513 

+ 19.3 

Financial 

June  . 

12,271 

11,995 

+  276 

+  2.3 

First  Six  Months 

73,493 

66,629 

+  6,864 

+  10.3 

Classified 

June  . 

109,2.56 

88,705 

+  20,551 

+  2.8.2 

First  Six  Months 

624,288 

490,676 

+  1.83,612 

+  27.2 

Total  Advertising 

June  . 

. .  422,895 

360,976 

+  61,919 

+  17.2 

First  Six  Months 

2,454,589 

2,010,.599 

+  443,990 

+  22.1 

I- 
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LONG  BEACH,  CALIF. 

Iml^pendent  (See  Note)  .  2,061,012  736,933 

"Independent  Press 

Telegmm-S  .  669,521  11,460 

Grond  Totol  .  2,730,533  740,393 

NOTE:  Independent-m  and  Press  Telegrotn-e  sold  in  combinotion;  linage  of 
one  edition,  Independent-m  is  shown;  not  measured  by  Medio  Records 
in  1975. 

LONG  ISLAND,  N.Y. 


Newsdoy-e  .  2,594,821  695,359  2,481,135  735,847 

Newsdoy-S  .  853,219  320,444  679,055  380,235 

Grond  Totol  .  3,448,040  1,015,803  3,160,190  1,116,082 

LOS  ANGELES,  CALIF. 

Times-m  .  4,703,459  2,035,467  4,446,361  1,747,200 

Times-S  .  2,229,181  881,521  2,572,449  1,237,604 

Herold  E>aminer-e  .  691,252  780,079 

Herold  Eiaminer-5  .  234,346  _  285,149  _ 

Grand  Totol  .  7,858,238  2,916,988  8,084,038  2,984,804 

NOTE:  Due  to  changes  in  the  measuring  practice,  the  Los  Angeles  Times 
port  run  zone  linage  is  not  comporoble  eHective  May  1976. 

MACON,  GA. 

Telegroph  (See  Note)  ...  1,170,947  1,049,176  1,194 

'Telegraph  &  News-5  .  .  494,259  525,933  2,352 

Grond  Totol  .  1,665,206  1,575,109  3,546 

NOTE:  Telegroph-m  and  News-e  sold  in  combinotion;  linage  of  one  edition, 
Telegroph-m  is  shown  in  1976;  for  1975  News-e  figures  ore  shown. 
AAANCHESTER,  N.H. 

Union  Leoder-d  .  1,518,225  1,430,960 

fNew  Hompshire  News-S  550,537  633,038 

Grond  Total  .  2,068,762  2,063,998 

MIAMI,  FLA. 

Herold-m  .  3,946,160  471,572  3,846,245  152,922 

Herold-S  .  1,835,229  241,571  2,301,169  114,031 

News-e  .  1,758,103  55,440  1,701,959  52,920 

Grond  Totol  .  7,539,492  768,583  7,849,373  319,873 

NOTE:  Herold-m&S  ond  News-e  changed  from  eight  to  six-column  Mor.  3, 
1975. 

MILWAUKEE,  WISC. 

Sentinel-m  1,427,012  1,451,935  10,405 

Journol-e  .  3,342,884  289,560  3,015,856  263,066 

Joumol-S  .  1,847,046  231,123  2,123,203  235,257 

Grond  Totol  .  6,616,942  520,683  6390,994  508,728 

MINNEAPOLIS,  MINN. 

Tribune-m  .  1,826,265  75,241 

Tribune-S  .  1,681,223  222,601 

Stor-e  .  2,446,984  540,379 

Grond  Totol  .  5,954,472  838,221 

NOTE:  Tribune-m&5  and  Stor-e  chonged  from  eight  to  six-column  during 
1975;  not  measured  by  Medio  Records  in  1975. 

NASHVILLE,  HNN. 

Bonner-e  .  2,285,712  70,696  2,194,139  52,872 

Tennesseon-m  .  2,221,055  61,792  2,173,570  62,136 

'Tennesseon-5  .  946,214  80,136  1,035,223  103,696 

Grond  Totol  .  5,452,981  212,624  5,402,932  218,704 

NEW  YORK,  N.Y. 

Times-m  .  2,694,378  2,625,198 

Times-S  .  2,516,489  604,328  2,913,848  554,700 

News-m  .  1,267,461  1,193,372  1,403,064  849,031 

News-S  .  750,388  1,144,835  971,591  1,490,353 

Posl-e  .  926,767  _  1,027,755  _ 

Grond  Totol  .  8,155,483  2,942,535  8,941,456  2,894,084 

NEWARK  NoJe 

Star  Ledger-m  .  2.719,715  114,765  2,436,587  72,625 

•Star  Ledger-S  .  1,593,680  52,272  1,995,556  59,904 

Grond  Totol  .  4,313.395  167,037  4,432,143  132,529 

NILES,  MICH. 

Stor-e  .  439,582 

NOTE:  Not  meosured  by  Medio  Records  in  1975. 

ORLANDO,  FLA. 

Sentinel  5tor-d  .  2,584,278  490,919  2,516,341  380,687 

'Sentinel  Stor-S  .  1,069,104  179,169  1,237,775  189,017 

Grond  Totol  .  3,653,382  670,088  3,754,116  569,704 

PASADENA,  CALIF. 

Stor-News-d  .  978,673  249,805 

'Stor-News-S  .  329,031  34,013 

Grond  Totol  .  1,307,704  283,818 

NOTE:  Not  measured  by  Medio  Records  in  1975. 

PASSAIC,  N.J. 

Herold  News-e  .  1,476,258  343,839 

NOTE:  Not  meosured  by  Medio  Records  in  1975. 

PATERSON,  N.J. 

News-d  .  1,167,250  39,048 

NOTE:  Not  measured  by  Medio  Records  in  1975. 

PEORIA,  ILL. 

Journol  Stor-d  .  2,079,715  21,728 

'Journal  Stor-S  .  681,051  53,360 

Grond  Totol  .  2,760,766  75,088 

NOTE:  Not  meosured  by  Medio  Records  in  1975. 

PHILADELPHIA,  PA. 

Bulletin-e  .  2,081,446  635,589  1,988,903  623,958 

'Bulletin-S  .  685.090  419,110  884,509  577,444 

Inquirer-m  .  1,896,052  85,348  1,380,234  128,299 

Inquirer-5  .  1,696,449  512,876  1,636,381  475,581 

News-e  .  1,076,399  19,440  799,470  33,248 

Grond  Totol  .  7,435,436  1,672,363  6,689,497  1,838,530 


NOTE:  On  May  19,  1975,  Bulletin-e&S  changed  from  eight  to  six-column. 
Inquirer-m&S  changed  from  eight  to  six-column.  News-e  chonged  from 
six  to  five-column.  The  data  in  this  report  covering  the  News-e  reflects 
the  converted  linage  to  six-column  format. 

PITTSBURGH,  PA. 


Post  Gozette-m  .  851,102  765,471  10,405 

Press-e  .  2,190,801  58,573  1,708,405  68,286 

'Press-5  .  1,681,462  1,568,975 

Grond  Totol  .  4,723,365  58,573  4,042,851  78,691 


NOTE:  Post  Gozette-m  and  Press-e&5  chonged  from  eight  to  nine-column 
Sept.  I,  1975. 


PROVIDENCE,  R.l. 

Bulletin-e  .  1,922,733  217,713  1,783,852  135,707 

Joumol-m  .  1,556,668  26,592  1,431,290 

Joumol-S  .  1,345,662  41,600  1,469,133 

Grond  Totol  .  4,825,063  285,905  4,684,275  135,707 

NOTE:  Bulletin-e  and  Joumol-m  hove  o  combined  sot.  edition;  linage  is 
only  shown  in  the  Bulletin-e. 

ROCHESTER,  N.Y. 

Democrot  &  Chronicle-m  1,944,721  214,392  1,682,522  111,737 


Democrat  &  Chronicle-S  .  958,535  144,232  1,330,291  29,413 

Times  Union-e  .  2,003,130  217,696  1,926,689  60,288 

Grond  Totol  .  4,906,386  576,320  4.939402  201,438 

NOTE:  Democrot  &  Chronicle-m&5  and  Times  Union-e  changed  from  eight 
to  nine-column  Oct.  20,  1975. 

SACRAMENTO,  CALIF. 

Bee-e  .  2,820,560  328,520  2,498,472  370,377 

'Bee-S  .  1,018,793  88,296  1,068,067  10,620 

Union-m  .  1,791,918  117,440  1,507,656  122,432 

fUnion-S  .  291400  274,833  3,080 

Grand  Totol  .  5,922,771  534,256  5,349,028  506409 

NOTE:  Bee-e&S  and  Union-m&S  changed  from  eight  to  nine-column  ^pt. 

I,  1975. 

ST.  LOUIS,  MO. 

Globe  Democrot-m  .  1,165,284  1  76,684 

Globe  Democrot-w/e  . . .  773,598  21,552 

Post  Dispotch-e  .  1,876,023  57,700 

'Post  Dispotch-S  .  1,738,442  18,240 

Grand  Totol  .  5,553,347  274,176 

NOTE:  Globe  Democrot-m  published  5  days  o  weeh  only;  not  meosured  by 
Medio  Records  in  1975. 

ST.  PAUL,  MINN. 

Pioneer  Press-m  .  1,403,713 

'Pioneer  Press-S  .  1,160,474 

Oispotch-e  .  2,148,277  299,746 

Grand  Totol  .  4,712,464  299,746 

NOTE:  Pioneer  Press  ond  Dispatch  chonged  from  eight  to  six-column  Apr.  1, 
1976;  not  measured  by  Medio  Records  in  1975. 

ST.  PETERSBURG,  FLA. 

Independent-e  .  2,217,547  15,328  2,004,229  30,564 

Times-m  .  2,692,616  892,471  2,653,109  694,061 

'Times-S  .  1,201,796  255,041  1,363,578  272,098 

Grand  Total  .  6,111,959  1,162,840  6,020,916  996,723 

SAN  ANTONIO,  TEXAS 

Express-m  .  1,841,025  146,140  1,800,474 

tExpress-News-S  .  938.382  9,360  1,047,347 

Express-News-sot .  438,372  383,148 

News-e  .  1,838,492  158,032  1,671,812 

Light-e  .  2,277,861  2,131,149 

'Lighl-S  .  957,469  1,233,104 

Light-sot .  323,996  261,143 

Grand  Total  .  8,615,597  313,532  8,528,177 

NOTE:  Express-m,  News-e  and  Light-e  published  5  days  o  weeh  only. 
NOTE:  Light-eS&sot.  changed  from  eight  to  nine-column  June  16,  1976. 
SAN  DIEGO,  CALIF. 

Union-m  .  2,972,382  49,872  2,634,068  9,120 

'Union-S  .  1,299,522  1,378,904 

Tribune-e  .  3,411,275  36,720  3,060,462  9,120 

Grond  Total  .  7,683,179  86,592  7,073,434  18,240 

SAN  FRANCISCO,  CALIF. 

Chronicle-m  .  1,968,471  162,960  1,899,486 

Exominer-e  .  1,996,182  162,960  1,900,511 

Examiner  &  Chronicle-S  .  1,066,889  _  1,282,412 

Grond  Totol  .  5,031,542  325,920  5,082,409 

SAN  JOSE,  CALIF. 

Mercury-m  .  4,379,405  194,510  3,923,367  187,967 

News-e  .  3,766,910  194,968  3,961,168  187,817 

'Mercury-News-S  .  1,385,122  1,649,259  _ 

Grand  Totol  .  9,531,437  389,478  9,533,794  375,784 

NOTE:  Mercury-m  ond  News-e  has  o  combined  Saturday  edition;  linage  is 
only  shown  in  the  Mercury-m. 

SHREVEPORT,  LA. 

Journol-e  .  1,472,212  21,640  1,393,665 

Times-m  .  2,075,543  44,960  1,953,826 

Times-S  .  725,234  956,556 

Grond  Totol  .  4,272,989  66,600  4,304,047 

SYRACUSE,  N.Y. 

Herold  Journol-e  .  1,908,368  10,996  1,849,049  5,454 

'Herold  Americon-S  ....  1,003,048  15,377  966,938  17,784 

Post  Stondord-m  .  1,170,813  15,350  964,604  15,543 

Grond  Totol  .  4,082,229  41,723  3,780,591  38,781 

TALLAHJLSEE,  FLA. 

Democrot-  e  .  1,597,604  1,299,524 

11,085'Democrot-S  522,739  _ 598,437 

Grond  Totol  .  2,120,343  1,897,961  11,085 

TAMPA,  FLA. 

Tribune-m  .  2,868,454  387,106  2,751,295  276,330 

Tribune-S  .  1,127,361  33,456  1,364,333 

Times-e  .  1,998,287  1,849,822  _ 

Grand  Totol  .  5,994,102  420,562  5,965,450  276,330 

NOTE:  Tribune-mBS  ond  Times-e  changed  from  eight  to  nine-column  Oct. 
27,  1975. 

TRENTON,  NJ. 

Times-e  .  1,463,813  1,322,767 

tTimes  Advertiser-S  ....  822,007  1,066,892  10,405 

Trentonion-m  .  1,208,097  1,189,796 

Trentonion-S  .  168,364 

Grond  Totol  .  3,662,281  3,579,455  10,405 


NOTE:  Times-e  published  5  doys  o  weeh  only;  effective  Sept.  13,  1975 
pubhshed  6  doys  o  weeh. 

NOTE;  Times-e  and  Times  Advertiser-S  chonged  from  nine  to  six-column 
Sept.  10,  1974. 

NOTE:  Trentonion-S  first  publication  Nov.  9,  1975. 

WASHINGTON,  D.C. 


Post-m  .  4,278,477  303,853  4,305,929  73,248 

'Post-S  .  1,775,452  329,656  2,101,761  366,364 

Stor-e  .  2,321,039  408,382  2,005,466  313,168 

tStor-S  .  599,293  205,544  709,929  160,029 

Grond  Totol  .  8,974,261  1,247,435  9,123,085  912,809 


WEST  PALM  BEACH,  FLA. 

Post-m  .  2,360383  96,775  2,137,652  45,030 

rimes-e  .  2,055,343  96,390  1,862,106  45,198 

‘Post  Times-S  .  1,016,082  _  1,085,407  _ 

Grond  Totol  .  5,432,008  193,165  5,085,165  90,228 

NOTE:  Post-m  and  Times-e  hove  o  combined  Soturdoy  edition;  linoge  is  only 
shown  in  the  Post-m. 

NOTE:  Post-m,  Times-e  and  Post  Times-S  changed  from  eight  to  six-column 


Oct.  1,  1975. 

WHITE  PLAINS,  N.Y. 

Reporter  Dispotch-e  ....  1,718,133  329,302  1303,259  279,898 

WICHITA,  KANS. 

Eogle-m  .  2,212,565  219,167 

Beocon-e  .  942,401  136,396 

'Eogle  Beocon-S  .  668,447  32,352 

Grond  Totol  .  3,823,413  387,915 


NOTE:  Eogle-m  ond  Beocon-e  has  o  combined  Saturday  edition;  linoge  is 
only  shown  in  the  Eogle-m. 

NOTE:  Eagle,  Beacon  and  Eagle  Beacon  changed  from  eight  to  six-column 
Apr.  1,  1976;  not  measured  by  Medio  Records  in  1975. 
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ALBANY,  N.Y. 

Times-Union-m  .  1,672,136  1,451,283 

Knicherbocher  News-e  . .  1,283,203  1,124,150 

Times-Union-S  .  723,377  884,778 

Grond  Totol  .  3,678,716  3,460,211 

BANGOR,  AAAINE 

News-m  .  1,353,675  1,267,855 

BURLINGTON,  VT. 

Free  Press-m  .  1,735,216  1336,010 

CHILLICOTHE,  OHIO 

GozeHe-e  .  1,037,092  1,011,094 

NOTE:  Includes  inserts:  245,616  lines  in  1976;  168,560  lines  in  1975. 

COLUMBUS,  NEB. 

Telegram-e  .  817,684  687,666 

NOTE:  Includes  preprints— 83,496  lines  in  1976;  64,708  in  1975. 

DAVENPORT,  IOWA 

Quod-City  Times-e&m  ...  2,995,034  2,732,940 

Quod-City  Times-S  .  694,680  866,460 

Grond  Totol  .  3,689,714  3,599,400 

DES  MOINES,  IOWA 

Register-m  .  669,548  156,446  664,214 

Tribune-o  .  1,142,719  1,038,969 

Register-S  .  616,411  92,326  660,196  113,946 

Grond  Total  .  2,428,678  248,772  2,363,379  113,946 

NOTE:  Register  and  Tribune  changed  from  8  to  6  columns  Jon.  4, 1 976;  Both 
1975  ond  1976  figures  shown  obove  ore  on  6-column  basis. 
EDMOF4TON,  ALTJh. 

Journol-e  .  4,734,503  3,790,588 

FORT  COLLINS,  COLO. 

Colorodoon-eS  .  1,584,030  1,339,744 

NOTE:  Includes  inserts— 233,576  lines  in  1976;  101,136  lines  in  1975. 

FORT  WAYNE,  IND. 

Journol-Gozette-m  .  1,622358  1,560,146 

News-Sentinel-e  .  2,160,242  1,942,388 

Journol-GozeHe-S  .  675,374  508,144 

Grand  Totol  .  4,458,174  4,010,678 

FORT  WORTH,  TEX. 

Stor-Telegrom-m  .  2,068,724  1,960,448 

Stor-Tologram-e  .  2,427,896  2,478,392 

Stor-Telegram-S  .  1,103,732  1,197,686 

Grond  Totol  .  5,595,352  5,636,526 

FREMONT,  NEB. 

Tribune-e  .  917,266  698,432 

NOTE:  Includes  inserts — 144,480  hnes  in  1976;  137,256  lines  in  1975. 

GREENVILLE,  S.C. 

News-mS  .  2,380,686  2,225,216 

Piedmonl-e  .  1,561,490  1,531372 

Grond  Totol  .  3,942,176  3,756,788 

INDIANAPOLIS,  IND. 

Stor  m  .  2,855,937  2365,851 

News-e  .  2,368,506  2,062,359 

Stor-S  .  1,423,640  1,598,312 

Grond  Totol  .  6,648,083  6,226,522 

IOWA  CITY,  IOWA 

Press-Citizen-e  .  999,320  876,120 

NOTE:  Includes  inserts — 130,900  lines  in  1976;  135,660  lines  in  1975. 

KANSAS  CITY,  MO. 

rimes-m  .  2,085,829  1,939,616 

Store  .  1,038,508  108,871  939,136  164,639 

Stor-S  .  1,196,949  1,236,873  _ 

Grand  Totol  .  4,321,286  108,871  4,115,625  164,639 

KITCHENER-WATERLOO,  ONT. 

Record-e  .  2,855,369  2,4n,604 

LETHBRIDGE,  ALTA. 

HeroU-e  .  1,449,514  1,098,866 

LINCOLN,  NEB. 

Journol-Stor-dBS  .  2,082,514  1,865,514 

NOTE:  Includes  inserts — 276,374  lines  in  1976;  140,294  hnes  in  1975. 

LOUISVILLE,  KY. 

Courier-Jouraol-m  .  2,155371  2,206,558 

Times-e  .  2,643,898  2374,771 

Courier  Journal  &  Times-S  1,391,502  1  325,051 

Grand  Totol  .  6,190,971  6,306,380 


NOTE:  ROP  Disploy  Linoge  published  on  6-column  bosis,  but  converted  to 
8-column  bosis  above.  Clossified  pubhshed  ond  reported  above  on  10- 
column  bosis. 

IMADISON,  WIS. 

Copitol  Times-e  .  2,349,686  2,046,408 

Wis.  Stole  Journol-m  . .  .  2,439,724  2,061,031 

Wis.  State  Journol-S  ....  662,788  775,390 

Grand  Total  .  5,452,198  4,882,829 

NOTE:  6-column  poges  hove  been  converted  to  8-column  figures. 

(Continued  on  page  28) 
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NY  Post  to  install 
electronic  system 

The  New  York  Post  has  signed  a  letter 
of  intent  to  purchase  a  Model  2550  copy 
processing  system  from  Harris  Corp.’s 
Composition  Systems  Division,  Mel¬ 
bourne,  Fla. 

Post  general  manager  Byron  S.  Green¬ 
berg  said  the  system  will  be  installed  this 
December  under  Phase  One  of  a  shift 
from  hot  metal  to  cold  type  production  at 
the  505,757-circulation  afternoon  paper. 

The  system  will  include  the  2550  con¬ 
trol  unit  with  %  thousand  bytes  of  mem¬ 
ory.  two  66  million  byte  disc  drives  and 
six  Harris  1520  video  display  terminals. 

In  addition,  the  Post  plans  to  purchase 
a  Harris  2520  copy  processing  system 
which  will  provide  back-up  for  the  prim¬ 
ary  processor  and  otherwise  be  used  in 
such  business  applications  as  payroll, 
accounts  payable,  accounts  receivable 
and  general  ledger. 


The  back-up  system  will  include  a  2520 
control  unit  with  %  thousand  bytes  of 
memory,  two  2.4  million  byte  disc 
drives,  a  card  reader  and  a  500  line-per- 
minute  printer. 

Current  plans  call  for  the  2550  to  be 
used  as  a  production  system.  Editorial 
copy  will  be  entered  on  two  optical 
character  recognition  scanners  after 
conversion  to  scannable  format  in  the 
Post’s  composing  room.  Initially  six  1520 
VDT’s  will  be  installed. 

In  addition,  five  incoming  wire  lines, 
including  AP  “A”  and  financial,  Chicago 
Daily  News,  Chicago  Sun-Times  and 
Los  Angeles  TimesIWashington  Post, 
will  be  connected  directly  to  the  2550 
system. 

The  2550  will  be  able  to  drive  three 
phototypesetters  simultaneously.  Two 
Harris  2200  display  advertising  layout 
systems,  each  with  two  terminals,  are 
currently  used  to  prepare  some  of  the 
Post’s  display  advertising  in  cold  type. 
The  Post  expects  to  put  those  2200  sys¬ 


tems  on-line  to  the  2550  sometime  next 
year. 

Classified  advertising  will  also  be 
added  to  the  system.  Terminals  are  plan¬ 
ned  for  installation  in  the  Post’s  news¬ 
room,  by  the  end  of  1977. 

Acquires  N.J.  weekly 

The  Sentinel,  a  weekly  circulating  in 
lower  Gloucester  County,  N.J.,  has  been 
acquired  by  Newfranklin  Publishing  Co., 
a  newly  established  firm  based  in 
Franklinville. 

Ellie  and  Johannes  Girsang,  the  new 
publishers,  said  the  acquisition  does  not 
include  the  commercial  printing  business 
of  Franklin  Printing  Co.,  Inc.,  former 
publishing  firm  of  the  newspaper. 

Louis  W.  Caccese,  former  publisher, 
will  continue  to  engage  in  commercial 
printing  and  type  composition  for  the 
trade  and  will  remain  president  of 
Franklin  Printing  Co.,  Inc. 


Linage — iCont'd from  page  27) 


1976  1975 

FULL  RUN  PUT  RUN  FUU  RUN  PART  RUN 


MEMPHIS,  TENN. 

Comimrcnl  Vptol-iii  .  ..  2,538JQ  2,327,136 

Pre»-Scimitor-«  .  1,970,318  95,638  1,578,346  78,092 

ComiiMrciol  *|ip«l-5  ...  1,156,694  1,135,960 

Croud  To«ol  .  5,665,534  95,438  5,041,442  78,092 

(MERIDEN,  CONN. 

Rocord-m  .  1,046,822  1,011,224 

Jouraol-t  .  998,676  979,916 

Grofid  Total  .  2,045,498  1,991,140 

MONROE,  LA. 

WorU-n  .  1,236,042  1,222,924 

Nowi-5lor,o  .  1,185353  1,139,274 

World-5  .  421,755  537,009 

Croud  Tolol  .  2,843350  2,899,207 

PAONTREAl,  QUE. 

Coiolto-m  .  1,437,906  2,515308 

5tor-o  .  3,271,531  ^o  Nolo 

U  Dowir-m  .  385,736  409,790 

U  Kmonchc-Mal<ii-5  ...  361,993  459,185 


NOTE:  5tar  not  poblisltod  Moy  30  thro  Joly  9  mclmioo. 

NOTE:  Lo  Dimondio-Motin  includos  "Porypoctivo"  and  insorts;  38,277  linos 
in  1976;  54313  Enos  in  1975 


NASHUA,  N.H. 


Telegraph**  . 

1357,262 

NEWPORT  NEWS,  VA. 

1329,015 

Prass-m  . 

.  2,088,352 

1,972,362 

fiines-HeroU-e  . . . 

.  1,908,718 

1,753318 

Press-S  . 

.  998348 

1,010,114 

Grotid  Total  .  .  . 

.  4,995,718 

NOKPOLK,  VA. 

4,736,004 

Viryinio-Pdet-fn 

2,689,958 

2321313 

Lod^r.5lor-o  _ 

.  2380,308 

2,253,405 

VirgifliO'Pilet'S  .  .  . 

.  1,446,614 

1,172,913 

Grond  letol  .  .  . 

.  6,716,880 

NOtTH  BAY  ONT. 

6346331 

Nugget-e  . 

.  1,139313 

NORTH  PLATTE,  NEB. 

1,078322 

Telegrem-e-sot.-in 

.  756,090 

871,285 

NOTT:  Inclodes  Family  WeeUy:  26,654  Kfies  in  1976;  35,994  lines 
OAKLAND,  CALIF. 

Tribune-e  . 

.  2,274319  552,108 

2,084,967 

Tribune-S  . . 

.  947,719 

1,076,060 

Grand  Total 

.  3,222,538  552,108 

3,161,027 

NOTE:  5ondoy  includos  Porodo  ond  Comics:  60376  Enos  io  1976;  61,289  Enos 
in  1975. 

OODEN,  UTAH 

5tondord  Eiominor-o  1332,150  1,469,352 

5tondard  Eiominor-S  .  . .  630,122  756388 

Grand  Total  .  2,262,272  2,225,940 

NOTE:  Sundoy  includos  Family  WooUy:  52348  Enos  in  i976;  58,786  Enos  in 
1975 

OKLAHONUL  CITY,  OKLA. 

OElolioman-m  2,007,810  503,604  1,738,059  423330 

Timos-o  .  1,860,802  375,105  13T4,M0  390,978 

OEIoliomon-5  .  13223T4  1,163368 

Grand  Total  .  4391,286  878,709  4,476,917  814.608 


OIWAHA,  NER. 


War4d-Horald-m,o,S  . . 

..  3385362 

3,128,468 

ORAPlOE  COUNTY, 

CALIF. 

Sonta  Ano  ll*gister>m  . 

4319,400 

3389,754 

Sonte  Aim  Register-e 

. .  4319,400 

3,589,754 

Santo  Ane  Register-S 

1306347 

1,450389 

Grand  Total  . 

..  5,326,247 

5,040343 

NOTE:  All  Doy  Nowspopor,  mto  sold  in  comkinolion;  Porodo  Enopo  is 
includod  o^uo. 


1976  1975 

FUU  RUN  PUT  RUN  FUU  RUN  PART  RUN 

OTTAWA,  ONT. 


LeDroft-e  . 

.  2,387,331 

2,179,585 

R*p«blic*m  . 

Goiette-e  . 

Republic-S  . 

Grand  Totol  . . . 

PHOENIX,  ARIZ. 

.  3,777,242 

.  3,811,864 

.  1,352,862 

.  8,941,968 

3,499,482 

3,490,340 

1391,432 

8,681,254 

PORTLAND,  MAINS 

Prats-HeraU<m  .  1,252,855 

Eipross-o  .  1,247,445 

T*legrom-S  .  660,952 

Grand  Total  .  3,161,252 

NOTE;  Svndey  inclvdes  Porodo. 

1374,916 

1,261,842 

621388 

3,158,646 

0r*9onion*m*S  . . . 
Oregon  iournoi-e 
Grond  Totol  . . . 

PORTLAND,  ORE. 

.  U71,976 

.  559,146 

. .  2,131,122 

1,484,210 

452,004 

1,936,214 

Jowmol‘e,S  . 

POUGHKEEPSIE,  N.Y. 
.  2,380,630 

2,574,712 

NOTE:  Includos  insorts  568,288  Enos  in  1976;  654,976  Enos  in  1975. 
READING,  PA. 

Tunos-myEoplo-o  .  1304316  1.337352 

E09I0-5  .  660,765  724,588 

Grand  Total  .  2,164.781  2,062,240 

RENO,  NEV. 

GoioNo  8  J«uniol-m,o85  3,781,568  3,304,000 

NOTE  Includos  insorts— 840,392  Enos  in  1976;  604,408  Enos  in  1975 

RICHMOND,  VA. 

Timos-OispatcE-m  .  1,761,994  1393,202 

No«s-Loodor-o  .  1,824,173  1  368.828 

Tiinos-Diipotch-5  .  1,116,288  1,195,219 

Grand  Total  .  4,702,455  4357,249 

NOTE:  Port-run  ond  comics  not  includod. 

ST.  CLOUD  A  LITTLE  FALLS,  MINN. 

Timos  8  Transcripl-o  .  .  .  1374,726  2,059,904 

NOTE:  Includos  insorts— 303,408  Enos  in  1976;  389312  Enos  in  1975. 
SALINAS,  CALIF. 

CoElornio-o  .  2,065,112  1,806,224 

NOTE:  Includos  insorts— 541,800  Enos  in  1976;  418,992  Enos  in  1975. 

SANTA  BARBARA,  CALIF. 

No«s-Prost-o,5  .  2,296,182  2356,229 

NOTE:  Porodo  Enopo  not  includod. 

SCOTTS  BLUFF,  NEB. 

5tar  Horold-m5  .  857330  860.351 

NOTE:  Includos  Fomily  Wookly;  1976:  50359  Enos;  1975:  73,071  Enos. 
SEATTLE,  WASH. 

Post-IntoKponcor-m  ....  1334,166  1,371326 

Posl-lntolEponcor-5  ....  490,218  506,123 

Grand  Total  .  2,054,384  1377,449 

Timos-o5  .  3,771,936  3336,484 

NOTE:  Post  cEonpod  from  8  to  6  columns  in  Jon.  1976.  All  Post  linopo  Tipuros 
sEoum  obovo  Eovo  boon  convortod  to  6  column  bosis. 

SIOUX  FALLS,  S.D. 

Arput-Uador.0.5  .  1,913,870  1,869,490 

NOTE:  Includos  insorts— 292,320  Enos  in  1976;  364372  Enos  in  1975. 

SOUTH  BAY  (TORRANCE),  CALIF. 

5eulE  Boy  8roon-o  ....  3,136,686  2,826,474 

SPOKANE,  WASH. 

5poEosmon-Rovio«-m  ...  1,468,758  1  318,223 

CEronicU-o  .  1385,378  1,466,080 

5poEotfflan-Rouiow-5  . . .  796,1 10  820,505 

Grand  Total  .  3,850,246  3,604,808 

NOTE:  5unday  includos  Porodo  Enopo. 

STOCKTON,  CALIF. 

Rocord-0.5  .  2,358338  2,038352 

NOTE:  Includos  insorts— 664308  Enos  in  1976;  356,384  Enos  in  1975. 


1976  1975 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

TACOAAA,  WASH. 

Nows  Tribuno-o  ond 


Tribune  &  Ledger-S 

...  3,014,186 

2,370.634 

TOLEDO,  OHIO 

Times-m  Ceosed  PubKcotion  July  18,  1975 

Blod*-e  .  2,320,616 

2,084,055 

Blodo-5  . 

...  1,089,779 

1,150,436 

Grand  Totol  . 

...  3,410,395 

3,234,491 

NOTE:  6lode*eA$  chonged  Irom  8  to  9  columns  beg.  May  1.  1976 

Doily  Copitohm  . 

TOPEKA,  KANS. 

...  1,633,912 

1,479,114 

Stot*  Joumol-e  . . . . 

...  1,406,202 

1,304,072 

CopitoUieurnol-S  . . . 

. . .  567,420 

578,039 

Grand  Totol  . 

.  .  3,607.534 

3,361,225 

Stor-e  . 

TOROP4TO,  ONT. 

.  4,873,424 

4,247,608 

Sun*mS  . . 

1,349391 

847,800 

Stor-m  . 

TUCSON,  ARIZ. 

...  2329,277 

2349,743 

Citizen**  . 

...  2,892,344 

2.554,916 

Star-5  . 

. . .  820,190 

904,249 

Grand  Totol  . 

...  6,541,811 

6,008.908 

World-m  . 

TULSA,  OKLA. 

..  1,774,575 

1386.174 

Tribune**  . 

...  1,814,044 

1,617389 

World-S  . 

. . .  638,980 

741,722 

Grand  Totol  . 

...  4,227399 

3.945.485 

NOTE:  Fipuras  oil  bosod  on  6  column  (9  column  clossUiod).  1975  Epuras 
convortod  to  somo. 

VANCOUVER,  B.C. 

Sun-0  .  4,763,358  4,274,356 

NOTE:  Includos  Wookond  AEopocino.  All  Epuros  on  6-columo  lormot. 
VISALIA,  CALIF. 

Timos-DtIta-o  .  1,787,492  1  334,302 

NOTE:  Includos  insorts— 606,816  Enos  in  1976,  440,664  Enos  in  1975. 


News*Sun*e  . 

WAUKEGAN,  ILL. 

.  1,920,982 

1,751300 

Times-Leoder-News* 
Record-All  Doy  . . 

WILKES-BARRE,  PA. 

.  1,552,934 

1,450,893 

Independent-S  . . . 

.  478,801 

694,371 

Grond  Totol  . . . 

.  2,031,735 

2,145,264 

NOTE:  lndep*ndent-S  includes  Porode:  51,820  lines  i 

n  1976;  56,423 1 

1975.  Meosured  by  Advertising  Checking  Rureou,  Inc. 

News/Journol 
(mAe-mon.  to  fri.) 

WILMINGTON,  DEL. 

....  1,095,878 

1,244,418 

News  iournol’S 

.  471,968 

332,962 

Grond  Total  . . . 

.  1,567,846 

1,577,380 

Stor*News-AII  Day 

WILMINGTON,  N.C. 
.  2,065,699 

1,958,196 

Star-Nows-S  . 

Grand  Totol  . . . 

.  244,967 

.  2,310,666 

1,958,196 

Stor-e  . 

WINDSOR,  ONT. 
.  2,369,614 

2,166333 

Tribune**  . 

WINNIPEG,  ARAN. 

.  2,628,389 

1,823,808 

Journol-m  . 

WINSTON-SALEM,  N.C. 
.  1,842,316 

1,459,206 

Twin  City  Sentin*l*e 

....  1309,690 

1,310,218 

Journal-Sent  inel*S 

.  706342 

667,912 

Grond  Total  . . , 

.  4,058,348 

3.437,336 

NOTE:  Port-run  ond 

Telegrom*m  . 

comics  not  includod. 

WORCESTER,  MASS. 
.  1,085,193 

960,186 

Gozette-e  . 

.  1,219376 

1,055,915 

T*legram*S  . 

.  987,735 

1,130366 

Grond  Totol  . . , 

.  3,292304 

3,146,997 
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Deaths  Radio  exec  buys  NJ.  weekly 


Benjamin  McKelway,  former  editor  of 
the  Washington  (D.C.)  Star,  died  last 
week.  He  was  80. 

McKelway  joined  the  Star  as  a  copy 
reader  in  1920  and  worked  his  way  up  the 
ladder.  In  1946,  he  became  the  first 
non-member  of  the  founding  families  to 
be  named  editor  of  the  Star.  He  retired 
from  that  post  in  1963. 

During  his  career  he  was  a  spokesman 
for  the  news  media  as  president  of  the 
Associated  Press  and  the  American  Soc¬ 
iety  of  Newspaper  Editors,  as  chairman 
of  the  advisory  board  of  the  American 
Press  Institute  and  as  an  active  member 
of  the  American  Newspaper  Publishers 
Association. 

Upon  his  retirement  from  the  position 
as  editor  in  1963,  he  was  named  editorial 
chairman  of  the  Star  and  elected  a  senior 
vicepresident  of  the  company.  He  served  | 
on  the  board  until  the  Star  company  was 
purchased  by  Joe  L.  Allbritton. 

★  *  * 

Robert  Alexander  Travis,  a  leader  in 
the  field  of  color  printing,  died  last  week. 
He  was  78. 

Travis  was  co-founder  of  Intaglio  Ser¬ 
vice  Corporation  and  founder  and  presi¬ 
dent  of  Cylinder  Plating  Corporation, 
Comic  Section  Advertising  and  Color 
Production  Service,  a  producer  of  print¬ 
ing  materials  for  nationally  syndicated 
newspaper  advertisers. 

He  also  invented  a  glass  fiber  matrix 
used  in  multi-color  newspaper  printing. 

California  daily  paper 
adds  Sunday  edition 

The  Victorville  (Cal.)  Daily  Press  has 
started  a  Sunday  edition  and  until  Oc¬ 
tober  1  is  circulating  the  paper  at  no  addi¬ 
tional  increase  to  its  $2.35  per  month 
home  delivery  subscription  rate. 

On  October  1,  the  monthly  subscrip¬ 
tion  price  will  be  raised  to  $3.  The  street 
sale  price  of  the  new  Sunday  edition — 
25-cents — was  effective  immediately. 

• 

Darr  to  speak 

James  F.  Darr,  vice  president  for  com¬ 
munications  at  United  Press  Internation¬ 
al,  will  speak  on  the  opening  day  of  the 
I  FRA  Congress  and  Expo  September  20- 
23  in  Montreux,  Switzerland. 

I  FRA  is  the  technical  production  as¬ 
sociation  of  the  International  Federation 
of  Newspaper  Publishers  and  Editors  and 
the  International  Newspaper  and  Color 
Association. 

Darr’s  subject  will  be  “Newspapers 
and  News  Agency — an  Old  Couple  Start¬ 
ing  a  New  Honeymoon.” 


Straus  Communications,  Inc.  has  ac¬ 
quired  the  suburban  weekly  newspaper 
the  Cranford  (N.J.)  Citizen  and  Chroni¬ 
cle  from  Wallace  and  Mary  Louise 
Sprague. 

Straus  Communications  is  headed  by 
R.  Peter  Straus,  president  of  WMCA 


radio  in  New  York  City  and  his  wife 
Ellen  Sulzberger  Straus. 

Diane  Straus  Tucker,  formerly  an 
editorial  assistant  at  New  York 
Magazine  and  an  associate  editor  at  the 
Village  Voice,  has  been  appointed 
executive  editor  of  the  paper. 


Why  we  can  set  our 
Publishers  Libel  Insurance 
policy  entirely  in  10  point 
(or  larger)Times  Roman,  leaded! 

And  the  whole  thing  on  I'k  legal  size  pages. 

Forty  years  ago,  our  Publishers  Libel  Insurance  policy  had  more 
exclusions  than  it  did  coverage.  Today,  there’s  only  one  exclusion 
left;  Commercial  printing  for  third  parties.  And  you  can  have  that,  too. 
for  a  small  extra  premium. 

That's  what  experience  will  do  for  you.  That’s  why  2Vi  pages  of  10 
point  leaded  Times  Roman  (same  as  this  ad)  are  more  than  enough 
to  include  all  the  details. 

Here  are  the  facts  of  life,  about  libel  suits,  as  we’ve  developed  them 
in  more  than  40  years  of  underwriting  Libel  Insurance  policies: 

Iln  any  given  month  or  year,  it’s  probably  not  going  to  happen 
•  to  you. 

2  If  you  publish  enough  issues,  over  enough  years,  it’s  bound  to 
•  happen. 

3  When  you  wind  up  in  front  of  a  jury,  that  group  is  going  to  try  to 
•  sock  it  to  you.  They  won’t  want  to  miss  the  opportunity  to  get 
even  for  your  bad  taste  in  comics. 

These  same  facts  of  life  make  Libel  Insurance  one  of  the  best  buys 
in  the  insurance  marketplace.  It’s  an  ideal  setup  for  economical 
coverage:  low  incidence  of  claims,  but  very  stiff  expenses  when  you 
have  to  go  to  court . . .  even  if  you  win. 

Much  like  Major  Medical.  You’ll  probably  only  need  it  once  or  twice, 
but  it’s  curtains  if  you’re  without  it  when  the  time  comes.  If  you  (or 
your  insurance  representative)  will  fill  out  and  mail  the  coupon,  we’ll 
respond  by  mail  (12  point  IBM  Elite)  with  full  details. 

Please  do  it  soon.  Some  malcontent  may  have  you  in  his  sights 
right  now. 

■  Publishers  Libel,  Department  B-9 
I  Employers  Reinsurance  Corporation 
■  21  West  lOth  Street 

B  Kansas  City,  Missouri  64105 

I  Please  tell  me  more  about  your  Publishers  Libel  coverage. 

I  NAME _ 

■  TITLE _ 

_  PUBLICATION _ 

*  ADDRESS _ 

I  CITY.STATE.ZIP _ - 

I  TELEPHONE _ 
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"Making  Energy:  An  Ugly 
Sort  of  Beauty" — An  ex¬ 
cerpt  from  a  six-picture 
layout  on  streets  surroun¬ 
ding  a  power  generating 
plant  to  be  published  by 
the  Gainesville  Sun  with  a 
textblock  by  the  photog¬ 
rapher. 


Opposite  corner- 

Portrait  of  a  Seminole  In¬ 
dian,  Mary  Buster — from 
Jim  Wright's  Orlando 
Sentinel-Star  assignments. 


In  May,  James  Wright  made  this  study  of  Bonita  Denny,  20,  and  her  daughter 
Kristy  as  the  mother  talked  of  her  life  as  a  terminal  leukemia  patient  and  one 
hope  that  her  husband  would  be  released  from  a  Georgia  prison.  Outpouring  of 
help  followed  the  Gainesville  Sun  story  and  photos  and  her  husband  Bobby  got 
a  reprieve.  The  photo  below  of  the  young  couple  is  from  Wright's  continuing 
coverage  of  the  tragic  story. 


■ 


t 


Lab,  college,  seminary  mix 
in  Wright  photojournalism 


By  Lenora  Williamson 

A  young  Georgia  State  College  student  who  felt  the  call 
of  two  careers — one  in  theological  study  and  one  in 
photography — turned  to  a  fulltime  career  in  news  photo¬ 
graphy  in  Florida. 

He’s  James  K.  Wright,  still  under  30,  and  one  of  four 
staff  photographers  at  the  Gainesville  Sun  for  the  past 
five  months.  Before  that,  he  worked  for  the  Orlando 
Sentinel-Star  after  spending  1972-73  as  a  freelancer  in 
Louisville. 

Jim  gives  “the  lion’s  share  of  the  credit  or  blame’’  for 
his  wanting  to  be  a  photojournalist  to  Don  Rutledge  of 
Atlanta,  a  former  Black  Star  staff  photographer  who  now 
works  for  both  Black  Star  and  the  Baptist  Home  Mission 
Board.  Rutledge  was  supervisor  when  Jim  worked  as  a 
photolab  technician  in  Atlanta  during  college. 

Out  of  college  in  1969  with  a  major  in  psychology,  Jim 
Wright  had  the  background  mix  of  technician  and  photo¬ 
grapher  for  the  Southern  Baptist  Home  Mission  Board, 
photographer  for  the  college  newspaper,  president  of  the 
Baptist  Student  Union,  and  musician  in  the  ROTC  band. 

He  went  up  to  New  York  Theological  Seminary, 
1970-71;  moved  to  the  Southern  Baptist  Theological 
Seminary  in  Louisville  for  a  year,  and  then  dropped  out 
of  seminary  study  to  freelance  in  photography.  From 
there  he  went  to  Orlando. 

(Continued  on  paf>e  34) 
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Battle  widens 

(Continued  from  page  8) 


week.  U.S.  News  c)t-  World  Report, 
Sports  Illustrated  and  New  York 
Magazine,  and  a  60-second  commercial 
will  run  at  least  four  times  daily  in  Sep¬ 
tember  and  October  on  1 1  local  radio 
stations. 

What  competition  for  the  Westchester 
market  is  this  heavy  promotion  campaign 
meant  to  ultimately  counter? 

First  off.  WRN  is  posing  a  challenge  to 
territory  traditionally  held  by  the  Sunday 
editions  of  the  News  and  the  Times. 
(Their  trade  ad.  in  fact,  claims  that  the 
Westchester  “mass  market  has  too  much 
class  for  the  Sunday  News  (it  misses 
over  half  the  households)  and  the  class 
market  has  too  much  mass  for  the  Sun¬ 
day  Times  (it  misses  seven  out  of  ten 
households  including  half  the  S20.0(X) 
and  over  group.)" 

Direct  competition 

The  Sunday  edition  of  the  N.Y.  News, 
in  particular,  will  offer  direct  competi¬ 
tion  to  WRN's  locally-oriented  news 
product. 

Under  publisher  Tex  James'  "multi- 
product  strategy."  aimed  at  tailoring  a 
specific  product  to  a  specific  geographic 


area,  the  News  has  included  a  separate 
wraparound  Westchester  “Living"  sec¬ 
tion  in  its  Westchester/Fairfield  (County. 
Connecticut)  and  Fairfield/Westchester 
Sunday  editions  since  the  early  '50's. 
Each  section,  according  to  Jack  Met¬ 
calfe,  assistant  to  the  editor,  runs  any¬ 
where  from  12  to  24  pages,  with  local 
advertising  and  local  editorial  “scattered 
throughout  as  the  news  hole  permits." 

And,  Metcalfe  said  last  week,  “expan¬ 
sion  of  (the  News’)  Sunday  Westchester 
coverage  is  certainly  in  the  planning 
stages.  We  hope  to  do  something.  It's 
been  under  discussion  for  a  long  time, 
and  will  not  take  place  coincidental  with 
the  start  of  Gannett’s  Sunday  papers.” 

With  its  attractive  advertising  package 
and  circulation  guarantee,  WRN,  sec¬ 
ondly,  seems  to  be  trying,  indirectly,  to 
broaden  the  penetration  of  its  daily  edi¬ 
tions. 

Once  again,  it  will  be  fighting  the 
major  metro  dailies.  In  this  case  resist¬ 
ance,  from  both  the  News  and  the  N.Y. 
Times,  will  probably  be  fierce. 

Since  the  early  ’70's  the  Times  has  run 
a  full  page  of  New  Jersey  news  in  its 
daily  paper  serving  the  suburban  New 
Jersey  market.  (A  number  of  suburban 
N.J.  counties  are  also  served  by  a  special 
edition  of  the  N.Y.  News.)  The  Times 
has  also  carried  a  separate  section  of 
New  Jersey  news  and  local  advertising  in 


its  Sunday  paper  since  then.  (A  similar 
Brooklyn-Queens-Long  Island  Sunday 
section  was  established  this  past  Feb¬ 
ruary.) 

This  fall  the  Times  plans  to  open  a 
satellite  printing  plant  in  suburban 
Carlstadt,  N.J..  where  it  will  start  to 
print  sections  of  its  Sunday  editions. 
This  facility  will  also  give  the  Times  the 
potential  capacity  to  produce  regional 
editions. 

It  has  been  suggested  that  the  Times  is 
considering  further  expansion  of  its  sub¬ 
urban  operation  to  include  a  separate 
Sunday  Westchester  section.  A  spokes¬ 
man  for  the  paper  said  last  week  it  would 
be  “fair  to  say  we’re  considering  it  along 
with  other  ideas.  We  have  to  be  open  to 
all  kinds  of  possibilities  in  the  suburbs. 
More  and  more  we  have  been  turning 
outward  to  the  suburbs.  We’re  consider¬ 
ing  lots  of  options  and  possibilities  and 
Westchester  is  one  of  them." 

Nor  does  the  increasingly  complex 
struggle  for  the  Westchester  market  end 
there. 

In  1975  Gannett.  WRN’s  parent  com¬ 
pany,  purchased  the  hairpress.  a 
43.50()-circulation  weekly  serving  the 
affluent  Connecticut  county  of  Fairfield, 
directly  adjacent  to  Westchester. 

Dolan,  asked  if  this  paper  might  even¬ 
tually  also  publish  a  Sunday  edition, 
said.  “Let  the  Fairpress  grow  as  it  de¬ 
serves  to  grow.  At  the  present  time  let  it 
operate  the  way  it  does  now.  But  I 
wouldn’t  foreclose  the  possibility  (of  a 
Sunday  paper)." 

Here,  as  in  Westchester.  WRN  could 
possibly  face  competition  from  another 
daily,  a  suburban  competitor  this  time. 
Newsday.  This  paper,  which  serves 
Long  Island,  another  sector  of  the  New 
York  metropolitan  market,  announced  a 
feasibility  study  of  a  southern  Fairfield 
edition  in  May,  1975.  Results  of  the 
study  have,  as  yet.  not  been  released. 

The  combinations  of  combatants  are 
endless,  as  the  fight  for  this  market  un¬ 
doubtedly  will  be. 

The  News’  Metcalfe  assesses  this  situ¬ 
ation.  as  well  as  similar  developments  in 
major  metro  areas  throughout  the  coun¬ 
try,  most  succinctly: 

“Rationally,  the  principal  competition 
we  feel  is  not  from  the  New  York  Times 
or  New  York  Post.  It’s  from  these  very 
successful  suburban  papers.  And  unless 
we  fight  like  hell  they  will  erode  our  cir¬ 
culation." 


Four  A’s  adds  duo 

The  American  Association  of  Adver¬ 
tising  Agencies  has  elected  two  agencies 
to  membership.  The  new  members  in¬ 
clude;  Hackenberg,  Normann  and  As¬ 
sociates  of  Chicago,  III.  and  Nationwide 
Advertising  Service,  Inc.  of  Cleveland, 
Ohio. 
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HANK  GRANT 
GEORGE  CHRISTY 
RICHARD  HACK 
RADIE  HARRIS 


The  happenings  on  both  sides  of  the  stage  door 
provide  the  grist  for  BROADWAY  BALLYHOO. 


BOB  SEIZER 


SPORTS  CASTS  deals  with  sports  from  an 
entertainment  point  of  view. 


DIANNE  BENNETT 
MARK  TAN 


ARTHUR  KNIGHT 


SOUNDTRACK;  Music,  contemporary,  classic  or  soul. 

LAS  VEGAS  BEAT  reveals  everything  that's  news 
with  the  night  club  crowd. 

This  noted  critic  reviews  the  movies  as  they  are 
released,  and  offers  weekly  critiques. 

Interviews  with  Hollywood  superstars  .  .  . 
Hollywood  Nostalgia  articles  .  .  .  Feature  articles  on  a  variety  of 
entertainment  subjects  ...  a  whole  page  of  business  news  fillers. 

Send  today  for  a  free  Hollywood  Reporter  Syndication  Package.  Run 
the  material  in  your  entertainment  section  and  check  reader 
response.  We  think  you  too  will  want  to  join  the  growing  list  of 
subscribers  to  this  unique,  complete  service. 

FOR  ENTERTAINMENT  FEATURES  ...  CO  HOLLYWOOD! 
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Syndicates 


By  Lenora  Williamson 


WomenPoll  national  surveys  that  are 
the  basis  for  feature  newspaper  columns 
offered  by  WomenPoll,  inc.,  an  inde¬ 
pendent  research  and  survey  organiza¬ 
tion  in  Philadelphia,  first  appeared  last 
May  in  the  Philadelphia  huptirer.  Sub¬ 
scribers  now  include  papers  across  the 
country. 

The  weekly  column  of  approximately 
600  words  plus  some  numerical  tables 
grows  out  of  interviews  conducted 
through  a  division  of  WomenPoll  called 
WomenPanel.  Techniques  include  tele¬ 
phone  and  mail  surveys  and  direct  inter¬ 
viewing. 

The  originator  of  the  Philadelphia 
based  firm  is  Irvin  Penner,  a  market  re¬ 
search  executive  and  graduate  of  the 
University  of  Pennsylvania’s  Wharton 
School.  In  formulating  the  design  for  the 
national  surveys  of  women  opinion  he 
was  joined  by  Dr.  Scott  Armstrong, 
an  associate  professor  at  Wharton. 

Survey  topics  discussed  in  columns  or 
to  be  asked  about  in  up-coming  surveys 
include  capital  punishment,  money  mat¬ 
ters,  health  care,  politics,  religious  be- 


James  J.  Kilpatrick,  columnist,  author 
and  former  editor  of  the  Richmond  (Vo.) 
News  Leader,  will  receive  the  Public  Re¬ 
lations  Society  of  American  Old  Domin¬ 
ion  Chapter's  Thomas  Jefferson  Award 
for  Public  Service.  The  award  dinner  will 
be  held  in  Richmond  October  5.  Kilpat¬ 
rick  began  his  newspaper  career  in 
1941  as  a  reporter  for  the  News  Leader 
and  became  editor  in  1949. 

In  1964,  while  still  in  Richmond,  Kil¬ 
patrick  began  writing  his  3-a-week  col¬ 
umn,  "A  Conservative  View."  Two  years 
later  he  moved  to  Washington  and  now 
works  from  his  home  office  in  the  Blue 
Ridge  Mountains,  80  miles  west  of  the 
capital.  He  is  also  a  regular  commen¬ 
tator  for  CBS  and  its  Washington  tv  af¬ 
filiate. 


liefs,  preferred  birth  control  methods. 

One  interesting  result  of  a  current 
question  as  to  whether  women  would 
move  to  a  different  part  of  the  country  if 
they  had  the  chance  was  that  almost  half 
of  them  said  they  would  move. 

WomenPoll  is  located  at  Park  Towne 
East,  2200  Benjamin  Franklin  Parkway, 
Philadelphia,  Pa.,  19130. 

*  *  * 

Newspaper  Enterprise  Association 
will  introduce  the  Reverend  Robert  H. 
Schuller  of  Garden  Grove  Community 
Church  in  Southern  California  as  a  daily 
newspaper  columnist  this  month  as  he 
writes  his  new  “possibility  thinking" 
capsule. 

Reverend  Schuller  teaches  “possibil¬ 
ity  thinking"  as  an  approach  to  life  to  his 
8,000-member  congregation  and  also  to 
television  audiences  across  the  country 
through  his  weekly  program,  “Hour  of 
Power.” 

NEA  is  introducing  the  175-word- 
capsule  of  inspirational  guidance  to  full 
service  clients  five  times  a  week  with  a 
Sunday  column  of  450  words. 

The  49-year-old  minister  says  that  his 
collection  of  success  stories  through 
possibility  thinking  includes  his  own 
story.  He  was  an  Iowa  farm  boy  who 
wanted  to  be  a  preacher.  His  missionary 
uncle  had  predicted  he  was  destined  for 
the  ministry. 

The  young  student  entered  the  West¬ 
ern  Theological  Seminary  of  the  Re¬ 
formed  Church  in  Holland,  Michigan. 
His  first  pastoral  assignment  was  with  a 
suburban  Chicago  church,  and  he  in¬ 
creased  the  membership  from  38  to  400 
people  in  less  than  five  years  and  then 
headed  West  in  1955.  He  directed  his 
efforts  toward  creating  a  big  regional 
church,  beginning  with  renting  a  drive-in 
theater  at  Garden  Grove  for  his  services. 

Reverent  Schuller  now  has  a  drive-in, 
walk-in  church  complex  that  includes  a 
14-story  office  and  classroom  building. 

♦  ♦  * 

Syndicated  low-calorie  cooking  col¬ 
umnist  Barbara  Gibbons,  who  writes 
“The  Slim  Gourmet”  for  United  Fea¬ 
tures,  went  to  Boston  to  appear  in  a 
promotional  film  for  the  New  England 
Fresh  Fish  Association,  an  industry 
group. 

Barbara  demonstrated  how  to  shop, 
store,  and  cook  fresh  seafood,  and  how 
to  prepare  a  patio  clambake.  “1  played 
second  banana  to  a  cherrystone,”  the 
columnist  reports.  “But  they  say  fish 
stories  are  big  box  office.  Look  at 
‘Jaws’.” 

This  month,  the  newswoman  goes  on  a 
coast-to-coast  television  tour  promoting 
“The  Slim  Gourmet  Cookbook”,  to  be 
published  September  8th  by  Harper  & 
Row,  New  York. 
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Photography 

(Coniinid’cl  from  pai;e  31) 


Admitting  the  necessity  for  feature  photography  (he 
says  there's  not  all  that  much  happening  in  the  way  of 
hard  news  around  Gainesville)  and  doing  very  well  at 
it — in  particular  the  portrait/personality  categories.  Jim 
Wright  looks  to  another  effort.  An  effort,  he  says,  to 
move  his  practice  of  photojournalistri  beyond  the  usual 
realm  of  entertaining,  illustrating  stories  and  document¬ 
ing  events  with  photos.  He  wants  to  deal  “with  real-life 
problems  photographically  and  get  into  the  area  of 
communicating  messages,  making  editoi  'al  comments. 

“.All  this  sounds  pretentious.  1  know,  and  1  don't  feel 
very  successful  at  it;  but  it's  a  direction  I  want  to  move 
in." 

He  mentions  following  the  whole  story  of  the  young 
mother.  Bonita  Denney,  stricken  with  leukemia.  (Photos 
shown)  .And  another  story  he  is  planning  to  show  in  depth 
the  situation  of  a  welfare  mother  and  her  family. 

Even  so.  the  list  of  photo  contest  places  and  honorable 
mentions  in  his  relatively  short  photojournalism  career  to 
date  illustrates  the  breadth  of  his  work,  encompassing 
sports,  color,  portrait,  portrait/personality,  spot  news, 
and  architectural/industrial  classifications. 


Sports  feature  "Frisbee 
Champ,"  at  Orlando. 


Dole  campaign  ad 
controversy  revived 

To  avoid  criminal  charges  against  five 
newspapers.  Republican  vicepresiden- 
tial  candidate  Bob  Dole  retroactively  au¬ 
thorized  S288..*'6  in  anti-abortion 
advertisements  as  contributions  to  his 
1974  Senate  re-election  campaign,  ac¬ 
cording  to  his  aides. 

The  small  ads  appeared  in  the  Kansas 
City  Star  A  Times,  several  weeklies  in 
suburban  Johnson  County.  Kansas,  the 
Topeka  Capital-Journal  and  the  Seneea 
(Kan.)  Courier. 

Newspapers  carrying  unauthorized 
political  ads  could  be  subjected  to  crimi¬ 
nal  charges.  Campaign-financing  laws 
imposed  a  spending  limit  on  Senate  can¬ 
didates  for  media  advertising  and  re¬ 
quired  that  all  newspaper  ads  supporting 
a  candidate  be  supported  by  him. 

.About  the  pro- Dole,  anti-abortion  ads. 
dominated  by  skull-and-crossbone  draw¬ 
ings.  Dole  administrative  assistant  Bill 
Wohitord  told  the  press  “they  were 
placed  without  our  authority"  by  an 
anti-abortion  leader.  That  leader.  Esther 
Surs  of  Shawnee  Mission.  Kan.,  said  she 
wasn't  commenting. 

Dole's  opponent  in  that  race,  former 
Rep.  William  R.  Roy.  a  gynecologist, 
who  said  he  had  performed  only  one 
abortion,  still  accuses  Dole  of  orchestrat¬ 
ing  the  ads  which  ran  the  weekend  before 
the  election. 

“We  halted  further  publication  of  the 
ads  right  away,  told  the  five  newspapers 
they  were  not  authorized  .  .  .  and  called 
all  the  papers  in  the  state  to  make  sure 
no  more  appeared."  said  Wohiford. 


“Then  to  make  sure  neither  w  e  nor  the 
newspapers  went  to  jail,  we  let  the  cost 
of  the  ads  go  in  the  records,  as  a  con¬ 
tribution.  It  was  all  publicly  reported  at 
the  time."  Wohiford  said. 

Ben  Diehl,  publisher  of  the  Seneca 
Courier,  said  he  recalled  getting  a  call 
from  the  Dole  headquarters,  which  told 
him  they  would  rather  he  didn't  run  the 
(skull-and-bones.  pro-Dole)  ad  again. 

Sam  Richardson,  who  was  an  assistant 
in  the  Dole  office  in  Washington.  D.C.. 
in  1974.  has  been  cited  as  giving  a  tenta¬ 
tive  okay  to  a  Johnson  County  San  ad. 
Richardson  is  now  the  publisher  of  a  new 
newspaper  in  Eurkeka.  Kan.,  the 
Greenwood  Pioneer  Post. 

The  Kansas  Republican  forces,  even 
though  they  generally  disapprove  of 
abortion  haven't  had  smooth  sailing  with 
the  Right-to-Life  movement  in  the  state. 
McDill  (Huck)  Boyd,  a  member  of  the 
Republican  National  Committee  and  a 
Kansas  newspaper  publisher,  said  “I 
know  the  Right-to-Life  was  ruled  out"  as 
far  as  Dole  approval  of  their  newspaper 
advertisements.  “The  Right-to-Life  put 
an  ad  in  before  the  (GOP)  convention 
which  we  disavowed." 

Some  of  the  reporters  looking  into  the 
Dole-newspaper  ad  story  have  included 
Nick  Horrock.  of  the  Washington  bureau 
of  the  iWu-  York  Times,  Laura  Scott,  a 
Kansas  City  Star  correspondent  in  To¬ 
peka  and  members  of  the  AP. 

Dale  T.  Palmer,  advertising  director  of 
the  Topeka  Capital-Journal,  acknow¬ 
ledged  that  his  ptiper  ran  the  now  con¬ 
troversial  “skull-and-crossbones"  ad. 
but  that  he  was  not  responsible  for  its 
going  into  the  paper.  “I  wasn't  handling 
political  advertising  then.  That  chap  is  in 
Germany." 


Four  journalists  get 
House  subpoenas 

The  House  ethics  committee  issued 
Congressional  subpoenas  August  25  to 
suspended  CBS  newsman  Daniel  Schorr. 
ViUafie  Voice  editor-in-chief  Clay  Eelker 
and  two  other  journalists  to  compel  their 
appearance  at  a  hearing  on  last  winter's 
unauthorized  disclosure  of  the  House 
Select  Committee  on  Intelligence  report 
on  the  C.l.A. 

Schorr  has  admitted  that  he  made  the 
report  available  to  the  Voice,  which  pub¬ 
lished  it  last  Eebruary.  but  has  refused  to 
disclose  his  source  for  it.  The  Intelli¬ 
gence  Committee,  under  Rep.  Otis  Pike, 
had  earlier  voted  to  keep  it  secret  to  pro¬ 
tect  national  security. 

It  is  expected  that  the  subpoenaed 
journalists,  who  also  include  Shelly 
Zalaznick.  former  senior  editorial  direc¬ 
tor  of  New  York  magazine  (now  Forbes 
managing  editor),  where  Eelker  is  also 
editor,  and  Aaron  Latham,  a  contributing 
editor  to  New  York  and  author  of  an 
introduction  to  the  report  also  published 
by  the  Voice,  will  appear  voluntarily 
before  the  committee.  The  hearing  is 
scheduled  for  September  15. 

• 

Agency  media  exec 
name  executive  vp 

Hans  L.  Carstensen.  Jr.,  director  of 
marketing,  media  and  research  at  N  W 
Ayer  ABH  International,  has  been 
elected  an  executive  vicepresident  of  the 
advertising  agency. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES  AVAILABLE 

ASTROLOGY 

ENTERTAINMENT 

FREDERIC  DAVIES,  international  as¬ 
trologer  (London  Evening  News),  daily, 
evening,  weekly  and  monthly  horoscope 
columns  available  at  competitive  prices. 
343  E.  51st  St.  (Suite  2E),  New  York, 
N.Y.  10022.  Ph:  (212)  755-6110  or 
757-6300. 

THE  HOLLYWOOD  REPORTER,  a  Holly¬ 
wood  tradition  for  47  years,  is  now  offer¬ 
ing  a  weekly  entertainment  package: 
movie,  TV,  jet  set  gossip;  celebrity  inter¬ 
views;  movie  reviews  and  show  business 
articles.  Send  today  tor  free  introductory 
package.  Hollywood  Reporter  Syndicate, 

6715  Sunset  Blvd.,  Hollywood,  Calif. 
90028. 

CHILDREN’S  FEATURES 

MEDICAL 

NOW  IN  200  NBVSPAPERS 

Created  by  Betty  Debnam 

Parents'  favorite  feature  for  children. 
Builds  readers  today  and  for  tomorrow. 

Call  or  write  today  for 
testimonials  &  details: 

MSC  FEATURES 

750  Third  Ave .  NVC  10017 

212-867-1112 

MAN  AND  MEDICINE— 700  words 
weekly  on  medical  and  pharmaceutical 
topics — now  available  directly  from  Doc¬ 
tor  Polk,  300  Half  Mile  Rd.,  Red  Bank, 

N.J.  07701. 

MONEY 

"MORE  FOR  YOUR  MONEY" 

Send  now  for  free  samples  and  low  rates 
on  this  practical  weekly  feature.  Readers 
respond.  Camera-ready.  Mike  LeFan, 
1802  S.  13,  Temple,  Tx.  76501. 

MOVIE  REVIEWS 

COMIC  STRIPS 

MINI  MOVIE  REVIEWS  (cartoon  illus¬ 
trated)— Great  for  entertainment  pages 
or  weekend  section.  Nowin  papers  coast 
to  coast  and  Canada.  Cineman  Syndi¬ 
cate,  7  Charles  Ct.,  Middletown,  N.Y. 
10940. 

MYRTLE  MULDOON,  a  very  funny  new 
comic  strip  to  be  released  January  1. 
Introductory  offer,  first  6  months  at  rate 
you  p^  for  your  cheapest  syndicated 
strip.  Samples  on  request.  Wetherholt 
Features,  4265  E.  Cantrell,  Decatur,  III. 
62521. 

WEEKLY  FEATURES 

CONSUMER 

"ADVENTURES  IN  FUN  "-Hobbies, 
projects  for  pre-teen  readers.  FULL  tab¬ 
loid  size  page.  Low  priced.  Flayer  Assoc., 

Box  431,  Ridgefield,  N.J,  07657, 

DEAR  EDITOR:  1.5  million  readers  can't 
be  wrong.  Let  yours  in  on  this  winner. 
See  my  ad  under  MONEY. 

EDITORIAL  CARTOONS  and  comment, 
church  directory  illustrations,  horo¬ 
scope,  movie  reviews,  crossword  puzzle, 
humorous  cartoons,  other  quality  fea¬ 
tures  for  the  weekly  editor  (offset  only). 
Prices  for  all  (11)  features  start  at 
$10.75,  based  upon  circulation. 

MARK-MORGAN  SYNDICATED 
FEATURES 

P.O.  Box  995,  Newman,  Ga.  30263 

Ph.:  (404)  253-5355 

DOGS  &  PETS 

CATS  AND  DOGS— News,  histories,  in¬ 
formation  on  care.  Copy  encompasses 
purebreds  as  well  as  the  loveable  “gar¬ 
den  variety."  Now  in  18th  year.  Samples. 
Box  1520,  Editor  &  Publisher. 

ANNOUNCEMENTS 

ANNOUNCEMENTS 

CARTOON  EDITORS 

NEWSPAPER  BROKERS 

Your  CARTOON  MARKET  news  printed 
free.  FUNNY  PAPERS,  2840  W.  59th  St., 
Chicago,  III.  60629.  ($2. 50/sample  copy.) 

BUYERS  AVAILABLE 

Many  financially  responsible  investors 
listed  in  our  files  are  interested  in  pur¬ 
chasing  good  solid  dailies  and  week¬ 
lies.  List  with  us  now  if  you  are  consid¬ 
ering  a  sale  or  merger. 

Don  Malcolm 

13601  Preston  Road.  Suite  417 
Dallas,  Texas  75240 
(214)  233-4334  (214)  324-4231 

DOUBLEDAY  MEDIA 

Brokers  of 

Radio,  TV,  CATV  and  Newspapers 

NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  ESTATE  TAX.  partner¬ 
ship,  loan,  depreciation  and  insurance 
purposes  Sensible  fees.  Brochure.  Marion 
R.  Krehbiel,  Box  88,  Norton,  Kans.  67654, 
or  Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 

NEWSPAPER  BROKERS 

SYD  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers" 
SALES.  SERVICE,  MANAGEMENT 
5464  Government  Blvd. 

Mobile,  Ala.  (205)  666-0893 

WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.O.  Box  490,  Gadsden,  Ala.  35902 

Ph.  (205)  546-3356 

SNYDER  NEWSPAPER  BROKERS 
Joseph  A.  Snyder.  Broker 

136  E.  Honolulu 

Lindsay.  Cal,  93247  (209)  562-2587 

ANNOUNCEMENTS 


NEWSPAPER  BROKERS 

CONFIDENTIAL  NEGOTIATIONS 
for  purchase  and  sale  of 

Daily  NEWSPAPERS  Weekly 

W.  B,  GRIMES  &  Co. 

National  Press  Building 
Washington,  D.C.  20045 
(202)  NAtional  8-1133 

T’S  NOT  THE  DOWN  PAYMENT  that  buys 
the  newspaper— it’s  the  personality  and 
ability  of  the  buyer.  This  is  why  we  insist  on 
personal  contact  selling. 

LEN  FEIGHNER  AGENCY 

Sid  Smith,  President 

Box  189,  Mount  Pleasant,  Mich.  48858 

BILL  MATTHEW  COMPANY 
Conducts  professional,  confidential 
negotiations  for  sale  and  purchase  of 
highest  quality  daily  and  weekly  newspa¬ 
pers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should 
call  (813)  446-0871  daytime;  (813)  733- 
8053  nights;  or  write  Box  3364,  Clearwater 
Beach,  Florida  33515.  No  obligations,  of 
course. 

ALAN  G.  LEWIS 

Media  Broker 

On  file— over  300  active  qualified  buyers 
for  your  daily,  top  weekly  or  shopper.  Ridge 
Road,  Hardwick,  Mass.  01037.  Phone 
(413)  477-6009, 

MEL  HODELL,  Newspaper  Broker,  P.O. 
Box  2277,  Montclair,  Calif.  91763.  (714) 
626-6440. 

KREHBIEL-BOLITHO 

Newspaper  Service,  Inc. 
Newspaper  Sales,  Appraisals, 
Consultations 

(We  handle  different  properties,  all  types, 
from  our  two  offices.) 

MARION  R.  KREHBIEL,  "Norton  Office," 
P.O.  Box  88,  Norton,  Kans.  67654.  Office 
phone  (913)  927-3407. 

ROBERT  N.  BOLITHO,  "Kansas  City  Of¬ 
fice,"  P.O.  Box  7133,  Shawnee  Mission, 
Kans.  66207.  Office  (913)  381-8280;  Res. 
(913)  381-6815. 

NEWSPAPERS  FOR  SALE 

ZONE  9  ESTABLISHED  COASTAL  offset 
weekly  and  job  shop.  Box  1483,  Editor  & 
Publisher. 

RURAL  Southern  California  weekly,  exclu¬ 
sive,  Grossing  $75,000,  $47,000  from  pa¬ 
per,  offset,  $35,0(X)  with  $15,000  down 
includes  plant.  Snyder  Newspaper  Brok¬ 
ers,  P.O.  Box  308,  Lindsay,  Calif.  93247. 

OREGON  county  exclusive  weekly,  gross 
over  $100,000.  excellent  situation,  owner 
wants  quick  sale,  good  terms.  John  N.  Jep- 
son.  Broker,  (406)  266-4223;  Box  B, 
Townsend,  Mont.  59644. 

UNUSUAL  CIRCUMSTANCES  dictate 
quick  sale  of  small  Jersey  weekly.  Estab¬ 
lished  2  years,  serving  high  income  com¬ 
munity.  Very  flexible  terms  to  right  party. 
Write  Publisher,  Box  335,  Saddle  River, 
N.J.  07050. 

WESTERN  SUBURBAN  shopper  and 
weekly.  Growth  area,  offset  equipment, 
$275,000  volume.  Easy  terms  to  experi¬ 
enced  and  financially  sound  buyer.  Box 
1579,  Editor  &  Publisher. 

NEWSPAPERS  WANTED 

1  HAVE  up  to  $75,000  available  tor  down 
payment  on  an  exclusive  non-daily  news¬ 
paper.  Excellent  financial,  journalistic 
background.  Replies  held  completely  con¬ 
fidential,  but  please  describe  your  situa¬ 
tion  in  full.  Box  1404,  Editor  &  Publisher. 

LARGE  NEW  JERSEY  weekly  grossing  over 
$100,(X)0  yearly.  Invest  or  buy.  Advise  al 
details.  Box  1389.  Editor  &  Publisher. 

WE  HAVE  SOLID  BUYERS  FOR 
TOP  DAILIES  AND  WEEKLIES 
Newspaper  Service  Company,  Inc. 
P.  0.  Dr.  12428,  Panama  City,  Fla, 


ANNOUNCEMENTS 


PERSONALS 


RALPH  CANETE 
GEORGE  VANA 
TOM  JICHA 

Please  contact  me  by  mail  or 
phone 

BOB  FARRELL 
67  Park  Ave.,  NYC 
516-248-8245 


EQUIPMENT  &  SUPPLIES 


COMPUTERS 


VARIAN  520-1  COMPUTER  REPAIR  with 
10  day  turnaround  at  affordable  prices. 
520-1  computers  and  spare  parts  also 
available  for  sale.  For  information  call  or 
write  Second  Source  Computers  Inc., 
3075  S,  Harbor,  Santa  Ana,  Calif.  92704. 
(714)  751-SSCI. 


INK 


SOLD  OUR  PRESS.  80  BARRELS  OF  WEB 
OFFSET  BLACK  INK.  154  PER  LB.  (316) 
264-4336. 


MAILROOM 


STA-HI251and257COUNTERSTACKERS. 
EXCELLENT  CONDITION. 

BOX  1546,  EDITOR  &  PUBLISHER. 


SHERIDAN  48P  and  24P  INSERTERS. 
GOOD  CONDITION. 

BOX  1542,  EDITOR  &  PUBLISHER. 


DIDDE-GLASER  3-station  inserter,  new 
1972,  tor  quarter  or  half  fold,  and  4-horse- 
power  compressor.  $10,750  or  make  offer. 
Mayhill  Publications,  Knightstown,  Ind., 
(317)  345-5134. 


MODEL  105  COUNT-O-VEYOR.  About  6 
years  old.  Up  to  96  pages.  ‘'2-fold.  30M 
pph.  $2500.  Johnny  Camp,  Athens  (Tex.) 
Review.  (214)  675-5626. 


NEWSPAPER  BAGS 


PRICES  SLASHED/INCREASE  YOUR 
PROFITS — All  size  bags  and  bundle  wraps. 
Send  specs  for  quote  to  PCE,  20  N.  How¬ 
ard,  Aberdeen,  Md.  21001.  Call  (301) 
575-6500. 


NEWSPRINT 


ROLLS  ALL  SIZES 
BEHRENS  PULP  &  PAPER  CORP. 
606  W.  Arbor  Vitae  St.,  Inglewood,  Calif. 
90301.  (213)  674-4040  or  678-3432. 


PERFORATOR  TAPE 


NOW  STATIC-FREE  perf  tapes  at  our  same 
prices— lowest  in  U.S.A.  All  colors.  Top 
quality. 

Call  or  write: 

PORTAGE  (216)  929-4455 
Box  5500,  Akron,  Ohio  44313 


PHOTOTYPESETTING 


COMPUGRAPHIC— JUSTOWRITERS 
2961  HS— 4500.  Compuwriter  1—4500. 
Keyboards— 1200.  FHN  Business  Prod¬ 
ucts,  Church  Rd.,  Mt.  Laurel,  N.J.  (609) 
235-7614. 


TYPESETTER  INTERFACES 
Connect  paper  tape  input  typesetters  to 
most  computers  or  to  computer  controlled 
peripherals.  Call  or  write  for  literature. 
EPIC  TECHNOLOGY  INC. 

807  S.E.  10th  Terr., 

Deerfield  Beach,  Fla.  33441 
(305)  391-8390 
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CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED 

(Payable  with  order) 

4-weeks  —  $1.35  per  line,  per  issue 
3-weeks  —  $1.50  per  line,  per  issue 
2-weeks  —  $1.65  per  line,  per  issue 
1-week  —  $1.75  per  line 
Add  $1.25  for  box  service  and  count 
as  an  additional  line  in  your  copy. 

Air-mail  service  on  box  numbers 


OTHER  CLASSIFICATIONS 

(Rerrtittance  should  accompanv 
copy  unless  credit  established). 
4-weeks  —  $2.00  per  line,  per  issue 
3-weeks  —  $2.20  per  line,  per  issue 
2-weeks  —  $2.35  per  line,  per  issue 
1-week  —  $2.45  per  line 
Add  $1.25  per  insertion  for  box  service 
and  count  as  an  additional  line  in  copy. 

$1.50  extra  (overseas  mail  only). 


Count  approximately  39  characters  and/or  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your  classi¬ 
fied  ad  to  display.  The  rate  for  display-classified  is  $4.60  per  agate  line— $64.40 
per  column  inch  minimum  space. 

Clossifiod  Contract  Ratos  Availablo  On  Roquost 
WEEKLY  CLOSING  TIME 
Tuosday,  4:00  PM  Now  York  Timo 
Box  numbers,  mailed  each  day  as  they  are  received,  are  valid  for  1  year. 

Editor  &  Publisher 

850  Third  Ave.,  N.Y.,  N.Y.  10022  (212)  752-7053 


CLASSIFIED  ADVERTISING 
Order  Blank 


Address 


Authorized  by 


Classification 


□  Assign  a  box  number  and  mail  my  replies  daily 


EQUIPMENT  &  SUPPLIES 

EQUIPMENT  &  SUPPLIES 

PHOTOTYPESETTING 

WANTED  TO  BUY 

COMPUWRITER  I.  Used  11  months.  No. 
1152.  The  Advertiser-Tribune,  Tiffin,  Ohio 
44883.  (419)  447-4455. 

WANTED:  GOSS  SUBURBAN 

NOT  MORE  THAN  10  YEARS  OLD 

BOX  249,  EDITOR  &  PUBLISHER 

COPY  STAR  full  page  photocopier,  $15(X) 
or  best  offer.  Contact  Philip  J.  Barber, 
Production  Director,  New  Bedford 
Standard-Times,  (617)  997-7411. 

WANTED;  Goss  Community  oil  bath 
machine  with  SC  folder.  Box  233,  Editor 
&  Publisher. 

3  PHOTON  713-10,  8  faces.  6  TPE-214 
Fairchild  keyboards.  Good  condition  and 
parts  inventory.  Best  offer.  Charles 
Stewart,  The  Macomb  Daily,  P.O.  Box  707, 
Mt.  Clemens.  Mich.  48043.  (313)  469- 
4510. 

COTTRELL  V-22/25  AND  845 

BOX  273,  EDITOR  &  PUBLISHER 

WANTED:  2  to  4  unit  Web  Offset  Press 
and  folder  in  good  condition.  Also  plate 
burner  and  lift  truck.  Box  1131.  Editor 
&  Publisher. 

To  Run: 


-Weeks 


Till  Forbidden 


I  Please  indicate  exact  classification  in  which  ad  is  to  appear 

I  Moil  to:  EDITOR  t  PUBLISHER  •  8S0  Third  Ave,  •  New  York,  N.Y.  10022 


PRESSES  &  MACHINERY 


TURN-KEY  DELIVERED  INSTALLED 
HOE-ALLERS  single  width  WEB-OFFSET 
Newspaper  Perfecting  Press,  10  years  old. 
22%"  page  cutoff,  HOE  "PrintMaster” 
Folder.  Cutler-Hammer  Control,  75hp 
drives.  New  Ink  Rollers,  Blankets,  profes¬ 
sional  mechanical  atxl  electrical  Installers. 

4-units,  folder,  2  color  cylinders,  16  page 
capacity,  price  .  $69,500. 

6-units,  folder,  3  color  cylinders  24  page 
capacity,  price  .  $92,000. 

"Twinned"  4-unit  lines,  folder  with  2  color 
cylinders  each  line,  one  balloon  former,  32 
page  total  capacity,  price  .. .  $114,000. 

Exclusive  of  sales  tax,  concrete  founda¬ 
tion,  building  alteration.  Export  price 
quoted.  Immediate  delivery.  Subject  to 
prior  Sale.  Box  1582,  Editor  &  Publisher. 


GOSS  SIGNATURE  4  units  23  9/16  x  36 
Goss  Metro  4  units,  1970 
Goss  Suburban  2  units,  folder 
Goss  Suburban  add-on  units 
Goss  Urbanite  folder 

Goss  Universal  6  units,  1  folder,  22^4  cutoff 
Cottrell  V-15  units  and  presses 
Colorking  unit  for  add-on 
Fairchild  Newsking  4  units  (2  stacked), 
Colorking  folder 

Color  King  2: 1  folder,  model  790 
Gregg  flying  imprinter  for  Urbanite,  45V2" 
cutoff 

IPEC,  INC. 

401  N.  Leavitt  Street 
Chicago.  Illinois  60612 
Ph;  (312)  738-1200  Telex  25-4388 


GOSS  COMMUNITY,  3  units,  22%x36.  SC 
folder,  quarter,  half,  double  parallel  with 
cross  perforating,  40HP  motor  and  control¬ 
ler,  new  1970.  Box  1339,  Editor  & 
Publisher. 


GOSS  DUPLEX  Tubular  Press.  6  units. 
Available  in  Fall.  Contact  Ross  E.  Phillips, 
Santa  Paula  Daily  Chronicle,  Santa  Paula, 


HARRIS  57L  4-page  sheet-fed,  used  every 
week.  Newsprint  on  hand  at  time  of  sale 
goes  with  press,  plate  burner  and  vacuum 
frame.  Call  (314)  333-4336  for  a  good  buy. 


PRICE  REDUCED— MUST  MOVE 
Web  offset  newspaper  press.  Model  V-15 
Cottrell,  2  units  and  folder,  serial  No. 
CW186-BA.  Make  us  an  offer.  Box  1572, 
Editor  &  Publisher. 


USED  STA-HI  OR 
CUTLER  HAMMER  STITCHER. 
BOX  1621,  EDITOR  &  PUBLISHER. 


WANTED 

2  Used  Hoe 
Colormatic  Units 
223/4"  cutoff. 

Box  1536 
Editor  &  Publisher 


INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 


NEW! 

At  last!  Fresh,  original  art  for  circulation 
promotion.  Complete  campaigns  with  in¬ 
paper  ads,  rack  cards,  etc.  All  coordinated 
graphically  for  best  impact  and  all  ready- 
to-use.  There’s  nothing  like  it!  Ask  for 
details  and  our  rK>-risk  money-back  guar¬ 
antee.  CIRCULATION  PROMOTION  ART, 
P.O.  Box  6526,  Mobile,  Ala.  36606. 


PRESS  ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  en¬ 
gineering  modifications,  rebuilding  and 
removal.  Single  width  to  4  plate  wide. 
Bramble  Professional  Press  Engineering, 
Rt.  2.  Box  2285,  McAllen.  Texas  78501, 
(512)  682-7011. 


WANTED  TO  BUY 


WILL  PAY  TOP  DOLLAR  for  used  Graphic 
Electronics  Photo-Lathe.  R.  Oliver.  196— 
14th  St.  N.W.,  Atlanta,  Ga.  30318,  (404) 
873-3257. 


WANTED: 

WOOD  COLORFLEX. 

BOX  264,  EDITOR  &  PUBLISHER. 

CHANGING  OVER  from  letterpress  to 
offset.  Want  Goss  Community,  Suburban 
or  Urbanite.  Can  use  Hoe  Colorf  lex  in  place 
of  Urbanite.  Box  1551,  Editor  &  Publisher. 

WANTED  FOR  EXPORT: 

GOSS  URBANITE  4  to  8  UNITS. 

BOX  1548,  EDITOR  &  PUBLISHER. 

SOMEBODY  OUT  THERE  has  an  old  AP 
Offsetter.  We  need  one  for  parts.  W.  H. 
Graham,  Lovington  Daily  Leader,  (505) 
396-2844,  or  write  Box  1717,  Lovington, 
N.M.  88260. 

NCR  399  cassette  machine  with  forms 
feeder.  Bob  Shaffer,  Alliance  Review, 
Alliance,  Ohio  44601.  (216)  821-1200. 


ACADEMIC 


SCHOOL  OF  COMMUNICATION.  Univer¬ 
sity  of  Alabama,  invites  applications  for 
the  position  of  associate  dean.  Applicants 
should  possess  an  earned  PhD  in  some 
area  of  Mass  Communication,  have  pro¬ 
fessional  journalism  experience  and 
demonstrated  teaching  and  research 
skills.  Administrative  experience  desired. 
Successful  applicant  will  teach  in  the 
Journalism  program  and  assist  in  the  over¬ 
all  administration  of  the  School  which  in¬ 
cludes  programs  in  journalism,  advertis¬ 
ing,  public  relations,  broadcasting  and 
film  as  well  as  non-commercial  production 
facilities  for  the  Alabama  Educational 
Television  System.  Salary  and  academic 
rank  dependent  on  qualifications.  Inter¬ 
ested  persons  should  apply  by  November 
1.  Send  applications  to  William  H.  Melson, 
Dean,  School  of  Communication,  Univer¬ 
sity  of  Alabama,  P.O.  Box  1482.  Univer¬ 
sity,  Ala.  35486.  An  Equal  Opportunity/ 
Affirmative  Action  Employer,  M/F. 

ADMINISTRATIVE 

BUSINESS-ADVERTISING  MANAGER. 
New  insurance  publication  needs  old  or 
young  pro  to  play  major  role.  Low  pay  in 
exchange  for  partnership.  Write  (jonald 
Casciato,  P.O.  Box  124  Wall  St.  Sta.,  New 
York,  N.Y.  10005  or  call  (212)  684-0872. 

PUBLISHER  for  September  4,  1976 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 

CLASSIFIED  ADVERTISING 


HELP  WANTED 

DISPLAY  ADVERTISING 


HELP  WANTED 
EDITORIAL 


ADVERTISING  DIRECTOR— Innovative  top 
performer  with  proven  track  record  to  head 
total  advertising  function  for  long  estab¬ 
lished.  highly  respected,  30M+  daily  in 
Area  5  industrial  community.  Strong  ability 
to  direct  and  motivate  staff  to  realize  sales 
potential  in  growing  retail  climate.  An  ex¬ 
perienced  self-starter  goal-oriented  Ad  Di¬ 
rector  or  second  person  ready  to  move  up 
will  be  given  top  consideration  and  good 
compensation  for  this  important  manage¬ 
ment  slot.  If  you  are  prepared  for  this  kind 
of  challenge,  send  full  information  about 
yourself  in  confidence  to  Box  1576,  Editor 
&  Publisher. 

ART  SERVICE  REPRESENTATIVE 
Challenging  opportunity  tor  someone  with 
a  complete  background  in  newspaper  ad¬ 
vertising  management.  You  would  repre¬ 
sent  both  display  and  classified  services  in 
the  Northeast.  Preference  given  to  applic¬ 
ants  living  in  or  familiar  with  the  territory. 
If  you  qualify  and  like  the  idea  of  extensive 
travel  and  unlimited  earning  potential, 
send  complete  resume  to  Box  1568,  Editor 
&  Publisher. 

VICE  PRESIDENT  AND 
DIRECTOR  OF  ADVERTISING 
Chain  of  suburban  weekly  and  dailies. 
Healthy,  stable  Midwest  metro  market. 
Applicant  must  have  competitive  market 
experience.  Salary  $30,000  plus  perfor¬ 
mance  bonus.  Box  1615,  Editor  & 
Publisher. 


ARTIGRAPHICS _ 

ARTIST-GRAPHIC  DESIGNER— Design, 
write  specifications,  prepare  camera-ready 
copy  for  wide  range  of  publications.  Prefer 
degree  and  commercial  art  experience. 
Apply  to  College  Relations  Director,  Ferris 
State  College,  Big  Rapids,  Mich.  49307. 
An  Equal  Opportunity  Employer. 


CARTOONISTS 


CARTOONIST:  Metro  AM  daily  seeking 
editorial  cartoonist  also  capable  of  il¬ 
lustration  and  layout.  Climate  ripe  for 
lively  imagination  and  skill.  Send  resume, 
samples  and  salary  expectations  to 
Frankie  McCarty,  Managing  Editor,  Albu¬ 
querque  Journal,  Drawer  J,  Albuquerque, 
N.M.  87103. 


CIRCULATION 


CIRCULATION  DIRECTOR  tor  120M  7-day 
AM  operation.  District  Manager  training 
and  service  oriented,  must  be  good  leader 
and  speak  fluent  Spanish.  Give  all  details, 
salary,  experience,  references,  etc.  in  con¬ 
fidence.  Box  1559.  Editor  &  Publisher. 


CITY  CIRCULATION 
MANAGER 

Mediun  sized  Zone  6  morning  and  after¬ 
noon  daily.  Responsibility  includes  district 
managers  and  dealers.  Must  have  solid  cir¬ 
culation  background  with  a  college  degree. 
Attractive  salary  and  benefits.  Send  com¬ 
plete  resume  to  Box  1554,  Editor  & 
Publisher, 

CIRCULATION  MANAGER  wanted  for 
Pennsylvania  8000  PM  daily.  $13,000  plus 
bonus.  Must  be  strong  promoter.  Send 
resume  to  Box  1600,  Editor  &  Publisher. 

CALIFORNIA  AM-PM  combination  is  reor¬ 
ganizing,  changing  from  dealer  to  district 
manager  system  and  has  openings  for  an 
experienced  sales  promotion  manager  and 
experienced  district  manager.  Excellent 
working  conditions  and  employee  benefits 
including  company  paid  pension.  Box 
1605,  Editor  &  Publisher. 

CIRCULATION  MANAGER  for  6500  daily 
in  Central  California,  pending  retirement 
of  our  present  circulation  manager.  Ideal 
opportunity  for  the  right  person  who  is 
at  a  deadend  in  the  No.  2  or  3  position 
on  a  larger  daily.  The  position  calls  for  a 
working  circulator  who  is  ambitious, 
strong  promoter,  circulation  builder  and 
capable  of  operating  the  entire  circulation 
department.  We  are  a  5-day  daily  with 
fringe  benefits  including  both  a  major 
medical  and  dental  plan.  Send  complete 
resume,  salary  requirements  and  refer¬ 
ences  to  Les  Hayes,  General  Manager, 
Madera  Tribune,  Madera,  Calif,  93637. 


CLASSIFIED  MANAGER  to  handle  7-day 
AM  growing  operation,  must  be  promotion 
minded  and  able  to  lead  group.  Must  speak 
Spanish  fluently.  Give  all  details,  salaiv, 
experience,  references,  etc.  in  confi¬ 
dence.  Box  1558,  Editor  &  Publisher. 


CLASSIFIED 
ASSISTANT  MANAGER 

Opportunity  for  profit-minded  salesperson 
with  management  capabilities  to  join  suc¬ 
cessful  classified  sales  team  of  weekly 
newspaper.  Must  have  previous  classified 
experience  with  major  publication.  Re¬ 
sponsible  for  daily  operation  of  4-person 
classified  department.  Salary  $175  plus 
commission.  Send  resume  to  Classified 
Manager,  Wisdom's  Child,  1841  Broadway, 
New  York,  N.Y.  10023. 


DISPLAY  ADVERTISING 


VIGOROUS  WEEKLY  in  attractive  small 
city  (30,000  population).  Zone  2,  needs 
take-charge,  all-around  advertising  person 
who  wants  to  be  advertising  manager. 
Please  give  experience,  salary  require¬ 
ments  in  first  letter.  All  answers  acknowl¬ 
edged.  Box  1634,  Editor  &  Publisher. 

ADVERTISING 

SALESPERSON 

You've  gotten  all  the  experience  you  need, 
and  now  you're  ready  to  prove  it. 

Here's  an  opportunity  to  show  what  you 
can  do  in  a  competitive  market.  Your  ac¬ 
complishments  will  be  recognized  and  re¬ 
warded. 

Advancement  potential  is  excellent  with 
this  large  newspaper  group. 

A  sales  position  is  now  open  on  this 
medium  sized  daily  in  beautiful  South 
Florida  near  the  coast. 

Beginning  annual  earnings  approximately 
$12,000,  and  the  rest  is  up  to  you. 

All  replies  confidential. 

Box  1570,  Editor  &  Publisher. 

AD  MANAGER  for  18,000  PM  daily  and 
Sunday,  Area  4,  with  proven  record  of 
building  staff  cooperation  resulting  in 
sales  growth.  Not  a  director's  job  but  re¬ 
quires  personal  selling  which  dem¬ 
onstrates  your  leadership  is  sound.  No 
two  year  wonders  need  apply,  only  perma¬ 
nent  types.  Full  resume  please  to  Delta 
Democrat  Times,  Greenville,  Miss.,  John  T. 
Gibson,  General  Manager. 

AD  SALESPERSON  for  immediate  opening 
on  9381  6-day  daily.  Salary  open.  Unlim¬ 
ited  opportunity.  All  fringes.  Ideal  place  to 
live  and  work.  Send  resume,  in  confidence, 
to  Jerry  Peters,  The  Madison  Courier, 
Madison,  Ind.  47250. 

DISPLAY  ADVERTISING 
IF  you  can  produce  SALES  and  create 
strong  layouts  .  .  .  you  can  earn  an  excel¬ 
lent  salary— plus  commission— plus 
bonuses  with  us  in  central  Massachusetts. 
We  operate  a  13  year  old  47,(X)0  regional 
weekly,  plus  a  1  year  old  12,500  weekly, 
plus  an  advertising  distribution  business 
serving  60,(XX}  homes.  You'll  be  selling  all 
three,  but  concentrating  on  the  younger 
weekly. 

IF  you  are  truly  WORKING  management 
material  you'll  have  a  shot  at  taking  over 
advertising  management  of  the  second 
publication.  That  means  you  MUST  know 
what  you're  doing  in  handling  local,  re¬ 
gional  and  national  advertisers.  And  you 
MUST  BE  ABLE  TO  SUPERVISE  AND 
COORDINATE. 

The  right  manager  CAN  EARN  $20,0(X)  per 
year  ...  or  more!  But  you  have  to  EARN 

It! 

We  are  strong,  respected  and  popular  in 
this  competitive  media  market.  We  want 
someone  who  will  add  even  more  strength, 
respect  and  popularity.  Also  you  must  be 
prepared  to  live  with  and  laugh  at  New 
England's  sometimes  beautiful,  some¬ 
times  brutal  weather. 

Send  complete  resume  and  letter  to  Box 
1586,  Editor  &  Publisher. 

E&P  Classifieds 
communicate  with 
the  communicators 


ENTHUSIASTIC  AND  RESOURCEFUL  per¬ 
son  needed  at  ad  agency  to  coordinate 
placement  of  advertising  and  promotional 
literature  for  major  Santa  Clara  shopping 
center.  Good  spot  for  career  oriented  per¬ 
son  not  getting  opportunities  to  increase 
creative  and  professional  talents.  Salary 
open.  Send  resume  to  P.O.  Box  965,  Los 
Gatos,  Calif.  95030.  All  inquiries  will  re¬ 
ceive  a  reply. 


ADVERTISING  MANAGER 
35,000  MORNING-EVENING-SUNDAY 
IN  ZONE  3 

An  ideal  candidate  for  this  position  would 
be  energetic,  ambitious  self-starter  to 
motivate  and  direct  an  Advertising  De¬ 
partment  in  a  progressive  company.  To  di¬ 
rect  and  lead  this  department  we  ask  that 
you  have  3-5  years  experience  in  Advertis¬ 
ing  Management. 

Investigate  our  opportunity,  all  inquiries 
will  be  held  in  strictest  confidence.  Salary 
commensurate  with  experience  and  abili¬ 
ty.  Send  resume  with  salary  history  and 
requirements  to  Box  1613,  Editor  & 
Publisher. 

An  Equal  Opportunity  Employer 

ADVERTISING  MANAGER  wanted  for  3 
weekly  tabloids:  28,0(X)  Tri-State  Trader 
(Midwest  antiques,  hobbies,  auctions); 
13,000  Eastern  and  Central  Indiana 
Farmer;  2500  Community  Banner.  All  2nd 
class.  Budget  limited,  but  challenge  and 
incentive  for  promotional  minded  person 
with  print  advertising  experience.  Mayhill 
Publications,  Knightstown,  Ind.  (317) 
345-5134. 

ADVERTISING  SALESPERSON  wanted  for 
North  Carolina  area  to  work  with  statewide 
Church  publication.  Experience  preferred, 
not  necessary.  Call  collect:  Fr.  Vetter,  THE 
NORTH  CAROLINA  CATHOLIC,  (919) 
833-5295. 


EDITORIAL 


MANAGING  EDITOR  for  Philadelphia  busi¬ 
ness  newsweekly.  Must  have  experience  in 
magazine  layout,  editing,  reporting. 
Unique  opportunity  for  hard  worker.  Clips, 
resume  to  Box  1316,  Editor  &  Publisher. 

13-EDITION  crusading  newspaper  chain 
seeking  highly-qualified,  aggressive  per¬ 
sonnel  with  commitment  to  social  justice. 
Positions  include  managing  editor  of 
chain's  flagship,  copy  editor  with  strong 
editing  and  layout  skills;  skilled  reporters 
with  desire  to  move  up.  Only  persons  with 
outstanding  newspaper  accomplishments 
need  apply.  Send  resume,  writing  samples 
and  salary  requirements  to  Raymond  H. 
Boone,  Vice  President-Editorial,  Afro- 
American,  628  N.  Eutaw  St.,  Baltimore, 
Md.  21201. 


MANAGING 

EDITOR 

If  you  have  10-20  years  solid  daily  news¬ 
paper  experience,  aspiration,  qualifica¬ 
tions  to  understudy  veteran  editor  with 
opportunity  to  take  over  top  job  after 
number  of  years,  know  layout,  makeup  in 
cold  type,  electronic  newsroom  operation 
to  produce  65,000  circulation  6-morning 
daily  in  southern  Region  5  Midwest  city  of 
150,000,  possess  responsible  news  judg¬ 
ment,  ability  to  help  direct  staff  of  4(J  and 
work  smoothly  with  production  depart¬ 
ments,  write  Box  1545,  Editor  &  Publisher. 

IF  YOU  LIKE  LIVING  in  a  small,  attractive 
city  (30,000  population.  Zone  2)  and  have 
the  energy  and  ability  to  edit  a  growing 
weekly  newspaper,  please  tell  me  about 
your  experience,  availability,  salary  re¬ 
quired.  Box  1626,  Editor  &  Publisher. 

EDITOR 

I'm  looking  for  an  editor  who  aspires  to 
greatness,,  who  is  beyond  the  ordinary— 
and  knows  it.  This  person  would  guide 
the  10-person  news  department  o*  a  7-day 
daily  in  the  Deep  South.  The  .  jper  is 
part  of  a  fast-growing,  progressive  chain 
which  is  held  in  high  esteem  by  cur  con¬ 
temporaries.  You  must  be  old  enough  to 
have  wisdom,  young  enough  to  have  vital¬ 
ity,  and  you  must  have  the  hunger  and 
drive  to  put  out  a  complete,  great  product 
with  emphasis  on  local  news  and  photos. 
If  you  don't  desire  to  event' ;  illy  become 
a  publisher,  please  don't  respond.  Call 
Bruce  Morrison,  The  Selma  Times- Journal, 
Selma,  Ala.  (205)  875-2110. 


NEWS  EDITOR 

The  Metro  East  Journal — 40,000  daily  and 
Sunday — will  hire  a  news  editor  to  lead  a 
professional  staff  in  an  intensely  competi¬ 
tive  metropolitan  environment  in  south¬ 
western  Illinois.  The  news  editor  we  hire 
will  have  the  experience  and  the  assurance 
to  make  quick,  sound  news  judgments. 
Will  have  to  have  the  graphic  sense  and  the 
skTIs  to  produce  a  visually  exciting  news¬ 
paper.  Will  get  the  opportunity  to  shape 
the  daily  paper  plus  the  opportunity  for 
advancement — our  last  two  news  editors 
moved  upward  in  our  Midwestern  group. 
Excellent  salary  and  benefits.  Send  re¬ 
sume  and  salary  requirements  to  Keith  L. 
Stewart,  Lindsay-Schaub  Newspapers, 
P.O.  Box  789,  Decatur,  III.  62525. 

SPORTSWRITER  to  cover  high  school,  col¬ 
lege  events,  handle  sports  wire  and  layout 
for  best  local  sports  section  in  Virginia. 
Recent  college  graduate  may  qualify.  Send 
resume  and  clips  to  Tommy  Harris,  Sports 
Editor,  Martinsville  Bulletin,  Martinsville, 
Va.  24112. 

ALL-AROUND  PERSON,  must  know  sales, 
news,  photo.  Write  David  Grossman,  Box 
66,  Bellevue,  Iowa  52031. 

RECENT  JOURNALISM  GRAD,  entry  level 
job.  New  York  financial  weekly.  Box  1565, 
Editor  &  Publisher. 


NEWS  EDITOR 

An  all-day  Illinois  daily  in  a  competitive 
university  city  needs  a  news  editor  with 
solid  editing  and  supervisory  skills — and 
the  creativity  to  make  our  23,(X)0  and 
climbing,  locally-oriented  paper  sparkle  7 
days  per  week.  Shirt-sleeve  ^itor  will  run 
night  desk,  plan,  produce  interesting  story 
and  picture  ideas  and  then  make  best  use 
possible  of  the  results.  Excellent  salary, 
benefits  and  growth  potential.  Send 
resume  and  salary  requirements  to  Box 
1590,  Editor  &  Publisher. 

EXPERIENCED  COPY  EDITOR  for  rim  job. 
Must  be  capable  of  writing  tight,  bright 
heads  and  sharp  editing  on  deadline. 
Equal  Opportunity  Employer,  M/F.  Send 
resume  to  Personnel  Director,  New  Or¬ 
leans  States-ltem,  3800  Howard  Ave.,  New 
Orleans,  La.  70140. 

SPORTSWRITER — Afternoon  daily  news¬ 
paper  in  Piedmont,  N.C.  seeks  sports- 
writer  to  replace  award-winning  reporter. 
Competitive  salary,  excellent  benefits. 
Apply  to  (Jon  Weed,  Sports  Editor,  The 
Dispatch,  Lexington,  N.C.  27292..j\n 
Equal  Opportunity  Employer. 

FEATURE  WRITERS:  As  feature  editor  of  a 
50,000  AM  daily  in  New  York  area,  I  am 
trying  to  build  a  staff  of  hard-hitting  self¬ 
initiators  with  a  sophisticated  flair  for 
news— local  news  does  not  have  to  be 
provincial.  I  am  trying  to  turn  a  traditional 
women's  section  into  an  up-to-date  news- 
feature  department  that  honestly  reports 
the  news  that  really  affect  people's  lives. 
The  pay  is  low  but  the  experience  is  fantas¬ 
tic.  Men  or  women  applicants  are  wel¬ 
come.  Box  1617,  Editor  &  Publisher. 

BI-LINGUAL  REPORTER  (Spanish)  for 
work  on  Central  American  English- 
language  twice-weekly.  Send  resume, 
clips.  Salary:  $60  weekly.  Apdo.  7-2730, 
San  Jose,  Costa  Rica. 

EXPERIENCED  COPY  EDITOR  able  to 
make  layouts,  headlines  and  copy  sparkle. 
Resume  to  Hillis  Johnson,  Jackson  Citizen 
Patriot,  214  S.  Jackson  St.,  Jackson, 
Mich.  49204. 

REPORTERS,  are  you  ready  to  move  now 
or  in  the  near  future?  We're  a  growing 
19,CXX)  Zone  7  daily,  located  in  a  highly 
competitive  area.  We've  added  to  our  staff 
twice  in  the  past  4  months  and  more  addi¬ 
tions  are  likely.  If  you're  talented,  experi¬ 
enced  and  ready  to  work  for  a  paper  em¬ 
phasizing  excellence,  send  a  resume  and 
samples  of  your  work  to  Box  1606,  Editor  & 
Publisher.  All  replies  confidential. 

BANK  ADVERTISING  NEWS 

New,  independent  news  fortnightly  cover¬ 
ing  advertising,  promotion,  marketing  ac¬ 
tivities  of  local  banks  and  S&Ls  needs  top 
professional  daily  news  people,  already 
employed,  to  string  Zones  1  (except  Fair- 
field),/,  9  on  regular  basis.  Good  pay; 
steady  assignments.  Send  brief  resume, 
news  writing  sample  to  R.  K.  Heady,  Bank 
Advertising  News,  470  Main  St., 
I  Ridgefield,  Conn.  06877. 
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HELP  WANTED 
EDITORIAL 


HELP  WANTED 
MISCELLANEOUS 


HELP  WANTED 
PRESSROOM 


HELP  WANTED 
PROMOTION 


COPY  EDITOR  to  work  with  new  VDT  sys¬ 
tem.  We  prefer  a  person  with  experience 
and  need  someone  who  can  do  good  work 
under  pressure.  Write:  Managing  Editor. 
Transcript  Telegram,  120  Whiting  Farms 
Rd.,  Holyoke,  Mass.  01040. 


REGIONAL  EDITOR  for  80,000  twice- 
weekly  on  Jersey  shore.  Must  be  experi¬ 
enced  copyeditor,  self-starter.  $150-200 a 
week  to  start.  Send  resume,  samples  to  K. 
J.  Moore,  P.O.  Box  908,  Toms  River.  N.J. 
08753. 


FAMILY-SECTION  reporter  with  potential 
to  head  3-person  staff.  Strong  on  local 
news  and  women's  angle.  Layout  experi¬ 
ence  helpful.  Excellent  opportunity  with 
growing  offset  AM  daily.  New  plant,  mod¬ 
ern  facilities.  Top  locale,  directly  on  Gulf 
Coast  in  Southwest  Rorida.  Apply:  Thomas 
Hayer.  Editor,  Naples  Daily  News.  P.O.  Box 
7009,  Naples.  Fla.  33940. 

FREE  PLACEMENT  SERVICE 
Daily  Newspapers 

Send  us  your  resume:  we  will  duplicate  and 
refer  it  on  current  job  openings.  Editorial, 
advertising,  circulation  and  back  shop 
applicants  welcomed. 

New  England  Daily  Newspaper  Assn. 
3&  Main  St.,  Room  527 
Worcester.  Mass.  01608 


NEW  COUNTY  WEEKLY,  12M  circulation. 
Need  dynamic  male  or  female  editor- 
publisher.  Must  be  energetic  and  able  to 
do  it  all.  Also  need  advertising  salesper¬ 
son.  Reply  Box  1620,  Editor  &  Publisher. 


REPORTER  WANTED  for  growing  news 
weekly.  Strengths  should  in  areas  of 
politics,  education  and  business.  Zone  2. 
Submit  resume,  writing  samples  and  re¬ 
ferences  to  Box  1616.  Editor  &  Publisher. 


MANAGING  EDITOR  for  business  paper. 
Must  have  experience  in  editing,  writing, 
magazine  layout  and  be  willing  to  use  cam¬ 
era  in  story  coverage.  Opportunity  for  de¬ 
dicated  worker.  Clips  and  resume  to  Box 
1618,  Editor  &  Publisher. 


EXPERIENCED  news  editor  for  small  5-day 
morning  tabloid.  Write  Publisher,  Northern 
Wyoming  Daily  News,  Box  508,  Worland, 
Wyo.  82401. 


SMALL  DAILY  needs:  (1)  sports-wire 
editor,  some  general  reporting;  (2)  general 
assignment  reporter.  Ph:  Garner  Allen, 
(501)  673-8555.  Stuttgart,  Ark. 


FREELANCE 


NORTH  AMERICA'S  leading  publisher  of 
fact-detective  magazines  seeks  detailed 
accounts  of  sensational  crimes  (3000  to 
6000  words)  with  photos  and  supporting 
news  clips.  Payment  $150  to  $225  on  ac¬ 
ceptance.  Could  be  a  steady  market  for 
those  who  deliver.  Query  me  first  with 
specifics.  Dominick  A.  Merle.  Editor,  Globe 
Communications  Corp.,  1440  St. 
Catherine  St.  W.,  Montreal,  Canada  H3G 
1S2. 


WANTED;  Writers  with  initiative  to  do 
human  interest  and  feature  articles  for 
medical  audience  monthly.  Must  be  able  to 
locate,  research  and  write  informative,  in¬ 
teresting  copy.  Excellent  pay.  Send  sam¬ 
ples  and  resume  to  Box  1527,  Editor  & 
Publisher. 


MARKETING 


ADVERTISING 
MARKETING  MANAGER 

This  position  requires  a  person  who  can 
demonstrate  competence  in  both  market¬ 
ing  and  research  in  balanced  proportions. 
Must  be  able  to  work  effectively  and  com¬ 
municate  clearly  with  all  3  advertising  de¬ 
partments  of  the  Detroit  Free  Press  to  as¬ 
sist  them  in  preparing  presentations  for 
our  advertisers.  Thus,  a  Marketing  Degree 
IS  required  and  3  to  5  years  previous  ex¬ 
perience  IS  desirable.  The  right  person  will 
have  an  analytical  mind  and  be  able  to 
compare  advertising  and  promotions  pre¬ 
sented  by  competitive  media.  If  you  quality 
and  are  interested  in  this  position,  send 
your  resume  (no  phone  calls,  please)  and  a 
cover  letter  with  salary  requirements  tO: 
Personnel  Manager,  Detroit  Free  Press, 
Detroit.  Mich.  48231.  An  Equal  Opportun¬ 
ity  Employer,  M;F. 
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ELECTRICIAN.  Prior  newspaper  experi¬ 
ence.  Familiar  with  all  types  wiring  con¬ 
duits,  AC/DC  motors,  alternators, 
generators,  etc.  An  Equal  Opportunity 
Employer,  M.'F.  Send  resume  to  Personnel 
Director,  New  Orleans  Times-Picayune/ 
States-ltem,  38(X)  Howard  Ave.,  New  Or¬ 
leans,  La.  70140. 

WEB  OFFSET  PRESSMAN.  8  units  Urba¬ 
nite  with  balloon  folder.  Color  King,  com¬ 
mercial  and  newspaper,  $6.50  to  $8.50 
per  hour  plus  profit  sharing,  incentives, 
liberal  fringe  benefits.  New  pTant  in  South¬ 
ern  California  area.  Box  1573,  Editor  & 
Publisher. 

PRESSMAN  WEB  OFFSET 

Offset  pressman,  experience,  6-unit  Cot¬ 
trell  V-22  with  upper  former,  quarter  folder 
and  108  Count-O-Veyor.  Contact  Dan 
Hamrick,  The  Coffeyville  (Kans.)  Journal, 
(316)  251-3300. 

PHOTOJOURNAUSM 

PICTURE-CONSCIOUS  medium  sized 
Midwestern  daily,  known  for  its  photo¬ 
graphy,  seeks  experienced  professional 
photojournalist  looking  for  a  paper  that 
matches  his  talent  or  the  POY  of  tomorrow 
looking  for  an  opportunity  to  have  his  work 
showcased.  Competitive  situation  de¬ 
mands  excellence  in  new  position  antici¬ 
pated  with  addition  of  Sunday  edition. 
Send  resume  and  non-returnable  tear- 
sheets  and/or  prints,  in  confidence,  to  Box 
1610,  Editor  &  Publisher. 

PRODUCTION 

MACHINIST 

We  are  seeking  an  experienced  jour¬ 
neyman  machinist  who  can  perform 
maintenance  on  all  hot  metal  equipment 
for  the  Southern  Illinoisan  in  Carbondale. 

III.  Some  knowledge  of  TTS  units,  ad 
operator  or  floor  experience  also  helpful. 
Excellent  benefits,  37yj-hour  work  week. 
$6.10  per  hour.  If  interested  call  collect, 
(217)  422-8531,  or  write  Keith  L.  Stewart, 
Lindsay- Schaub  Newspapers,  P.O.  Box 
789,  Decatur,  III.  62525. 

PRESSROOM 

PRESS  FOREMAN 

Goss  letterpress  operation  in  Puerto  Rico. 
12  units,  4-color  half  decks.  Spanish 
language  required.  Box  1630,  Editor  & 
Publisher. 

PRODUCTION  MANAGER— 25,000  ABC 
daily  in  Zone  2  seeks  problem  solver  with 
experience  in  systems  analysis  and  all 
phases  of  offset  production.  Send  resume 
in  confidence  to  Box  1588,  Editor  & 
Publisher. 

METRO  PRESS  FOREMAN  or  assistant 
press  foreman  ready  to  move  up  wanted 
for  70,000  AM  daily  and  Sunday  paper. 
Must  be  strong  in  people  management, 
waste  control,  deadlines  and  mainte¬ 
nance.  Area  2.  Box  1601,  Editor  & 
Publisher. 

ASSISTANT  PRODUCTION  MANAGER 

The  Dallas  Morning  News  is  seeking  an  as¬ 
sistant  production  manager  capable  of 
supervising  all  production  operations. 
Applicants  must  have  working  knowledge 
of  all  systems  utilized  in  large  cold  type 
operation  plus  7  to  10  years  experience  in 
production  management  of  a  daily  news¬ 
paper.  Position  requires  experience  in  de¬ 
veloping  criteria,  organizing,  controlling 
work  flow  and  coordinating  with  other  de¬ 
partments.  Candidates  should  have  BS 
Degree  in  Engineering  or  related  field 
Compensation  commensurate  with  qualifi¬ 
cations.  Excellent  benefits  and  working 
conditions.  Submit  resume  and  salary  re¬ 
quirements  to  Manager  Employee  Rela¬ 
tions,  The  Dallas  Morning  News,  Com¬ 
munications  Center,  Dallas,  Texas  75222. 

WEB  OFFSET 
PRESSROOM 
SUPERINTENDENT 

Large  web  offset  newspaper  commercial 
plant  requires  experienced  person  with 
management  and  technical  skills.  Quality 
and  waste  control,  preventative  mainte¬ 
nance,  production  scheduling,  material 
usage  and  production  records  are  among 
the  qualifications  required. 

CALL  (212)  531-3194 

JOURNEYMAN  PRESSMAN  WANTED.  .  . 
in  big  Wyoming.  The  Casper  Star-Tribune 
has  an  immediate  opening  for  an  experi¬ 
enced  pressman  to  work  on  our  8-unit  web 
offset  presses.  Night  shift  of  37V2  hours 
per  week,  earnings  $225  plus  company 
insurance,  retirement  and  vacation  bene¬ 
fits.  Address  inquiries  to:  Gordon  Maher, 
Press  Superintendent,  P.O.  Box  80, 
Casper,  Wyo.  82M1. 

UNIVERSITY  NEWSPAPER  is  seeking 
applicants  for  assistant  superintendent  of 
print  shop.  Duties  include  night  supervi¬ 
sion  of  students  in  production  of  a  5-day 
daily  newspaper.  Should  be  knowledgeable 
in  photocomposition,  camera,  web  offset 
press  and  related  equipment  and  have  3 
years  supervisor  experience.  High  school 
graduation  and  5  years  general  experience 
in  printing  required.  Salary  range  begins  at 
$1030  per  month.  Fringe  benefits  include 
liberal  vacation  and  sick  leave.  University 
retirement  system  and  medical  insurance. 
Written  test  must  be  completed  by  Sep¬ 
tember  17,  1976.  Oral  examination  will  be 
scheduled  at  a  later  date.  Interested  per¬ 
sons  should  immediately  contact  Adrian 
Combs,  Business  Manager,  Daily  Egyptian, 
Southern  Illinois  University,  Carbondale, 
III.  62901,  (618)  536-3311,  or  Employment 
Services,  phone  (618)  453-5334.  An  Equal 
Opportunity  Employer. 

To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER: 

Address  your  reply  to  the  box  number 
in  the  ad.  c/o  Editor  &  Publisher.  850 
Third  Avenue,  New  York,  N  Y.  \0022. 
Please  be  selective  in  the  number  of 
clips  submitted  in  response  to  an  ad. 
Include  only  material  which  can  be 
forwarded  in  a  large  manila  envelope. 

PRODUCTION 

ENGRAVING  SUPERINTENDENT 

A  large  midwestern  metropolitan  newspaper  is  seeking  the  right 
individual  to  manage  its  Engraving  operation.  The  position  requires 
camera  and  platemaking  knowledge  along  with  managerial 
experience. 

Applicants  should  possess  strong  leadership  qualities  and  be 
familiar  with  newspaper  production.  A  good  knowledge  of  new 
processes  is  preferred  with  emphasis  on  camera  procedures. 
Superintendent  responsibilities  include  improving  quality,  in¬ 
creasing  production,  budgeting,  planning  and  direct  supervision  of 
employees. 

Send  resume  including  education,  experience,  current  and  expected 
salary  to: 

Box  1567,  Editor  &  Publisher 

EXCITING  OPPORTUNITY:  Number  2  per¬ 
son  in  a  progressive  promotion  depart¬ 
ment.  West  Texas.  Vast  circulation  area. 
Assignments  include  copywriting,  in-paper 
advertising,  outside  media  campaigns, 
audio-visual  presentations,  in-house  pub¬ 
lications.  Photography  and  good  graphic 
sense  recommended.  Send  resume,  copy 
samples,  salary  requirements  to: 

Community  Relations  Dept. 

Standard-Times 
Box  5111 

San  Angelo.  Texas  76901 


PUBLIC  RELATIONS 


SPORTS  INFORMATION  DIRECTOR:  Re¬ 
sponsible  for  publicity  and  publications 
for  men's  and  women's  athletics  and  other 

§ublic  relations  duties  relating  to  sports. 

achelors  Degree  in  Journalism  or  related 
field  and  professional  journalism  experi¬ 
ence  required.  Starting  salary  $12,000- 
$13,000.  Application  deadline:  September 
22.  Send  resume  and  samples  to  Ken 
Nicholson,  Director,  Office  of  Publications 
and  News  Services.  Montana  State  Uni¬ 
versity,  Bozeman.  Mont.  59715.  MSU  is  an 
Equal  Opportunity  Employer. 


RESEARCH 


NEWSPAPER  RESEARCH— Creative, 
growth-minded  individual  needed  to  com¬ 
plement  the  expanding  professional  staff 
of  Frank  N.  Magid  Associates,  the  indus¬ 
try's  leading  supplier  of  qualitative  re¬ 
search  and  consulting  services.  Respon¬ 
sibilities  of  position  include  questionnaire 
design,  data  analysis,  and  interpretation. 
Candidates  must  be  willing  to  relocate: 
free  to  travel.  Masters  degree,  research 
experience,  and  knowledge  of  newspapers 
and  publications  mandatory.  Salary  com¬ 
mensurate  with  experience.  For  additional 
information,  submit  resume  in  confidence 
to  Dallas  Miller,  Frank  N.  Magid  As¬ 
sociates.  1  Research  Center,  Marion.  Iowa 
52302. 


Positions 
Wanted  .  .  . 


ADMINISTRATIVE 


GENERAL  MANAGER  of  small  daily,  with 
proven  ability  and  experience  in  all  de¬ 
partments,  looking  for  larger  challenge 
with  medium  size  daily.  Box  1506,  Editor 
&  Publisher. 


ASSOCIATE  PUBLISHER  of  national  gen¬ 
eral  circulation  magazine  seeks  publisher 
responsibility  and  relocation.  Impressive 
sales  and  marketing  record.  Background 
includes  editorial  and  graphics.  Salary  and 
incentives  must  be  $4O,C)00or  better.  Box 
1441,  Editor  &  Publisher. 


GENERAL  MANAGER— 16  years  strong 
experience  in  sales,  production,  business 
office,  and  administration.  1976  MBA 
grad.  Profit  oriented,  problem  solving  Car¬ 
negie  Printing  grad  who  knows  offset,  let¬ 
terpress,  Spanish,  German,  and  unions. 
Prefer  ownership  opportunity  or  stock  op¬ 
tion  with  small  or  medium  operation.  Box 
1596.  Editor  &  Publisher. 


MAN-WIFE  TEAM— He  excellent  display 
ad  salesman,  $12,(XX),  she  bookkeeping 
whiz,  $10,000,  small-medium  daily.  Zones 
3,4,  prefer  college  town.  Box  1632,  Editor 
&  Publisher. 


CONTROLLER,  40,  degreed  in  both  ac¬ 
counting  and  journalism,  seeks  respon¬ 
sible  financial  post  in  Zone  5.  Thoroughly 
familiar  with  financial  reporting,  controls 
and  projections.  Box  1629,  Editor  & 
Publisher. 


IT’S  A  CLASSIFIED  SECRET! 

We'll  never  reveal  the  identity  of  an  E&P 
Box  Holder.  However,  if  you  don't  want 
your  reply  to  go  to  certain  newspapers  (or 
companies),  seal  your  reply  in  an  envelope 
addressed  to  the  Box  Holder.  Attach  a  note 
listing  newspapers,  groups  or  companies 
you  don't  want  the  reply  to  reach:  put  the 
reply  and  note  in  an  envelope  addressed  to 
E&P  Classifieds.  If  the  Box  Number  you're 
answering  is  on  your  list,  we'll  discard  your 
reply. 
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PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


ADMINISTRATIVE 


DUE  TO  SALE  of  our  newspapers,  the  fol¬ 
lowing  first-class  people  will  be  available 
November  1,  all  with  best  personal,  finan¬ 
cial  and  professional  references. 

PUBLISHER— Tops  for  small  daily, 
non-daily  chain  or  large  weekly,  $25,000 
minimum.  Zones  3,4. 

PUBLISHER-EDITOR— Old  pro  (55), 
conservative,  super  writer  and  news  nose, 
top  talent-trainer,  negotiator,  dollar- 
squeezer.  Large  weekly,  small  daily,  total 
take-charge  guy.  Southeast,  $20,0(30, 

EDITOR— Moderate-conservative  Re¬ 
publican.  powerful  writer  well-liked  by 
young,  liberal  staffers,  gets  most  from 
them.  Worth  more  than  asked  $18,000  to 
large  weekly,  small  daily  in  Southeast. 
Does  it  all. 

EDITORIAL  WRITER— Conservative.  Lit¬ 
erate  but  informal  style  delights  readers. 
Small  to  medium  daily,  $15,000,  Zones 
3,4. 

COLUMNIST— Writes  funny,  writes  fiery. 
Hard-hitting  yet  light  touch.  Makes  friends 
out  of  enemies.  Civic  leader.  $15,000  any 
size  Zone  3  paper,  $16,(XX)  elsewhere  in 
Southeast. 

SPORTS  EDITOR— Little  League,  high 
school,  college,  pros.  A  complete  sports 
staff  except  for  camera.  Bright  columnist, 
imaginative  layout.  Would  prefer  daily  in 
college  town.  Southeast,  seeks  trial  at 
$15,000. 

DISPLAY  AD  DIRECTOR— Personally 
brought  in  $200,(300  in  new  accounts  first 
6  months  of  1976,  directed  sales  staff  to 
record  year.  Ideas  and  follow-through, 

treat  at  PR.  Large  weekly  or  small  daily, 
outheast.  $20,000  plus  incentives,  ex¬ 
penses. 

MAN-WIFE  TEAM — He  excellent  display 
ad  salesman,  $12,000,  she  bookkeeping 
whiz.  $10,(X)0.  small-medium  daily.  Zones 
3,4,  prefer  college  town. 

CIRCULATION  DIRECTOR-Indefati- 
gable,  brilliant,  tough.  24-hour  attention 
to  detail  as  well  as  policy,  unerring  in 
choice  of  personnel.  Any  size  paper  in 
Zones  3,4;  $20,000  plus  incentives. 

Box  1577,  Editor  &  Publisher. 


MANAGER  desires  No.  2  position  in  top 
management  to  learn  and  prove  all  phases 
of  newspaper  management.  Box  1593 
Editor  &  Publisher. 


BUSINESS/GENERAL  MANAGER-Ag- 
gressive,  sales-minded,  well  rounded 
background  in  all  areas,  including  labor. 
Box  1566,  Editor  &  Publisher. 


RESPECTED  PUBLISHER/EDITOR  seeks 
new  position  due  to  uncertain  future  of 
property.  Impressive  record  of  20  years 
experience  all  phases  General  Manage¬ 
ment,  News.  Editorial  Direction.  Box  1571 
Editor  &  Publisher. 


CIRCULATION 


CIRCULATION  DIRECTOR— Imaginative, 
strong  motivator,  20  solid  years  experience 
in  all  facets,  including  labor.  Salary  mid- 
20s.  Box  1564,  Editor  &  Publisher. 


YOUNG  MANAGER  seeks  circulation  man 
ager  of  small  to  medium  daily,  experienced 
in  all  phases  of  circulation  and  manage 
ment.  Box  1589,  Editor  &  Publisher. 


YOUNG.  TALENTED,  hard-working  clas¬ 
sified  manager,  proven  record,  desires 
permanent  move  to  Southern  California. 
10  years  Zone  2,  18M  daily  newspaper  ex¬ 
perience.  Resume  on  request.  Box  1531, 
Editor  &  Publisher, 


30  YEARS  EXPERIENCE  as  district  man 
ager  or  dealer  looking  for  new  home.  In 
come  required,  about  $3(30  weekly,  plus 
business  expenses.  Details  on  request 
Prefer  California  or  Michigan  location.  Box 
1574,  Editor  &  Publisher, 


CIRCULATION  MANAGER,  30  years  ex 
perience  on  2  combination  metro  dailies, 
seeks  paper  to  50,000  or  secondaiy  de 
partment  on  larger  paper  in  Zone  3-4-6, 
Strong  on  sales  motivation  and  service 
Mailroom  supervision,  transportation,  zone 
or  area  coverage  and  inserts  no  problem 
Tom  L.  Cain,  1141  Garden  Park  Dr.,  Jack 
son.  Miss.  39204.  (601)  372-3575. 


YOUNG,  HARD-WORKING  circulation 
manager  small  daily  seeks  challenging  de 
partment  or  staff  position  any  Zone.  Col 
lege  graduate.  Box  1619,  Editor  & 
Publisher. 


CIRCULATION  MANAGER,  heavy  sales  ex 
perience,  solid,  result-oriented,  seeks  pos 
ition  in  Southeast.  Box  1623,  Editor  " 
Publisher. 


CLASSIFIED  ADVERTISING 


DISPLAY  ADVERTISING 

VO.  2  MAN  seeks  Ad  Manager  position  with 
Southern  California  daily.  Solid  back¬ 
ground,  Zone  2— 18M  daily  paper.  Resume 
on  request.  Box  1537,  Editor  &  Publisher. 

VETERAN  display  salesman,  44,  manage¬ 
rial  experience,  freelance  writer,  depend¬ 
able,  hard  worker,  versatile.  Could  invest. 
Prefer  Idaho.  Box  1594,  Editor  & 
Publisher. 

EXPERIENCED  ADVERTISING  MANAGER. 
Daily,  can  plan,  project  and  reach  goals. 
Box  1624,  Editor  &  Publisher. 

EDITORIAL 

1  STRETCH  BUDGETS  3  ways;  on  desk, 
word  cutting,  translating  jargon;  news 
room,  utility  man  all  beats,  photography; 
makeup,  imagination.  I'm  also  a  pretty 
fair  newsman.  Now  available  after  8  months 
freelancing  abroad.  Dick  Collier,  2450 
Northview  Rd.,  Rocky  River,  Ohio  44116. 

COPY  EDITOR,  26,  loves  layout,  can  write; 
strong  daily,  weekly  experience;  wants  to 
return  from  West  to  Zone  1  or  2.  Box  1547, 
Editor  &  Publisher. 

REPORTER,  experience  in  weekly  news¬ 
papers,  J-School  grad.  Seeking  better 
position  with  dailies  or  weeklies.  Zones 
1,2.  Box  1631,  Editor  &  Publisher. 

EDITOR— Moderate-conservative  Re¬ 
publican,  powerful  writer  well-liked  by 
young,  liberal  staffers,  gets  most  from 
them.  Worth  more  than  asked  $18,0CK)  to 
large  weekly,  small  daily  in  Southeast. 
Does  it  all.  Box  1628,  Editor  &  Publisher. 

FARM  Hand— cook— floor— cleaner- 
vagabond — rube.  Sports  fan/child — writer 
— editor- photo — sports  information 
director— delivery.  Zapata— Alistair  Cooke 
—Dr.  Hunter  Thompson — Will  Rogers. 
Anywhere— Everywhere.  General  Delivery, 
Brodbecks,  Pa,  17308,  c/o  Juan  A.  Maria. 

YALE  GRAD,  22.  seeks  challenging  posi¬ 
tion  on  magazine,  newsweekly  or  TV.  4 
years  in  newspapers,  (Congressional  of¬ 
fices,  college  magazine.  Full  of  ideas.  Even 
likes  layout.  Zone  1, 2,3,9  preferred.  Box 
1584,  Editor  &  Publisher. 

SPORTSWRITER— 3  years  experience.  2 
as  sports  editor  of  12,000  daily  in  Zone  5. 
Seeking  writing  position  on  larger  daily  in 
any  Zone.  Experienced  with  camera.  Box 
1563,  Editor  &  Publisher. 

PROFESSIONAL  NEWSMAN  wants  move 
up  to  editorial  management  on  small  Mid¬ 
west  daily.  Prefer  St.  Louis  area  or  south¬ 
ern  Illinois,  but  will  consider  any  Midwest 
opportunity.  Married,  30,  family  man  with 
7  years  on  present  daily.  Box  1587,  Editor 
&  Publisher. 

EXPERIENCED  SPORTS  EDITOR  seeks 
sports  editorship  or  columnist  spot  on 
25,000  or  better  daily.  Zones  3,4,6  prefer¬ 
red.  Top  columnist  who  can  add  vitality  to 
local  coverage.  Box  1592,  Editor  & 
Publisher. 

YOUNG  REPORTER  looking  to  relocate 
seeks  full  time  reporter  or  copy  editor  posi¬ 
tion  with  weekly  or  other  community- 
oriented  newspaper.  Prefer  Zone  5.  For  re¬ 
sume,  clips,  etc.,  write  Charles  E.  Porcaro 
Jr.,  45  Enfield  Dr.,  W.  Warwick,  R.l, 
02893. 

18  YEARS  DAILY  reporting,  writing.  Pho¬ 
tography.  Seek  challenging  nard  news,  fea¬ 
ture,  special  assignment,  editorial  writing 
city  editor  post.  References.  Box  1599 
Editor  &  Publisher. 

HEAR  YE,  HEAR  YE — Hard-working  self¬ 
starter  with  2  years  experience  as  weekly 
editor,  reporter  seeks  challenging  news  or 
feature  position.  Any  territory.  Box  1614, 
Editor  &  Publisher. 


EDITOR  &  PUBLISHER  for  September  4,  1976 


EDITORIAL  EDITORIAL 


EXPERIENCED  REPORTER  seeks  report¬ 
ing  position.  Government  experience, 
weekly  and  daily  exierience,  general  as¬ 
signment,  government,  county  court¬ 
house,  features.  Hardworking  and  percep¬ 
tive.  Mark  Weinberg,  1235  Delaware  Ave. 
S.W.,  Washington,  D.C.  2(X)24.  Ph.:  (202) 
554-1293. 

FEATURE  WRITER/EDITOR.  Soon  to  be  af- 
fected  by  company  move.  Self  starter  with 
5  years  experience  books  and  maga¬ 
zines— writing,  editing,  research,  photog¬ 
raphy,  layout.  Seek  challenging  position; 
will  give  100%.  New  York  based,  consider 
change.  Box  1518,  Editor  &  Publisher. 

REPORTER — Hardworking,  capable,  ag¬ 
gressive;  seek  general  assignment  report¬ 
ing  job;  30,  BA;  3  years  wide  experience  on 
60,000  circulation  daily.  Any  Zone.  Box 
1562,  Editor  &  Publisher. 

YOUNG  REPORTER  dedicated  to  news¬ 
paper  career.  2  years  experience  in  general 
reporting  for  small  daily.  Skilled  makeup. 
Hard  worker.  Desire  opportunity  to 
broaden  experience.  Confident  in  own  abil¬ 
ity  but  eager  to  work  under  guidance  of 
sharp  editor.  Political  Science  major.  De- 
ree.  Married,  mature.  Want  to  remain  in 
one  4,  preferably  Florida.  Box  1569, 
Editor  &  Publisher. 

FEMALE  COLUMNIST  at  #1  daily  in  Zone 
2  seeks  change  to  magazine/features  posi¬ 
tion  in  Zones  1,2.  Clips  and  top  references 
available.  Elana  Lore.  8715  1st  Ave.,  Silver 
Spring,  Md.  20910. 

ARTS  WRITER,  no  snob,  wants  to  write  for 
readers.  Experienced  in  news,  features, 
desk  work,  photos.  Any  Zone.  Box  1597, 
Editor  &  Publisher. 

YOUNG,  DYNAMIC  reporter  seeks  reporter/ 
editor  position.  7  years  wire  service  ex¬ 
perience.  VDT  trained.  MS  Urban  Affairs. 
Solid  sports,  features  and  community 
affairs  experience.  Prefer  Zone  9.  Box 
1612,  Editor  &  Publisher. 

RECENT  GRADUATE  wants  to  write  for 
small  daily.  Can  cover  politics,  science, 
health,  business,  consumer  affairs,  etc.  I 
am  flexible,  intelligent,  hard  working,  and 
loyal.  Single,  25,  any  Zone.  MIT  BS,  Yale 
MA.  Freelance  experience.  For  resume  and 
clips  write  to  Doug  Levene,  469  Brookline 
St.,  Newton,  Mass.  02159. 

SPORTSWRITER,  age  26,  wants  to  move 
into  spot  at  metro  daily.  Award-winner  past 
2  years.  Features,  columns,  game  cover¬ 
age  done  with  flash.  Can  write  as  well  as 
anyone  on  your  staff.  Excellent  references. 
Box  1609,  Editor  &  Publisher. 

VETERAN  NEWS  HAND,  55,  wants  to  re¬ 
turn  to  small  or  medium  daily  after  long 
absence  in  industry.  Ex-managing  editor 
small  daily,  wire  service  editor,  metro  copy 
editor.  Can  handle  all  chores,  including 
wire,  layout,  copy  editing,  local  govern¬ 
ment,  editorials.  AB,  family,  excellent 
health.  Box  1625,  Editor  &  Publisher. 


DESKMAN,  experienced,  strong  on  layout, 
headlines,  seeks  job  in  San  Francisco  Bay 
area.  Masters  Degree,  good  references. 
Box  1581,  Editor  &  Publisher. 

LOOKING  FOR  JOB  as  either  sportswriter 
or  sports  editor.  5  years  experience  with 
major  trade  magazine  publisher  plus  MA 
Journalism.  Want  to  write  daily  column  and 
cover  college/pro  sports.  Strong  Big  10 
background.  Box  1627,  Editor  &  Publisher. 

SPORTSWRITER  seeks  job  before  football 
season,  3  years  exnerience  strong  layout 
skills,  very  creative  and  community 
minded,  college  grad,  will  relocate.  31 
Sedgewick  Rd.,  Trenton,  N.J,  08690.  (609) 
921-9540. 

PAY  TOP  $$$,  get  top  sports  editor-writer, 
PR  man;  17-year  veteran.  Box  1608,  Editor 
&  Publisher. 

YOUNG  FEATURE  WRITER  with  2  years 
weekly  experience  wants  to  move  to  daily. 
Profiles  and  people  pieces  a  specialty. 
Have  also  done  rock  and  roll  reviews  for  3 
major  dailies.  Excellent  clips  to  prove  a 
point.  Box  1611,  Editor  &  Publisher. 

VERSATILE,  EXPERIENCED  recent  Col¬ 
umbia  grad,  reporter-photographer  seeks 
news/sports  reporting  spot.  Box  1622, 
Editor  &  Publisher. 


FREELANCE 


EDITOR/WRITER  Freelance.  11-year  pro 
seeks  challenging  and  varied  assignments. 
Box  1561,  Editor  &  Publisher. 


MAILROOM 


MANAGER  wants  No.  1  position  of  Mail- 
room  in  large  daily.  Strong  on  budgets, 
maintenance  and  employee  relations.  Box 
1591,  Editor  &  Publisher. 


PHOTOJOURNALISM 


ENTHUSIASTIC,  ENERGETIC  24-year-old 
with  BA  in  Photojournalism  seeks  chal¬ 
lenging  staff  position.  Professional  experi¬ 
ence  gained  during  st^  in  Israel.  Desire  to 
learn.  Paul  Dunn,  31(X3  Ardmore  St.,  Man¬ 
hattan  Beach,  Calif.  90266. 

NEWS  PHOTOGRAPHER,  BA,  with  3  years 
experience  seeks  staff  position.  Portfolio, 
resume  available  on  request.  Chris  Martin, 
P.O.  Box  lOOA,  Rt.  1,  Rapidan,  Va.  22733. 
(703)  672-5222. 


_ PRESSROOM _ 

PRESSROOM  superintendent/foreman, 
excellent  record  press  preproduction,  cost 
savings  and  labor  management.  10  years 
strong  Metro  offset  background.  Would 
like  to  relocate  with  either  a  medium  or 
large  daily.  Box  1607,  Editor  &  Publisher. 
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UNESCO  and 
An  Overview 

By  Paul  Fisher 

UNESCO's  19th  general  conference, 
set  for  Nairobi  in  late  October,  will  have 
on  its  agenda  recommendations  from  the 
First  Intergovernmental  Conference  on 
Communications  Policies  in  Latin 
America  and  the  Caribbean  sponsored 
by  UNESCO,  July  12-21  in  San  Jose, 
Costa  Rica.  One  will  be  better  able  to 
judge,  after  Nairobi,  the  importance  of 
the  San  Jose  meeting. 

If  UNESCO  acceeds  to  the  requests  of 
its  Latin  America-Caribbean  members,  it 
will  among  other  things: 

•  assist  in  the  development  and  fund¬ 
ing  of  research  programs,  mass 
communication  centers,  and  training  at 
all  levels  ranging  from  post-graduate  to 
vocational: 

•  contribute  technical  assistance  in 
the  establishment  of  national  councils  for 
communications  policies; 

•  cooperate  in  plans  and  a  feasibility 
study  for  establishment  of  a  Latin 
American  news  agency  and  support  for¬ 
mation  of  national  news  agencies  where 
these  do  not  exist  as  a  first  step; 

•  provide  a  legal  definition  of  the  right 
to  communication  and  a  comparative 
study  of  mass  communications  law  in 
Latin  America;  and 

•  prepare  a  draft  declaration  recogniz¬ 
ing  an  international  right  of  reply. 

If  UNESCO  does  all  these  things — the 
labor  bound  to  be  measured  in  years — 
the  Latin  American-Caribbean  countries 
may  then  involve  themselves  more — and 
more  formally — in  the  businesses  of 
communications. 

For  now  the  only  immediate  action  the 
countries  may  take,  if  the  delegates  to 
the  San  Jose  conference  are  heeded, 
would  appear  to  be  a  regional  conference 
“to  design  a  concerted  policy  with  re¬ 
spect  to  the  information  content  that 
should  circulate  via  satellite  .  . 
Nowhere  else  did  the  conference  skirt  so 
close  to  overtones  of  censorship. 

The  major  thrust  of  the  32  draft  resolu¬ 
tions  adopted  with  never  more  than  a 
dissent  or  two  is  to  reduce  the  depen¬ 
dence  of  the  region  on  information  and 
entertainment  generated  by  a  few  weal¬ 
thy  nations. 

The  intent  of  the  delegates  was  to  find 
avenues  that  would  open  a  two-way  flow 
of  information.  Thus  a  majority  of  the 
resolutions  concerns  establishment  of 
training  centers,  programs  of  instruction 
at  levels  ranging  from  post-graduate  to 
vocational,  and  regional  cooperation  to 
form  financial  and  personnel  pools  capa¬ 
ble  of  increasing  the  quantity  and  quality 
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of  information  originating  in  the  region. 

The  private  media,  to  judge  by  re¬ 
marks  of  the  delegates,  are  not  beloved 
by  the  governments.  However,  for  all  the 
damnation  visited  on  media,  they  are 
often  promised,  in  the  operative  sections 
of  the  resolutions,  the  cooperation  and 
support  of  the  governments.  For  exam¬ 
ple,  the  much  publicized  resolution 
suggesting  a  regional  news  agency  to  be 
funded  by  the  governments  recognizes 
the  obligations  of  governments  to  insure 
that  establishment  of  such  an  agency  “in 
no  way  impair  the  free  operations  of 
existing  agencies  or  their  future  de¬ 
velopment.” 

The  delegates  criticized  national  and 
international  media  alike  for  unaware¬ 
ness  to  “the  realities”  (possibly  the  con¬ 
ference's  most  used  word)  of  the  region 
and  of  the  individual  countries.  What¬ 
ever  those  realities  might  be,  the  dele¬ 
gates  were  reminded  of  a  reality  by  Am¬ 
nesty  International  which  midway  in  the 
conference  distributed  lists  of  impris¬ 
oned  editors  and  writers,  some  of  them 
held  in  countries  represented  at  the  con¬ 
ference. 

Organizations  that  early  felt  the  San 
Jose  conference  could  come  to  no  good 
and  were  aware  of  another  reality:  the 
international  drift  to  control  of  the  news 
media  by  governments  that  seems  all  but 
inexhorable,  a  drift-the  Latin-Ameri- 
can-Caribbean  region  can  not  be  said 
to  have  resisted.  Year  by  year  the  “free 
press”  countries  are  fewer.  That  is  a 
reality. 

It  has  not  been  heartening,  against 
such  a  backdrop,  that  UNESCO  in  re¬ 
cent  years  should  drop  its  championship 
of  “the  free  flow  of  information”  to  sub¬ 
stitute  as  it  has  advocacy  of  “the  ba¬ 
lanced  flow  of  information.”  UNESCO 
has  received  much  advice  from 
communications  scientists  and  experts 
meeting  at  the  organization’s  behest,  and 
some  of  it — e.g.,  that  countries  imprison 
correspondents  accredited  to  them 
whose  home  offices  misrepresent  the 
countries — has  been  hair-raising.  The 
experts  posit  use  by  government  of 
communications  as  a  tool  in  raising  stan¬ 
dards  and  protecting  the  cultures  of  de¬ 
veloping  countries,  a  postulate  jour¬ 
nalists  are  not  ready  Jo  accept. 

UNESCO  has  not  “assumed”  the  rec¬ 
ommendations  of  the  experts.  It  is,  for 
example,  only  a  draft  recommendation  at 
this  point  that  countries  be  deemed  to 
have  responsibility  “for  the  activities  in 
the  international  sphere  of  all  mass 
media  under  their  jurisdiction.” 

That  suggestion  comes  from  an  earlier 


UNESCO  meeting.  Nothing  remotely 
approaching  it  came  out  of  the  San  Jose 
conference. 

If  one  accepts  the  premise  that,  like  it 
or  not,  as  surely  as  the  world  turns  gov¬ 
ernments,  democratic  as  well  as  totalita¬ 
rian,  are  in  their  own  ways  always  deeply 
involved,  directly  and  indirectly,  legally 
and  extra-legally,  with  the  communica¬ 
tions  media,  then  one  can  readily  accept 
the  irresolute,  vague  resolutions  of  the 
conference  without  alarm. 

If,  however,  one  does  not  accept  that 
premise  and  fixes  rather  on  flat  fear  of 
any  government  involvement  in 
communications,  of  course,  the  recom¬ 
mendations  will  cause  alarm. 

Rhetoric,  the  distinguishing  charac¬ 
teristic  of  the  conference,  flowered  at  the 
close  in  the  unanimous  adopted  “Decla¬ 
ration  of  San  Jose”  intended  as  a  ringing 
coda  to  the  conference.  Here  are  two 
final  paragraphs: 

“That  it  should  be  the  joint  responsi¬ 
bility  of  the  State  and  the  citizen  to  estab¬ 
lish  plans  and  programs  for  the  extensive 
and  positive  use  of  communication 
media  within  the  framework  of  develop¬ 
ment  policies;” 

“That  national  communication 
policies  should  be  conceived  in  the  con¬ 
text  of  national  realities,  free  expression 
of  thought  and  respect  for  individual  and 
social  rights.” 

Ring  they  may,  but  what  they  mean — 
their  import — threat  to  free  communica¬ 
tion  or  not — is  left  to  individual  inference 
and  sensitivity  to  the  presence  of 
government  in  affairs  of  the  communica¬ 
tions  media. 

So,  now  Nairobi  .  .  . 

Fisher  was  head  of  the  American  dele¬ 
gation  to  the  UNESCO  conference  and  is 
director  of  the  Freedom  of  Information 
Center  at  the  University  of  Mi.ssouri. 

LA.  publisher  named 
U.S.  ambassador 

Ignacio  E.  Lozano,  publisher  of  the 
Los  Angeles  La  Opinion,  has  been  con¬ 
firmed  as  the  next  U.S.  ambassador  to  El 
Salvador.  Appointed  by  President  Ford 
July  21,  he  was  confirmed  by  the  Senate 
on  August  4. 


Color  seminar 

A  four  day  Color  Seminar  for 
Pressmen  will  be  presented  by  the 
Graphic  Arts  Research  Center  at  the 
Rochester  Institute  of  Technology, 
Rochester,  New  York  on  October  19-22. 

Emphasis  of  the  program  is  on  color 
control  in  the  pressroom  rather  than  the 
production  of  color  separations  and 
plates.  Cost  of  the  program,  including 
tuition,  supplies,  and  special  reference 
material  is  $325. 
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How  much  of  their 
ad  budget  did  you  get? 


Less  than  you  should  have? 

When  your  medium  ends  up 
on  the  short  end  of  a  media  buyer’s 
schedule,  somebody  on  the  buyer’s 
side  doesn’t  think  you’re  important 
enough. 


And  it  creates  the  positive 
selling  climate  that  gives  you  the 
edge  you  need  when  a  buy  is  being 
made. 

Your  trade  ad  campaign 
means  you’re  not  just  hoping  some' 


This  message  is  one  in  the  series,  THE  CASE  FOR  ADVERTISING  IN  ADVERTISING  PUBLICATIONS. 

Sponsored  hy:  MAC,  MADISON  AVENUE,  MEDIA  DECISIONS,  NEW  ENGLAND  ADVERTISING  WEEK, 
SAM,  SOUTHERN  ADVERTISING/MARKETS,  SOUTHWEST  ADVERTISING  AND  MARKETING, 
STANDARD  RATE  &  DATA  SERVICE  PUBLICATIONS,  ANNY,  EDITOR  &  PUBLISHER. 


Your  own  ad  campaign  —  in 
advertising  trade  and  reference 
publications  —  can  dramatize  just 
how  important  you  really  are. 

It  reaches  out  and  tells  your 
sales  story  at  many  levels  of  buying 
influence. 


one  will  throw  you  a  bone. 

It  means  you’re  after  the 
meat  and  potatoes. 


AT  LEFT,  HOOSIERS  thrill  to  stirring  performance  of  Bicentennial 
Band  sponsored  by  Evansville  Press  Right:  Portion  of  crowd  of  11,500 
school  children  who  heard  concert  sponsored  by  Albuquerque  Tribune 


Albuquerque  and  Evansville 
put  their  pulling  power  to  music 


The  Albuquerque  Tribune  and  The  Evansville  (Ind.) 
Press  are  afternoon  Scripps-Howard  newspapers 
with  excellent  records  of  public  service.  They 
constantly  seek  ways  to  enrich  their  communities; 
witness  the  concerts  by  the  United  States  Armed 
Forces  Bicentennial  Band,  one  of  the  world's 
finest,  that  each  sponsored  earlier  this  year. 

The  response  in  both  cities  was 
record-breaking. 

On  April  27, 11,500  toe-tapping  Albuquer¬ 
que  school  children  filled  Tingley  Coliseum  on  the 
State  Fairgrounds  to  hear  the  66-piece  Band, 
with  its  24-voice  chorus.  It  was  the  largest  single 
performance  school  audience  the  musicians 


have  played  on  a  tour  that  started  17  months  and 
more  than  275  concerts  ago,  and  is  still  going 
on.  That  same  evening,  another  2150  adults,  many 
sitting  in  the  aisles,  heard  a  repeat  performance 
on  the  University  of  New  Mexico  campus. 

On  May  22,  The  Evansville  Press  set  a 
record  of  its  own.  The  Band  played  to  an  audience 
of  11,300  at  Roberts  Stadium,  the  largest  single 
indoor  adult  attendance  the  musicians  have 
recorded  on  their  Bicentennial  tour. 

Turnouts  like  these  demonstrate  the 
pulling  power  of  The  Albuquerque  Tribune  and 
The  Evansville  Press.  Events  like  these  are  examples 
of  newspaper  public  service  at  its  finest. 
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